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As a Dealer you probably realize the import- 
ance of choosing your stock wisely. You 
buy those articles which you are sure will 
prove good sellers. You desire these profit 
earners to be of a class of merchandise that 
will lend a tone of dignity and refinement 
to your store—you desire your clientele to 
be so impressed. 














By selecting the Della Robbia Design in Alvin 
Solid Silver you conform with all the require- 
ments essential to the sensible buyer and 
business man. 
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Review of the Latest Jewelry Styles 








Characteristics of the New Earring Designs 
By Isabelle M. Archer 

















TH demand comes this Fall for a greater 
variety in earring designs. There is a 
call for the individual idea, for the original 
in pattern and the most artistic gem setting 
obtainable. 

It is a call with a solid foundation and 
a very good excuse. It comes direct from 
the modish jewelry wearer herself, and it is 
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and designs are needed for formal wear in 
the evening. 

It is questioned whether or not the ear- 
ring should be invariably included within the 
matching set of a complete jewelry parure. 
True it is that this little jewel is seldom 
worn without considering the type and gem- 
color of the rest of the pieces, but there is 





SOME OF THE LEADING STYLES IN THE NEW EARRING 


founded on the fact that she is wearing ear- 
rings more constantly, more consistently 
than ever before. Madam must now have 
ner earrings ready for every costume 
change and appropriate for every occasion 
and social gathering, 

From the point of view of the jewelry de- 
signer this means that he must have ready 
lor the Autumn and Winter a goodly array 
“l €arrings showing particular characteristics 
In their form and setting. There is a call 
lor farrings severe in their following of the 
geometric line for wear with the tailleure 
on the Avenue during the early hours of 
the morning. The more fanciful designs 
with pierced platinum or dainty, filigree 
gold for their mounts are wanted for wear 
with the handsome gowns and wraps for 
afternoon, and the finest diamond mounted 
farrings in new and cleverly original forms 





no hard and fast rule regarding the perfect 
matching of the earrings and any one or 
more of the accompanying jewels. 

The earring very often comes with a 
selection of blending jewels and then it may 
be matched precisely in gemsetting or in de- 
sign and construction. The more usual 
method used in choosing a new pair of ear- 
rings to blend with a previously made-up 
parure, is to let the main gem in the jewelry 
set control the choice of the gem for the 
earring. The design is then a secondary 
matter, and only the line of the new jewel 
is important. 

Perhaps the earring is one of the most 
difficult jewels for the wearer to choose, 
so very sure must she be that this enticing 
little jewel is exactly becoming to the 
features and contour of her face. This 
choice, to be sure, is made easier this season 


than usual, for the earring length is varied 
from the ear stud to the extremely long 
ear-pendant. The long earring is chosen if 
the wearer’s features are enhanced by the 
emphasizing line, but the ear-stud will give 
better breadth, and the shorter, fringed de- 
sign is often found more becoming to a nar- 
row, slim face, 

In the accompanying illustration are given 
some of the leading styles among the 
season’s new patterns. The three most 
popular lengths are here, the stud, the short, 
thicker contour and the extra long ear- 
pendant. The newest patterns for the stud 
earrings have a grouping of gems and 
sometimes a suggestion of pendant fringes in ' 
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PATTERNS 


the three or more small gems hanging just 
beneath the stud section. 

The four ear-studs sketched, carry a 
variety of gems in their modish designs. 
At the upper right-hand side of the drawing 
there is a large, oblong-shaped emerald 
mounted above the latest arrangement in 
diamond setting, a pavé of small diamonds 
imbedded in the platinum of the jewel mount- 
ing. Two pendant emeralds and a small 
sapphire are topped with tiny diamonds for 
the little fringe. 

Below this is a stud earring with a mount- 
ing of matching twin pearls and across the 
illustration on the left-hand side is an ob- 
long plaque of clear, rock crystal, bordered 
with diamonds and set at its center with a 
pink-tinted pearl. This shape is sometimes 
used for the stud where a single long drop 
makes an added pendant motif. The nar- 
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row contour is found to be flattering to the 
shape of the ear lobe and it is being utilized 
to a great extent as the main portion in 
many of the newer designs for the Fall. 

An example in the new built-up or ter- 
raced jewelry forms is seen in the ear-stud 
at the lower left. The details are all 
geometric shapes, platinum frames mounted 
with table-cut emeralds and sapphires, raised 
one above another. The pendant gems have 
also a new manner in the cutting of three 
pieces of aquamarine into sharp-pointed 
prisms, Next after the ear studs ‘come the 
medium-length, cluster earrings. These are 
the best types of the shorter fringed varieties. 
The long earrings showing hanging fringes 
or tassels invariably have some amount of 
attaching chainwork as bead string from the 
fringes are suspended. It is these smaller 
jewels which give the best result in com- 
plete fringes. 

Four designs in the medium lengths are 
shown in the illustration, two at either side 
of the group of five longer ear-pendants. 
The first is a combining of emeralds, black 
onyx and straw-colored sapphires. It is a 
ladder design that is very effective when 
holding any three-tone arrangement, espe- 
cially when one of the colors of the costume 
is chosen to predominate in the tri-colored 
ladder. 

Diamonds, pearls, aquamarines and 
emeralds make the blending gem-setting for 
the earring with the pearl ear-stud and drop, 
and the long, narrow oval for its main sec- 
tion. Again pearls, diamonds and emeralds 
are seen in the angular fringe for the de- 
sign with the large pearl and the two 
smaller flanking pearls as its pendant fringe. 
It is a highly favored combination this Fall 
and is varied by the addition of jade, 
smoked amber, black onyx or topazes accord- 
ing to the ensemble color. 

The quintet of the latest development in 
earring designs shown grouped at the center 
of the illustration, contains samples of all the 
typical new arrangements. The new drops 
show all manner of geometrical forms car- 
ried out in the pavé mounting; in tassels 
and fringes; in hollow forms; in single 
drop gems and fanciful clusters. 

The studs at the top of these ear-pendants 
repeat most precisely the principal motif 
from ‘the chief part of the jewels and the 
gem colors show the dominating hues of 
Diamonds, alone and diamonds 
and pearls together make up many of the 
settings or form the grounds for the mount- 
ing of great sapphires, emeralds, topazes and 
black opals. 3y far the favorite color 
schemes are those having an all-white, a 
black-and-white or a two tone color com- 
bination in their gem-settings. 

_ The first design in the group of larger 
Jewels shows a setting of carved jade in- 
laid with small diamonds and separated be- 
tween each section by a pair of deep blue 
sapphires. A design characteristic of the 
more graceful, long and narrow designs, 
comes next in line. It is one of the new 
Pave patterns, with pearls raised above a 
groundwork of closely set small diamonds 
and framed in invisible platinum wirework. 

Aquamarines, diamonds and oddly cut 
emeralds make up the divisions of the third 
design, and pavé diamonds and pearls are 
used again in a design of Oriental flavor for 
the fourth pattern. Rose quartz and box-set 
rubies carry out the unusual fringe earring 
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with the quartz making pink tinted tips for 
each of the long lines of hanging rubies. 

Most of the foregoing designs have been 
described as set for the more elaborate 
costuming, but the shapes and contours will 
be utilized likewise as daytime jewels when 
the mountings will show the blending of the 
colors of the favored gemstones with the 
gems in their color schemes. 








The Watch Industry in Germany 


PERIODICAL published by the Ameri- 

can Chamber of Commerce in Germany 
just received in this country, contains an 
interesting review of the German watch in- 
dustry. From the tone of the article, it is 
evident that the watch industry in Germany 
is faring better than many other branches 
of endeavor in that country although there 
is still much to be desired. This article as 
it appeared in the Chamber’s publication, 
reads as follows: 

Generally speaking, the German watch 
industry is better off than many other 
branches of industry. Although orders for 
the near future are on hand, the domestic 
market leaves much to be desired and the 
foreign markets indicate limited demand. 
The latter fact is due to foreign competition 
and it is especially the Italian and French 
watch industry which is noticed in this re- 
spect. Larger orders are recorded from 
Ingland and the British Colonies which, 
however, are not shipped for the present as 
the removal of the McKenna duties are 
figured with and the time will be awaited 
until] watches can be imported free of duty. 
It remains to be seen, nevertheless, whether 
these orders on hand will be cancelled or not. 
However, the McKenna duties will affect 
the imports from all countries, so that 
watches of other than German make will be 
lower in price in the same proportion, 

A retarding factor in German exports of 
watches are also certain restrictions pertain- 
ing to imports from Germany, as for in- 
stance in Spain where an excess duty is 
charged based upon the difference in ex- 
change although such difference does not 
exist any more. Also Switzerland is main- 
taining an import quota for German watches, 
while watches from France and Italy may 
be brought in freely. 

Also the watch industry is suffering con- 
siderably under the lack of credits. Domestic 
customers demand long-time credits and 
advance payments for above mentioned Eng- 
lish orders can not be had. Under these 
circumstances it is practically impossible to 
purchase raw materials and to pay wages 
and salaries. Manufacturers have, therefore, 
decided to operate only four days a week and 
consider reducing their force. 

Reports from foreign countries indicate 
that in France and Italy, for instance, the 
watch industry is well occupied, such fact 
being due to lower.manufacturing cost. Less 
favorable is the situation in the Swiss watch 
industry where wages are higher by approxi- 
mately 100 per cent. as compared with those 
in Germany, France and Italy. The latter 


countries have been taking advantage of 
these higher wages and have established new 
watch factories, especially for wrist watches, 
making the cases only and importing the 
movements—finished or semi-finished 
German 


from 
manufacturers of 





Switzerland. 
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watches are favored by German import re- 
strictions which are in force since the war. 

The Japanese watch industry attempted to 
get a foothold in European countries during 
the war and after. The Japanese watch, 
however, is greatly inferior to the European 
quality, so that such efforts were not ’Suc- 
cessful ; also the Far Eastern market prefers 
the European and American product. The 
future of the German watch industry is un- 
certain and it can be said that, for the 
present, the German market for foreign 
makes will be very limited. There are price 
limits for every product in all countries, and 
the German watch industry must figure with 
this fact, as otherwise foreign competition 
can not be met, 








Shall Sales Department Rule Credit 
Department? _ 


By J. H. TREGoE* i 


A recent argument for placing the sales 
department over the credit department indi- 
cates that the man who wrote this argument 
saw but one side of the situation. He is 
not aware of the place the credit depart- 
ment has made for itself in the business 
structure. He does not understand that the 
credit department must be in a position to 
work out independent conclusions. In re- 
cent failures I am sure the responsibility 
for mistakes rests not in the credit depart- 
ment, but in its overruling, and, in fact, 
that business policies were adopted in which 
the credit department had too little to say. 

“We want volume,” is the word that goes 
from the executive to the sales department 
and right through to the credit departmert. 
But volume obtained at the expense of 
sound credit principles has dragged many 
a business down. 

Between the departments of an enterprise 
there should be no bossing but merely a 
thorough-going co-ordination. In every 
enterprise the final word must, of course, 
rest with some one person. But if that 
person be wise he will permit each depart- 
ment as much freedom of movement as pos- 
sible, provided each is properly manned. 
He will not override, the judgment of a 
manager of any important department. 

Back of the decision of the credit executive 
should be firmness and thorough-going 
knowledge of the situation. To override 
the credit executive’s decisions merely for 
volume’s sake or to meet the whims of 
another department, is to destroy the abili- 
ties of the credit department in helping 
build up a business. 

It ought to be unnecessary to discuss 
seriously the question of the sales depart- 
ment standing over the credit department. 
If the business is to be safe, the credit 
executive must be master in his domain. 
If mistakes are to be prevented and the 
business is to be under proper control, let 
us have such co-ordination and such wise 
general direction that no department will 
feel that it is being ruled over by another 
department, 


_*Executive Manager, National Association of 
Credit Men. . 








The Lund Co., Seymour, Conn., will en- 
large its jewelry store so as to occupy the 
entire building. ; 
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Why Your Town or City Can’t Tax Outsiders Who Come 
in to Compete with You* 








By Elton J. Buckley 

















I RECEIVE quite a number of inquiries 
from local business men who say they 
are hampered a great deal by competitors 
located outside the State sending in sales- 
men or agents to solicit orders in the cities 
and towns. The orders’ are sent to the 
parent company and filled from there, either 
by shipping direct to the customer or ship- 
ping in bulk to the salesman or agent, who 
in turn delivers to the customer. The ob- 
ject of all these inquiries is to learn what 
sort of legislation, if any, can be adopted to 
curb this sort of competition, 

The favorite method of attempting to curb 
it is to pass a local ordinance taxing all 
the concerns that come in from _ outside. 
This is expected to remove the advantage 
that a salesman or agent for an outside con- 
cern might have in selling the buyer direct 
without the usual overhead expense. 

The obstacle in the way of all efforts to 
lighten outside competition by taxation is 
the law that no local community can tax 
interstate commerce. When an Illinois con- 
cern sends a salesman into Ohio to get 
orders, and he gets orders which he sends 
to his Illinois principal, and the principal 
ships the goods direct to the Ohio customer, 
or to the salesmen to be delivered to the 
customer, the law says it is interstate coim- 
merce and cannot be taxed either by the 
State of Ohio or by any towns, cities or 
boroughs thereof, 

For instance, I have before me now the 
report of a recent case right along this line. 
A certain city, whose merchants were 
bothered a good deal by outside competition, 
adopted the following ordinance: 

An ordinance providing for and regulating the as- 
sessment, levy and collection of annual license 
taxes upon trades, business callings, cecupa- 
tions, matters and things within the limits of 
the city, etc., etc. 

Section 21. The respective classifications of 
amounts cf license taxes to be paid to the city 
treasurer, therefore, and to secure license shall be 
as follows: Class 31.—Traveling or 
transient agents, selling or soliciting orders from 
house to house, from catalogue or sample, and 
owner or agents with samples or display rooms 
selling at retail fron: samples, of advertising, toilet 
articles, medicines, brooms, cigars, furs, clothing, 
silks, dry goods, shoes, merchandise, novelties of all 
kinds and descriptions, books, magazines, period- 
icals, study and musical courses, etc., having no 
licensed place of business in the city nor being 
entitled by law to sell without a license, shall pay 
a license tax of $25 per year, or for a short term 
in accordance with street sales. Any per- 
son, firm or corporation violating any of the terms 
of this ordinance, upon conviction thereof before 
the mayor or any alderman or magistrate of the city, 
shall pay a fine not exceeding $100, and in default 
thereof shall be committed to city or county prison 
for a pericd not exceeding 90 days. 

Surely a brave and comprehensive attempt 
to protect the local business interests, but 
it fell down on practically its first test. A 
manufacturing concern located at Spring- 
field, Ohio, sent salesmen to take orders 
from consumers. A part of the price was 
paid when the order was signed and the 
balance was paid in monthly installments. 


“Copyright, August, 1924, by Elton J. Buckley. 


Some of the goods were delivered at once 
by the salesman; the balance were shipped 
to the buyer direct from £pringfield, Ohio. 
The manufacturer who figured in this case 
had a branch office in the State, but this 
merely managed the salesman who worked 
within the State, it had nothing to do with 
selling or delivering goods, 

One of the salesmen of this concern was 
arrested for selling goods without a license. 
His employer defended on the ground that 
the business was interstate commerce, not 
subject to local taxation. The city’s at- 
torneys made a very strong argument, based 
on the fact that the salesman had actually 
sold and delivered goods and had collected 
for them, which took the transaction out of 
interstate commerce, and made it an intra- 
state transaction, which was subject to local 
taxation. The court, however, said the busi- 
ness was interstate commerce and_ the 
ordinance was therefore invalid. The fol- 
lowing extract from the decision will be 
interesting as revealing the principles on 
which these cases rest: 

The Supreme Court of the United States has 
held uniformly that the mere fact that the agent 
made a delivery was not significant, nor does the 
fact that the principal had a sub-agency in the 
State control. The fact that these articles were 
not shipped separately and directly to each indi- 
vidual purchaser, but were sent to an agent by the 
seller, who delivered them to the purchaser, does 
not deprive the transaction of its character as in- 
terstate commerce. It was only that the seller used 
two instead of one agency in the delivery. It 
would seem evident that if the seller had sent 
the goods by an express company, which should 
collect on delivery, such a mode of delivery would 
not have subjected the transaction to State taxa- 
tion. The same could be said if the seller himself, 
or by a personal agent, had carried and delivered 
the gocds to the purchaser. That the goods were 
sent as freight by rail and were received at the 
railroad station by an agent, who delivered them 
to the respective purchasers, in no wise changes 
the character of the commerce as _ interstate. 
Transactions between manufacturing companies in 
cne State, through agents, with citizens of another, 
constitute a large part of interstate ccmmerce. It 
cannot escape observation that efforts to control 
commerce of this kind in the interest of the States 
where the purchasers reside, have been frequently 
made in the form of statutes and municipal ordi- 
nances, but that such efforts have been heretofore 
rendered fruitless by the supervising action of the 
United States Supreme Court. 


Much of the above is a word for word 
reproduction of the decisions of the Supreme 
Court of the United States, which has had 
these cases before it several times. I re- 
member one interesting case that got to the 
Supreme Court in which a Chicago whole- 
sale grocer sent salesmen into Michigan for 
orders. The orders were sent to Chicago 
and the jobber shipped carload lots of goods 
to fill them into Michigan. When the cars 
reachd their destination, draymen employed 
by the jobber picked the goods up and de- 
livered them to the buyer. One of the sales- 
men of this jobber was arrested for selling 
without a license and he was convicted by 
the lower court. Later this conviction was 
upheld by the highest court of Michigan, 
but the United States Supreme Court set 
it aside on the ground that the business was 
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interstate. In this case the Chicago man 
even had a storehouse in Michigan where 
he stored goods that were rejected, and 
sales were sometimes made from this. This 
made no difference; the business was still 
held to be interstate and free from tax in 
Michigan, 








Design in Industry 


S the present rush of our work-a-day 

world permits so little time to study 
even profitable subjects unless they be 
essentials, the plainest matter-of-fact  in- 
come-bringing thoughts crowd out considera- 
tion of matters which would later give large 
remunerative returns. Art is one of those 
“side topics” in the gold and silver smithing 
trades that can least be dispensed with. Yet 
even the arts of design, mainstay of this 
craft, receive only spasmodic attention, as a 
field for discussion. This fact should be 
sufficient excuse for reprinting the following 
words of the English indefatigable Arts 
and Crafts Editor W. E, Lathaby, expressed 
in the article entitled “Design and In- 
dustry”: 

“Design is too often thought of as an in- 
explicable mystery, and it is difficult to get 
it understood that design does not necessarily 
mean a pattern drawn on paper, nor does it 
involve some strange originality; but it 
should be just the appropriate shaping and 
finish for the thing required. Compare, for 
instance, a modern electric pendant with its 
agony of contortions, many dust traps, and 
little brittle leaves, with the perfection of 
simplicity of an old Dutch chandelier. In 
the latter the question of originality was 
never raised; it was made by a process of 
adaptation and improvement. In much the 
same way many of our own products of a 
century ago, Sheffield plate, steel fire-grates, 
brass fenders, copper coal scuttles, pottery 
and textiles, were all admirable; they were 
none of them frantic attempts at originality, 
nor were they exercises in some style of the 
past, Gothic or Louis Seize. They were 
beautiful because of their fitness and finish. 

“Tt is necessary that we should come to 
closer terms with design in all our indus- 
tries, yet it is hardly a paradox to say that 
we think too much about it, puzzle over the 
questions involved, and offer frantic solu- 
tions rather than serene and confident ones. 
Design is not some curious contortion of 
form, or some super-added atrocity, but it 
should rather be conceived of as the fitting 
of means to ends in the production of works 
which are good each in their own order. 
The manufacturer must often puzzle over 
what will sell, and indeed it must be a mad- 
dening problem; but let him recast the 
question into ‘What is good, what is the 
best that can be done for a given price?’ 
and the question of design will be at once 
simplified if not solved. Is there any 
guarantee, indeed, that the good thing will 
sell better than the pretentious bad thing? 
Probably not, so far as novelty is the chief 
reason for the demand; but surely the good 
thing has a lasting power. * * *” 








The jewelry store of Archie Hill was 
opened last week at Flint, Mich. It marks 
an important milestone in the business career 
of Mr. Hill who has established an up-to- 
date store at 123 E. Kearsley St. 
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“Atmosphere” 


UST as the figure in the illustration establishes an 

“atmosphere” of delicacy and refinement about the 
sketch of the Deltah Pearl necklace, so good advertis- 
ing creates an “atmosphere” of worth and dignity 
around a trade-marked article. 


Consistent advertising over a period of years has 
created for Deltah an “atmosphere” so distinctive 
that a necklace of these pearls is always a “more- 
than-acceptable” gift. 


Meltah 


PEAR LS 


TRADE MARK REG.U.S. PAT. OFF. 





40 Rue Laffitte, Paris L. Heller & Son, Inc. 358 Fifth Ave., New York 
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The News from England 





Fall—Cutlery 





Black and White Combinations Fashionable Abroad—Brighton Diamond Cut- 
ting and Polishing Works Not Likely to Resume Operations—British 
Guiana Diamonds in Demand—Coral to Be the Vogue This 
and _Electroplate 
Sheffield Improves 


Industry in 

















Lonpon, England, Aug. 22.—The present 
fashion for white in dress and jewelry re- 
lieved by touches of dead black, evidently has 
been anticipated by the jewelry trade since 
the fashionable ones at Deauville are wear- 
ing very costly jewels that match the dress 
tones perfectly. White embroidered linen, 
white silk jersey, white fox, white felt, and 
<0 on, prevail. Ropes of priceless pearls 
and flat, flexible diamond bracelets complete 
this toilet. The flat bracelet is worn just 
above the elbow. Where black is introduced 
as a contrast lightly made black mantles 
with ermine trimming are worn. Then, 
black onyx or black enamel as a background 
for pearls and brilliants, are introduced. 
Black onyx is even employed for color con- 
trast in brooches, pendants and_ bracelets. 
Paris is much taken with coral and cornelian 
just now and the jewelers there are provid- 
ing some artistically conceived creations of 
these media in conjunction with precious 
gems. Jade continues to have a vogue in 
Paris, returning visitors say, and it is being 
made up into various forms of personal 
decoration by the French manufacturers. 
Jade and onyx can be seen a lot in brooches, 
while brilliants against a background of 
black onyx is specially favored, as a smart 
and attractive design. Bracelets in which 
brilliants, jade and onyx are combined, are 
proving quite popular. 

* a * 

Asked if he thought the Brighton diamond 
cutting and polishing works would ever be 
opened up again for cutting and polishing dia- 
monds in this country, a member of the Lon- 
don Diamond Syndicate told THe JEWELERS’ 
CircuLar he thought not, since it did not 
seem at all likely that an industry of this 
kind can be made to pay in this country. In 
connection with this opinion of the rough- 
goods dealer, it is interesting to note that 


when the Brighton diamond factories re- 
cently owned by National Diamond Fac- 


tories were put up for sale at auction re- 
certly not a single bid was received. The 
factories cost $1,500,000 and were the most 
up-to-date and complete works of their kind 
in Europe. The late Sir Bernard Oppen- 
heimer originated the idea for a British dia- 
mond cutting and polishing factory which 
could absorb trained disabled service men. 
* * * 

Answering the criticism of the wife of 
ustace Miles, athlete, vegetarian, author, 
hygienist and food specialists, that screw-on 
earrings are so unreliable that she personally 
has to use gum on the ear lobe to ensure the 
safety of the gems, a Hatton Garden jewelry 
house has invented a new screw-on earring, 
the chief feature of which is a spring that 
automatically holds the screw in position. 
Since earrings are very fashionable just now 
and the antiquated method of ear piercing is 
not, this new and improved device is greatly 
welcomed by the trade. The “J. P.” screw- 


on earring, as the new article is known, is 
likely to catch on. The same house also is 
putting out a safety catch device for the pins 
of brooches and similar ornaments, the prin- 
ciple of which is a double-locking movement. 
Sesides attaching these devices to the jewel- 
ry of their own manufacture, the firm will 
supply the devices to other dealers. 
x ok Ok 

There is a healthy competition these days 
among diamond buyers to purchase the 
British Guiana stones, which now average 
about six to the carat. Since 1920, when 
the diamond production was around 20,000 
carats, a year output has increased to 215,000 
carats annually. 

x * Ok 

There has been an increasing demand of 
late for silver and the market here is pre- 
pared in case there should be a silver “boom” 
like that in 1920, when the price of- the 
metal was rushed up to 7s. 54%d. (around 
$1.80) per ounce. Germany is reported to 
have been buying silver heavily of late— 
4,000,000 ounces have been purchased in 
New York and substantial orders for silver 
now are coming in from other European 
countries, including Poland and Russia. In 
the city here opinion is that the present pur- 
chases of themselves are not sufficient to 
cause any considerable advance in price, but 
that other large silver orders coming on top 
of those already contracted for will mean a 
rising market. The price of silver today is 
around 2s. 914d. A few months ago it was 
2s. 11d. an ounce. 

2 * * 

Coral appears to be in for a vogue this 
Fall and jewelers are mounting it—the deep, 
rich red variety—in wide ribbon bracelet de- 
signs, with tiny diamonds. The effect is ex- 
cellent. Ribbon jewelry is going to be quite 
fashionable, in fact. The smart woman al- 
ready is showing her preference for ribbon 
jewelry this season by donning a_ ribbon 
necklace of tiny seed pearls. The handbag 
this season, must tone with hat or trimmings. 
A brilliant green and silver vanity bag har- 
monizes with the green of the striking 
feather mount in the black hat, and so on. 

* * x 

Necklaces will match frocks this Fall and, 
in a majority of cases, the necklace will be 
supplied with the frock, in order that there 
be no difficulty in duplicating the color tones. 
But heads will be used in the construction 
of the necklaces. They will be in a bewilder- 
ing range of colors and of all substances. 
Vellow, tawny, geranium, pink and red will 
he the favorite colors for day wear. For 
evening wear the choker necklaces will be of 
clear crystal and iridescent beads. There 
likely will be a vogue in painted wooden 


heads. Old-fashioned bead bracelets are be- 


ing converted into modern choker necklaces. 
The beads being used for these choker neck- 
laces are about the size of raspberries, while 
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beaded bands embroidered on net to form 


the “choker” are being revived. In this mat- 
ter of colored necklaces to match gown 
colors, big finger-rings set with a large col- 
ored stone to match the necklace will be the 
correct thing. 

* * x 

The cutlery and electroplate industry at 
Sheffield is a little more cheerful, business 
apparently being on the mend since the Au- 
gust “bank holiday.” Retailers report they 
have been disposing of considerable plate and 
cutlery goods as a result of the many visitors 
to the country and they are replenishing 
stocks. The bulk of business in this depart- 
ment is in stainless cutlery, a line that the 
jewelers find profitable. Seven trade unions, 
representing some 6,000 hardware and cut- 
lery workers, are threatening a strike this 
month unless certain wage concessions are 
made. 

ok * * 

The Daily Mail says that a farmer at St. 
Etienne, France, bought a fowl at market 
and, when dressing it for dinner, found in- 
side the crop a diamond that has proved to 
he of considerable value. 








New Child Labor Law Now in Effect in 
Rhode Island 


ProvipENCE, R. I., Sept. 3—The new 
child. labor law in Rhode Island went into 
effect last Monday, which was Labor Day. 
This statute, enacted in June of last vear, 
prohibits any child under 15 years oi age 
from working in any factory, manuiactur- 
ing or business establishment. 

Since Labor Day it is also illegal for 
any child under 16 years of age to work 
in any factory, manufacturing or business 
establishment between & Pp. M. and 6, A. M. 

The law also provides that no child who 
has not attained his or her 15th birthday 
and who has not completed the sixth grade 
in school shall be granted working papers. 

Preparations have been made for the en- 
forcement of the law by the various 
municipal authorities. The school commit- 
tees and their agents are charged with ca- 
forcement of the law. In this city Truant 
Officer James R. Cannon is in charge of 
the enforcement. The law does not apply to 
work after school hours or during the vaca- 
tion periods, and Mr, Cannon has had pre- 
pared special working certificates which 
will cover such cases, 

Neither does the new regulation interfere 
with the old law governing subnormal 
children who are allowed working papers 
regardless of the grade they may have at- 
tained in school, only in so far as it re- 
quires that they must be 15 years old. 

Mr. Cannon points out that all outstand- 
ing working papers and such as have been 
issued previous to Sept. 1, will be unchanged 
by the new law. Since Monday, he says, 
employers must see that young persons em- 
ployed have the necessary papers. The 
old law allowed the issuance of working 
papers to boys and girls who had attained 
their 14th birthday. 








Announcement has been made that the 
Japanese Art and Jewelry Shop, Green- 
ville, S. C., has succeeded in getting a re- 
newal of its lease on its location in Green- 
ville, 
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Magnificent Gold Chalice and Paten, a Reproduction of a 
Masterpiece of the 15th Century, Presented to the 
National Shrine of the Immaculate Con- 
ception, at Washington, D. C. 

















MAGNIFICENT gold chalice and 

paten, a reproduction of an English 
masterpiece of the 15th century has just been 
completed at Boston and is to enrich the 
sanctuary of the National Shrine of the 
Immaculate Conception at Washington, to 
which Bishop Thomas Shahan has given 
much effort and time. This chalice, which 
is a faithful reproduction of the famous Net- 
tlecombe chalice made at Somerset, England, 
in 1479 and brought to light a few years ago 
by Octavius Morgan, is illustrated on the 
front page of this issue, 

The reproduction, which is _ presented 
through the generosity and interest of Mrs. 
Mary A. Dunphy, of Brookline, widow of 
James W. Dunphy, who for many years was 
well known in newspaper circles in Boston, 
is a brilliant achievement of the goldsmiths’ 
art. It was executed under the direction of 
Bernard A. Dolan, of Jamaica Plain, and 
was made by the Tuttle Silver Co., Boston. 
Of solid gold, it will last for years, and it 
is the expressed desire of the donor that the 
chalice be used daily in the services at the 
National Shrine. 

The name of her husband, as well as the 
names of some other relatives and friends, 
has been beautifully engraved on the chalice, 
with that of her own. The chalice is given 
by Mrs. Dunphy in loving memory of her 
husband who for years was closely asso- 
ciated with Catholic activities in Boston, 
serving many years as one of the directors 
of the Home for Destitute Catholic Children, 

The work is an admirable example of 
pure Gothic art and combines beautiful sim- 
plicity with appropriate ornamentation. 
Three large diamonds and an opal of rare 
beauty surrounded by smaller diamonds, the 
property of Mrs, Dunphy, are used to orna- 
ment the knop. All the gold jewelry 
cherished by Mr. and Mrs. Dunphy was 
melted and used in making the chalice. 

The Nettlecombe chalice and its paten 
used as the model are of great interest, not 
only for their beauty and perfect condition 
but for their antiquity, for they are older 
than any other hall-marked example of 
English goldsmiths’ work. The original 
chalice is six inches in height but it was 
deemed advisable to make the copy 12 inches 
high. 

The cup is supported on a hexagonal stem 
divided into two portions by a knop which 
is a beautiful piece of work. The lower 
part of the stem rests on a curved hexagonal 
foot, being united to it by Gothic mouldings, 
and the foot terminates in an upright mould- 
ing which is enriched with a small vertically 
reeded band. One of the six compartments 
of the foot is ornamented, as is usual in 
ancient chalices, by a representation of the 
crucifixion. 

One of the gems studding the knop of the 
chalice is the handsome opal worn by the 
late Mr. Dunphy as a stickpin, encircled with 
diamonds. 

The inscriptions on the inside of the 


chalice are headed by the name of Mary A. 
Dunphy, who is the donor, and the deceased 
remembered are James W. Dunphy, Patrick 
Dunphy, Anastas‘a Dunphy, James Hayes, 
Mrs, James Hayes, Thomas Conway, Mrs. 
Thomas Conway, James Conway, Francis 
Conway, Sarah Conway, Mary Armstrong 
Conway, Mr. and Mrs. Bryan McDonougn, 
Mr. McTiernan, Mrs. McTiernan, Mr.and Mrs. 
Armstrong, Frank Armstrong, Walter Arm- 
strong, Agnes Moran, Sister Seraphim of 
the Infant Jesus, D. C. 

The inscription on the base reads: “Pre- 
sented by Mary A. Dunphy to the National 
Shrine of the Immaculate Conception at 
Washington, D. C. In loving Memory of 








Her Husband, James W. Dunphy. Aug. 15, 
1924,” 
The Situation of the German Watch and 


Clock Industry 


Trade Commissioner Fayette W. Allport, 
Berlin, reports to the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., 
that the demand for German clocks in 
foreign markets has not been active owing 
to unsettled conditions in various countries. 
Orders from England and its colonies are 
withheld until Fall, when it is hoped that 
the McKenna duties will be abolished. 
There is keen competition in certain markets 
between German, Italian, and French goods. 

The present financial difficulties are said 
to be having a disastrous effect on the Ger- 
man clock industry. Home buyers are de- 
manding several months’ time for payment 
of merchandise ordered. It is difficult for 
German manufacturers to obtain the neces- 
sary capital to purchase raw material and to 
meet other necessary expenses, 

Swiss factories are said to be opening 
branches in Germany, since Swiss wages are 
100 per cent. higher than in Germany. 








Death of Clarence S. Dustin 


Los ANGELES, Cal., Sept. 3.—Clarence S. 
Dustin, who for some years past has oc- 
cupied an important position in the sales 
force of Montgomery Bros., died at the 
Good Samaritan Hospital in this city Aug. 
25. He had recently undergone a rather 
serious operation, and while in a weakened 
condition resulting from the operation suf- 
fered an attack of pneumonia, 

Mr. Dustin was born in Richfield, O., and 
was 54 years of age. In his early manhood 
he moved to Stillman, IIl., and subsequently 
learned the jewelry business in Chicago. 
Later he located in Clyde, N. Dak., where 
he was in business for many years and 
acquired a handsome competence. In addi- 
tion to his prosperity in the jewelry busi- 
ness, he acquired more than 1,280 acres of 
wheat land, which was considered valuable 
at the time, but reverses brought about 
largely by political conditions in North 
Dakota, lowering the price of wheat, induced 
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him to sell his jewelry business there and 
come to Los Angeles. Four years ago he 
entered the employ of Montgomery Bros. 
and was there until a few weeks before his 
death. 

He was a man of high character and was 
loved and respected by his associates. He 
leaves a widow and one son, the latter aged 
about 20 years. The funeral was held at 
Sierra Madre, and the interment was at San 
Gabriel, where his body reposes in most 
beautiful surroundings. 








Philadelphia Wholesalers Return from Trips 

Abroad and Tell of Business Conditions. 

PHILADELPHIA, Pa., Sept. 3.—This week 
is marked by the return from trips abroad of 
four Philadelphians, prominent in the whole- 
sale jewelry. Abraham Sickles of the firm 
of M. Sickles & Sons, Chestnut and 9th Sts., 
was a co-passenger of the Prince of Wales 
on the liner Berengaria. Mr. Sickles, who 
was accompanied by his wife, daughter and 
son-in-law, went abroad moostly for pleas- 
ure and had a delightful time. His vessel 
escaped the severe gales which made travel- 
ing on those liners which reached New 
York earlier in the week decidedly danger- 
ous. He did not overlook business alto- 
gether on his trip and promised something 
later on conditions in Europe. 

Joseph Goodman, diamond dealer on San- 
som St., was another of the returning 
jewelers. He arrived on the Olympic after 
a pleasant passage after having been absent 
since May 10. Much of his time was de- 
voted to visiting the diamond marts of Am- 
sterdam and Antwerp and of those places he 
said he found many buyers with prices aver- 
aging high and with real good stones scarce. 
The rough material coming from the Syn- 
dicate to the cutters has advanced in price 
and this fact, together with the manufac- 
turers having to pay higher wages to the 
cutters, has increased the price to buyers. 
The big demand, Mr. Goodman says, is for 
the larger stones and clean goods with the 
dealers more independent than he has ever 
seen them on any of his previous trips. 

Mr. Goodman, in the intervals of visiting 
the diamond markets, enjoyed himself in 
Paris and London and said he was well 
satisfied with his trip. 

Ferd Dilsheimer, veteran wholesaler at 
710 Chestnut St., is another of the returned 
ones. He went abroad last Spring with 
Mrs. Dilsheimer and expressed himself as 
having had a good time but glad to get back. 
He spent most of his time in France and 
England but visited Amsterdam where he 
found conditions as described by Mr. Good- 
man. 

Fred B. Hurlburt of H. O. Hurlburt & 
Sons, Chestnut St., also is numbered among 
the returned ones, but unlike the others, he 
came from the other side of the world, hav- 
ing gone to Honolulu on a real vacation trip. 








R. H. Squirrell, secretary to commercial 
attaché, Santiago, Chile, has reported to the 
Department of Commerce. Washington, 
D. C., that in the future any party who is 
desirous of registering a trade-mark (manu- 
facturer’s mark) in Chile will be obliged to 
have a facsimile of such mark published in 
the Diario Oficial, thus making it known to 
all manufacturers in business in the Repub- 
lic, according to a decree recently issued. 








34 THE JEWELERS’ CIRCULAR September 10, 1924 














Continuous Shipments 
Direct From the Mines 
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Gem Sapphires 
Gem Rubies 
Gem Emeralds 
Star Sapphires 
Star Rubies 
Calibre Sapphires 
Calibre Rubies 
Calibre Emeralds 
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ALBERT RAMSAY & CO. 
2 WEST 47TH STREET 


LONDON OFFICES: Telephone FACTORIES: 
4-5 Holborn Circus Bryant 5958 10 Dyers Buildings 
London, E. C. London, E. C. 
INDIA 
Bombay Calcutta Rangoon 


When in London a visit to our London office and factory will be of interest to you. - 
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The Antwerp Diamond Market 





Holidays Drawing to a Close and Business More Active—Rough Shipments 
Rapidly Absorbed—Future Prospects Bright—General Review of Conditions 




















Antwerp, Aug. 28.—The holiday season 
is drawing to a close with the ending of 
August and the diamond trade is beginning 
to resume its normal activity. The prospects 
for the Fall seem to be very much brighter 
than they have for some time past. 

We have had a number of visitors from 
America in the market recently, among 
them were over a dozen New Yorkers, 
including Messrs. Reichman, of Reichman 
3ros.. Albert Kahn, of L. & M. Kahn & 
Co. Mr. Mamluck, Milton L. Ernst, B. L. 
Veit, J. Frackman, Ignaz Kleinberg, Max 
Goldstein, S. Band, A. Eisen, Jacob Renner, 
as well as a representative of the Bulova 
Watch Co. Other Americans included a 
member of Jason Weiler & Sons, Boston ; 
Jarnett Davies and M. Berlin, of Pitts- 
burgh, and Mr. Auer, of the Bauman 
jewelry Co., St. Louis. 

One of the indications of the prospects 
for the Fall is to be found in the way the 
shipments for rough are being taken up. 
The shipment from South West Africa, 
shown last week by the Syndicate, was 
quickly absorbed probably due to the in- 
creasing demand for meélée, while Congo 
diamonds which were shown by the 
Forminiere, Aug. 19 and 20, were entirely 
bought up. It is announced that the Bul- 
fontein shipment will probably be shown by 
the Syndicate in a few days, and the Wessel- 
ton shipment about Sept. 9. 

Many members of the local trade were 
pleased to hear the report (which is_be- 
lieved to be authentic) that the Anglo- 
American concern which is working in con- 
nection with the Diamond Syndicate in 
London, is to open an agency in Antwerp 
in January, 1925. If this be true, the im- 
pression here is that it will be a very good 
thing for the Antwerp market, and will per- 
mit the Syndicate to get a better idea of 
our wants; also will enable the Anglo- 
American branch to work in closer relation- 
ship with the Forminiere, thus maintaining 
the strength of the market in regard to the 
smaller goods. 

A résumé of the conditions of the market. 
as published, last week by a local organ of 
the trade, The Jeweler, is as follows: 

“The general impression is a good one: At 
the club there is a long list of foreign visitors, 
and among the names are some of the most 
important firms of foreign countries. The 
demand for all kinds of polished articles, 
which we noticed already several weeks ago, 
continues ; the rough market remains steady, 
and in general there is a hopeful spirit as 
regards the near future. 

“We have however to state that this last 
fortnight the demand for rough goods has 
not been very considerable on our market, 
and that for the following reasons: first, dur- 
ing holiday week, all over Belgium, no work 
at all is done in the diamond industry, so 
that this month at least 20,000 carats less of 
rough are wanted than in other months; 
second, the hundreds of manufacturers, who 
were going to be absent for more or less 


long periods, had provided themselves with 
the necessary rough before going away. And 
so there is not much demand just now on 
cur market, but also not a large supply. 

“We hear from: London that several im- 
portant American manufacturers have bought 
for formidable amounts (several hundreds 
of thousands of pounds) fine manufacturing 
goods, both closed and piqué, from the Syn- 
dicate there, and even that there were 
Americans who could not get the goods they 
wanted, because these were no more on hand; 
also that the stock of fine goods, which of 
late years has always been a large one at 
the Syndicate, has dwindled down so much 
by the sales of the current month that most 
articles are no longer to be had just now. 

“The Americans also showed much _in- 
terest in big stones, and one of them even 
bought a stone of more than 500 carats, 
which had been for some time past the prop- 
erty of the Syndicate. 

“The increase in demand for fine rough 
goods from American manufacturers coin- 
cides with the increased demand, these last 
months, from American buyers, for pure 
white polished goods, At any rate this is of 
good omen, and can only lead to the conclu- 
sion that the general state of commerce in 
the U. S. A. cannot be other than satisfac- 
tory, contrary to the complaints and the 
lamentations about the bad state of affairs, 
which we are continually given to hear by 
the buyers. It also shows that stocks of fine 
zoods cannot be very large in the U. S. A., 
and that the demand for these articles in- 
duces buyers to pay in full the high prices 
fixed for them by the London Syndicate. 

“Our polished market, especially in the 
course of last week, has been lively. <A 
large number of foreigners, chiefly Amer- 
icans, but also many from Paris, London a. 
s. 0., Were present, and bought a lot, while 
local merchants and exporters also asserted 
themselves as buyers, not only for America, 
but also for the Far East and other foreign 
markets. 

“All kinds of polished goods in all quali- 
ties and sizes could be disposed of. For 
mélés, even for the good qualities, there was 
a decidedly great demand, and at steady 
prices; an improvement which has been 
noticeable for some time past. All Amer- 
icans went in for Guarter goods and smaller, 
not only for white and pure, but also for 
lightly colored and iightly piqué goods. Now 
as formerly, bigger sortings were much in 
demand, for America, pure white, from two 
to eight grainers were wanted, for Paris, 
pure and lightly piqué, white and lightly 
colored, from two to ten carat stones. 

“In brief, there was a demand for every- 
thing, and the general feeling was one of 
steadiness and optimism. 

“Much has been said of late about a big 
business (old polished goods) from Russia, 
bought up by a combine of Antwerp, Am- 
sterdam and Paris business men, who in- 
tend bringing the goods on the market. 

“There is, however, no reason for any- 
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body to be anxious about it, because: firstly, 
a large part of the goods consists of pearls 
and colored precious stones; secondly, the 
goods are in the hands of a very strong 
combine, which will sell only at full market 
price (just like what happened last year 
with the re-polished goods); thirdly, there 
is not such a very large quantity as people 
are made to believe, and the goods will not 
all be brought to market at one time; 
fourthly, when we consider the scarcity of 
good quality articles on our rough market, 
we daresay these goods will be welcome to 
many manufacturers glad to buy them, and 
so they will be sold easily, without our hav- 
ing to fear their being offered at low prices 
or depressing the market. 

“We feel quite confident in declaring that 
in the course of the next few months there 
is sure to be a great increase in demand, and 
that we may look forward to a more pros- 
perous period than we have known of late 
months.” 








HOLD REUNION 





Bradley Horological Students form Alumni 
Association at A. N. R. J. A. Con- 
vention at St. Louis 


St. Louis, Mo., Sept. 3.—Responding to 
the first call for a reunion of the former 
Bradley Horological students to be held at 
the Hotel Statler during the annual conven- 
tion of the American National Retail 
Jewelers’ Association, here last week, about 
35 former students reported and attended the 
meeting, which was held at 1:30 P. M. on 
Thursday. A permanent organization was 
formed to be known as the Alumni Associa- 
tion of the Horological Department of Brad- 
ley Polytechnic Institute, which is located at 
Peoria, Ill. A. F. Boyson, Cedar Rapids, Ia., 
a 1924 student was made president, D. P. 
Close, Abilene, Kans., 1922, secretary and 
Harry Brakeman, Middletown, O., 1922, 
treasurer. 

It was found that by wearing the Bradley 
pennant as a means of identification many 
old Bradley students became acquainted and 
it was decided to have a design submitted for 
an emblem of the organization to be in the 
form of a button or pin. It was also found 
there were many old students who could 
not be located and it was decided that all 
Bradley students be asked to send their 
names and their present addresses and 
the year in which they started at the school 
to the new organization. All such communi- 
cations for the present should be sent to A. T. 
Westlake, Dean, of the Horological depart- 
ment, who will turn them over to the secre- 
tary, after they had been registered in the 
Horological records at the offices of the 
school. 








Improvement in exports of watches from 
Switzerland which commenced last year 
when the exportation of other articles was 
still at a low ebb, continues, reports Consul 
R. D. Longyear, at Geneva, to the Depart- 
ment of Commerce. The number of move- 
ments exported increased from 195,458 in the 
first four months of 1923 to 262,520 in the 
corresponding period in 1924. Exports of 
pocket watches rose from 1,756,181 to 2,133,- 
922, and of bracelet watches from 937,323 to 
1,263,560, Consul Longyear advised. 
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Crienta earrings of highest quality, done in 18 Kt. W. G. m’t’gs. Priced 
from $11.00 upwards, list. In 14 Kt. W. G. from $8.00 list. 
835/415 Sautoire—18 Kt. W. G. tassel alone $20.00 list. 


or “the peaches and cream” complexion, 

“Orientas” with a tinge of pink; while the 

beauty of the brunette is enhanced by the soft 
gleam of the creamy tones— 
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Newark Manufacturing Jewelers Urged to Co-operate 
with Board of Education in Developing Artists 
and Craftsmen 

















Newark, N. J., Sept. 8. 
Editor of THE JEWELERS’ CIRCULAR: 

One outstanding observation in the epoch- 
making and tremendous growth of the Amer- 
ican industries in the last decades is, that 
almost invariably the forward march of each 
industry was stimulated, sponsored and ani- 
mated by some of our major communities. 

With excusable pride as a fondly devoted 
Newarker, I can fittingly ask: What may 
prevent our fair Newark (N. J.) from be- 
coming the representative and _ standard 
bearer of the very potential American 
jewelry industry, just as Detroit is identi- 
fed with the automobile industry, Boston 
with the printing industry, Chicago with the 
meat-packing industry, and so on? 

Without specific and intentional concen- 
tration, merely by the self regulating trends 
of the industry itself, or, in other words, 
as a matter of fact, Newark is a major 
center today in the jewelry industry. New- 
ark, the community itself, was not slow at all 
to recognize this fact, and with creditable 
foresight hastened for a proper reception of 
this coming opportunity. 

But, did the jewelry industry of Newark, 
as a whole, assume a similar apprehensive 
and intuitive attitude in the matter? Un- 
fortunately, no. An analysis of this par- 
ticular situation in the country will reveal 
the fact, that by establishing a most modernly 
equipped and free jewelry art course in the 
Fawcett School of Industrial Arts of New- 
ark, New Jersey, the Board of Education 
of Newark manifested an almost unique 
spirit of co-operation on behalf of the 
municipalities. 

Messrs. Hugo B. Froelich, the principal, 
and Ph. Wagner, superintendent, of the Faw- 
cett school, are of especial advantage to this 
branch of the school, since Mr. Froelich, the 
principal, is an universally accepted dean 
and expert master of the trade education in 
the United States. Needless to say, that un- 
der such guidance this special course in the 
school is managed with a high standard of 
professional competency, and the teachers 
are carefully selected from the first rank of 
the executives in the industry. 

One may logically expect that this splen- 
did readiness of help is enthusiastically ap- 
preciated, accepted and facilitated by the 
jewelry manufacturers in Newark. Unfortu- 
nately, this is not the case. 

In pointing to this anomaly, I cannot help 
remembering a little incident so characteristic 
in itself. Just recently meeting one of our 
potential jewelry manufacturers in Newark, 
our conversation happened to embrace my 
lecturing in the jewelry art classes of the 
Fawcett School. My friend, the manufac- 
turer, was congratulating me for my warm 
interest in the matter, and when thanking 
him for his courtesy, I candidly reminded 
him of the lamentable fact, that the manu- 
facturers generally do not show much in- 
terest in the Jewelry Art Course of the 
school. He then explained to me the rea- 
sons with commendable sincerity. 

He referred to an instance where one of 


his most efficient presshands, after attending 
my classes in the Fawcett school, for a year, 
no longer took an interest in such mechanical 
work as a pressman and became an aspirant 
for a higher qualified work and left his 
employ. 

Hearing this, ] was astounded, since it 
was my first real opportunity to see the truth 
revealed why the manufacturers of Newark 
would demonstrate such an utter indifference 
toward this magnificently offered educational 
help of the city, which heretofore always 
seemed to me to be incomprehensible. 

My astonishment was so much the greater 
because all my common sense revolted 
against the thought, that such extreme short- 
sightedness could possibly exist in the minds 
of such otherwise excellent and high-minded 
leaders in our industry. 

With all logic it must be evident, that the 
main aim of the industry is to create artists 
if it is artistic in its main trend, as the 
jewelry industry is. I mean, the main aim in 
the educational problems of the industry, 
since, to train mechanical craftsmen belongs 
to the technical training and not to the men- 
tal developing end of the business. 

No doubt, my manufacturer friend will 
have little difficulty in replacing a_ well- 
trained press hand after all, but may en- 
counter difficulties affecting not only a 
branch of his factory but his whole business 
enterprise in being short of well-trained 
craftsmen of higher qualifications. 

I am fully cognizant of the fact that this 
little article of mine will not attain a general 
reforming effect over night, but I will be 
fully satisfied in the result if I succeed in 
calling attention to this unwarranted indif- 
ference of the manufacturers toward the 
higher trade education, with the exception of 
such noble examples as I explained in the 
foregoing with reference to the illustrious 
body of the Board of Education of Newark, 
and the Jewelry Crafts Association of New 
York, which, also, ceaselessly endeavors to 
promote this cause. 

What I would most anxiously like to ac- 
complish now is to awaken sufficient interest 
in our Newark manufacturers’ minds towards 
this splendid contribution of the Board of 
Education of the city of Newark in the 
jewelry art classes of the Fawcett school. 
At the same time, I wish to assure them, 
that the Board of Education as well as the 
management of the Fawcett school will 
gratefully and readily accept all the sug- 
gestions and criticisms whatever they may 
be, for the perfection and betterment of a 
service intended first of all for their benefit. 

Knowing that your journal never fails to 
earnestly champion the all-important educa- 
tional problems of the jewelry industry, I 
am confident, that the ultimate goal of a 
happy and hearty co-operation between the 
educational factors and the manufacturers in 
Newark, will be attained. 

Yours truly, 
(Signed) Lawrence M. Bayan, 
Instructor in the Fawcett School of Indus- 
trial Arts. 
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DEATH OF THOMAS J. ZIMMER 


Poughkeepsie, N. Y., Jeweler, Who Was 
Prominent in Masonic Circles, Passes 
Away at His Home in that City 


PouGHKEEPsIE, N. Y., Sept. 3.—Thomas J. 





’ Zimmer, a prominent local jeweler and widely 


known as a leader in Masonic activities, 
passed away at his home on the Pleasant 
Valley Road, Sunday afternoon. Mr. Zim- 
mer, who for years conducted a jewelry store 
on Main St., had been ill for a long time and 
was confined to his home. The end came 
peacefully at 1:50 P. M. Funeral services 
were held at his late home at 2:30 o'clock 
this afternoon. 

Thomas J. Zimmer was born in this city 
March 31, 1864. He was a pupil in the city 
schools until 14 years of age, when he gave 
up his studies to learn the jewelers’ trade at 
Van Keuren Bros’. jewelry store. Two years 
later he went to New York city where he 
was employed by a manufacturing jewelry 
concern until he took a position with 
George O. Street & Sons. 

In 1893 Mr. Zimmer returned to this city, 
taking up his residence at 124 Garden St. and 
opening a jeweler’s work shop at 5 Garden 
St. After a few weeks in that location he 
removed his business to 148 Main St. In 1900 
he formed a partnership with his brother, 
Frederick W. Zimmer, and began business 
as Zimmer Bros. at 319 Main St. After the 
death of \F. W. Zimmer in 1911, Mr. Zimmer 
acquired the former’s interest in the partner- 
ship, and since then has conducted the busi- 
ness. In September, 1915, Mr. Zimmer pur- 
chased the property at 329 Main St. and three 
years later moved his business to that site 
where it is now situated. 

Mr. Zimmer lived for 11 years in Garden 
St., moving Sept. 8, 1904 to 33 S. Clinton St., 
where he resided until July 10 last when he 
opened his handsome new home on the Pleas- 
ant Valley Road. 

For many years Mr. Zimmer was prom- 
inent in the Masonic fraternity in this city. 
He was initiated, passed and raised in Man- 
hattan Lodge, New York city, and affiliated 
with Tribune Lodge, No. 782, Nov. 28, 1894, 
He was a life member of the lodge and served 
as its master for two terms in 1909 and 1910. 
He also was a member of Poughkeepsie 
Chapter, No. 172, Royal Arch Masons of 
King Solomon Council, No. 31 Royal and 
Select Masons, and of Poughkeepsie Com- 
mandery No. 43, Knights. Templar. He 
served at various times on many Masonic 
committees, and was regent of the Royal 
Arcanum for two terms. He also was a 
member of the Poughkeepsie Rotary Club 
and had served in Young America Hose 
Company, No. 6, 30 years ago. 

Mr. Zimmer married Miss Fannie Geiger, 
daughter of Mr. and Mrs. Leonard Geiger of 
Hudson, February 14, 1888. In addition to 
Mrs. Zimmer he is survived by a brother, 
Nicola P. Zimmer of St. Louis, Mo., two 
sons, Thomas J. Zimmer, Jr., a local contrac- 
tor and Leonard Geiger Zimmer, who has 
been associated with his father in the jewelry 
business, one daughter, Miss Gertrude Zim- 
mer, and a grandson, Robert F. Barth, all of 
this city. Another daughter, Mrs. Frederick 
W. Barth, passed away in February, 1920. 








Jacob Cashman, Denver, Colo., disposed 
of his business to Ben Frumess, 
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HOLD UP AND ROB JEWELER 





While One Poses as Customer Two Others 
Enter and Loot Store 


Three young bandits, two of whom were 
armed with pistols and the third with a 
blackjack, entered the small jewelry store 
owned by Henry Osterweil, at 168 E. 86th 
St.. at 10:30 o’clock on Thursday morning 
and left 20 minutes later with jewelry valued 
at about $6,000. The store is in one of the 
busiest sections of Yorkville on the south 
side of 86th St., and one door west or 3rd 
Ave. 

Arthur Osterweil, the son of the pro- 
prictor, was alone in the store when a 
youth entered and asked to have a watch 
repaired. Young Mr. Osterweil was ex- 
amining the watch with his magnifying 
glass and when he looked up it was into 
the barrel of a pistol in the hand of one of 
two other young men who had _ followed 
the first one into the store, 

The leader ordered Osterweil to 
down on the floor behind the counter and 
keep still and the thugs then quickly bound 
him hand and foot with a rope and gagged 
him. They then went to work leisurely and 
with apparently no fear. They selected a 
considerable quantity of jewelry including 
some fine pieces which were taken from 
the show window, among which were din- 
ner rings, scarf pins, and single stone 
rings. Loose diamonds valued at $10,000 
which were in a compartment in the safe 
were not touched. The robbers also took 
one open-faced Colonial Waltham watch in 
a filled case movement No, 22767287, case 
No, 42034 and a hunting case 16 size, 14K, 
17 jewel watch movement No. 934399 in 
case No. 189453. 

The store is small and is in full view 
of persons on the street but the robbers 
worked so coolly that they attracted no at- 
tention from passersby and no customers 
happened to enter. As soon as the men 
left, young Mr. Osterweil struggled to his 
feet and went to the sidewalk where a 
small boy cut loose the ropes which bound 
him. No policeman was nearby according 
to the report of the elder Mr, Osterweil 
and a considerable crowd gathered before 
the policeman arrived. Arthur’s wrists 
were painfully hurt by the tension of the 
ropes and one of the bandits kicked him 
but he was not badly injured and was at 
the store the next day. 

_ After a short time, detectives and umi- 
formed men arrived and the excitement 
caused a jam at 86th St. and Third Ave. 
Young Mr. Osterweil described the three 
bandits as well dressed and of gentlemanly 
appearance. They seemed to be Italian- 
Americans. The robber who carried the 
blackjack left his weapon behind and _ the 
police took it to headquarters in the hope 
of securing finger prints. They also in- 
vited young Osterweil down to police head- 
quarters to look over the rogues gallery, 
but so far as learned no progress has been 
made by the police in clearing up the rob- 
bery. 

_ That the crooks were not experienced 
Jewelry thieves was indicated by the fact 
that they took a considerable quantity of 
cheap jewelry including about a dozen 
Watches, while overlooking some of the 
better grades of watches of this type. They 
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also obtained a number of cheap fobs. The 
elder Mr, Osterweil said that the loss was 
covered by insurance. 

Since the police station has been moved 
there has been complaint from merchants 
about the lack of adequate protection. 








CENSUS SHOWS INCREASE 
Government Figures Indicate That Value 
of Production of Watches and Watch 
Movements Was 25.6 Per Cent 
Over 1921 


Wasuincoton, D. C., Sept. 8—The De- 
partment of Commerce announces that, ac- 
cording to data collected at the biennial 
census of manufactures, 1923, the establish- 
ments engaged primarily in the manufacture 
of watches and watch movements reported 
products valued at $30,630,265, of which 
amount $26,047,225 was contributed by 
watches and watch movenients and $4,583,040 
by all other products, such as clocks, watch- 
cases, speedometers, and watch materials, 
crystals, and parts. The rate of increase in 
the total value of products as compared with 
1921, the last preceding census year, was 
25.6 per cent. 

In addition, watches are manufactured to 
some extent as subsidiary products by estab- 
lishments engaged primarily in other indus- 
tries. The number and value of watches 
thus produced outside the industry proper in 
1923 have not yet been ascertained but will 
be shown in the final report of this census. 

The 17 establishments reporting for 1923 
were located in Connecticut, Illinois, Indiana, 
Massachusetts, New Jersey, New York and 
Pennsylvania. 

The statistics for 1923 and 1921 are sum- 
marized in the following statement. The 
figures for 1923 are preliminary and subject 
to such corrections as may be found neces- 
sary upon further examination of the 
returns. 


Number of establishments.....................00. 
Wage earners (average number) b.............20065 
DEAR AEA INOS coo seb eke ese cer asieeerernmeve 
Minimum month ..........0¢.ccccccccccccvccces 
Per Cetit: cf MAKWHUNT. 06.00 ck ees cece ees eesws 
DEE? BG barks Bi bre RAS DDE eee @ a 08 4d bee RES e 
Pail AGF COMITALE WOPK isi cccraccewascceebecciwer 
Cost of materials (including fuel and ccntainers).... 
PYCGUCIS: TH8RT VOIEC i655 250 0biss cee andesesccsscsaee 
Watclies and watch movements—Number.......... 
eo)” 

ORE PION COE VUE. 02s boc ec ccranctcsescesecess 
Value added by manufacture d.............0000 000. 
ee eps Isha GOO CL OE CEE CECT TT 
Coal consumed (tons of 2,000 Ibs.).............005. 


aA minus sign (—) denotes decrease. 
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Members of Cincinnati Wholesale Jewelers’ 
and Manufacturers’ Association Enjoy 
Final Outing of the Season 


Cincinnati, O., Sept. 4.—The final Sum- 
mer outing of the Cincinnati Wholesale 
Jewelers’ and Manufacturers’ Association 
was attended with quite a lot of success 
even though it lacked numbers at the Ohio 
Boat Club on the Ohio river at Center St., 
Friday evening. 

Some 30 members of the association 
gathered on the house boat as the guests of 
the club, of which Clarence Loeb is presi- 
dent. tHe is also chairman of the entertain- 
ment committee of the jewelers. They en- 
joyed a beefsteak dinner prepared by Chef 
James Herman, who in an impromptu talk 
asked to have six soup spoons replaced be- 
cause they were missing. The dinner de- 
veloped into groups of story-tellers on the 
deck of the boat and with the absence of 
President Frank Becker and William Reeme- 
lin, secretary, a meeting was called by Mr. 
Loeb. He presided with Edgar Noterman 
serving as secretary, and a resolution was 
passed to present the boat club with a ship’s 
clock. 

The lack of attendance was due to a num- 
ber of members being out of the city and 
to those who were in town, being tied up 
in other engagements. 








Indian Art 

Na single paragraph Verleye sums up this 

branch in the following words: 

“The religion is pantheistic, the confusion 
of details in the composition responds to this 
spiritual state; the gods have a multiplicity 
of arms and the monuments are covered with 
bell-turrets and entangled sculptures. In 
architecture, it is the pagoda; in painting or 
the decorative application of colors, it is the 
shawl of Cashmere; in jewelry, it is  fili- 
grain.” 





Per Cent. of 

1923 1921 Increase (a) 
. 17 17 aa 
mse 11,571 12,174 —5.0 


Jan. 14,113 
Sept. 9,987 


es 92.9 70.8 us 
..+ $13,869,688 $13,602,029 2.0 
sua $1,622 $84,351 —98.] 
Lists $8,835,769 $5,160,842 71.2 
++ $30,630,265 $24,396,516 25.6 
sos 6,402,199 (c) mee 
e+ = =$26,047,225 $21,890,707 19.0 
ies $4,583,040 $2,505,809 82.9 
«++ $21,794,496 $19,235,674 33.3 
ee 7,396 (c) éasd 
seus 38,929 (c) 


b Not including salried employes and proprietors and firm members. Statistics for these classes 


will be given in final report. 
c Not reported. 
d Value of products less cost of materials. 








Pittsburgh jewelers are very anxious to 
have some improvement in the parcel post 
service between New York and Pittsburgh, 
and although not criticizing the Pittsburgh 
Postoffice believe that the Government 
should provide a more rapid service between 
the two cities. It is said there is too much 
delay in the matter of deliveries. Some of 
the jewelers are considering the advisability 
of having a meeting of jewelers to consider 
the matter. 


William H. Luff, 88 years old, 76 
Steuben St., East Orange, N. J., died sud- 
denly at his home recently. He and his 
wife on Jan. 15 last celebrated the 63rd 
anniversary of their marriage. Mr. Luff 
was born in New York city and went to 
East Orange 55 years ago and lived there 
the remainder of his life. He was in the 
jewelry business there for more than 20 
years, retiring a few years ago. He had 
many friends in East Orange and elsewhere. 
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GET JEWELRY WORTH $60,000 





Police Spread Drag Net in Attempt to 
Capture Crooks Who Held Up and 
Robbed Cincinnati Jeweler 


CINCINNATI, O., Sept. 6.—A drag net has 
been spread over a wide area by the Cin- 
cinnati police for the hold-up man who got 
away with diamonds, jewelry and money 
valued at more than $60,000 from the Sterl- 
ing Jewelry Co.’s store on 6th St. near Vine, 
Tuesday morning. The net was spread to 
all large cities in the middle west and from 
the clues that were secured it is believed 
that the thief will be apprehended. The 
robbery was a remarkable piece of engineer- 
ing and was effected successfully because of 
its very daring. While the hold-up man 
was forcing James More, manager of the 
store to hand him tray after tray of dia- 
monds, rings scarf pins and ear screws, a 
window washer was working on the two 
display windows of the store in the Hotel 
Savoy building and hundreds of persons were 
passing on their way to work. 

The hold-up occurred just a few minutes 
before 7 o’clock Tuesday morning and netted 
the intruder a neat sum of money together 
with thousands of dollars worth of jewelry. 
It was the merest chance that led to suc- 
cess. If the window washer had cleaned the 
transom above the door, as he usually does, 
he could easily have seen the revolver that 
was held by the robber and could have 
noticed the predicament that More was in. 
As it was the window washer failed to clean 
the transom and although he was within a 
few feet of the other men in the store he 
could not see them because of lace curtains 
that form a background in the display 
windows. 

The robber gained entrance to the store 
through a ruse. When he tried to open the 
door, More who was preparing for the day's 
business, waved him away but the fellow 
flashed a telegram and More thinking it 
might be a matter of importance unlocked 
the door. The second he opened it, he found 
himself looking into a revolver and was com- 
manded to “work fast and not make any 
outcry.” 

The intruder forced More to hand him the 
contents of all trays bearing rings and as he 
received them he jammed the loot into his 
trouser pockets. He did not wear any coat 
and kept dumping the treasure into his 
trouser pockets with continuous admonitions 
to More not to make any outcry. 

After cleaning out an entire show case 
More was forced to the back part of the 
store and directed to bring out the cash box, 
which contained about $500, being receipts 
on accounts from over Labor Day. When he 
had secured this the interloper forced More 
to go to the front part of the store with 
him, declaring that “when the next car 
Passes I'm gone.” He made good his escape 
and all trace of him was lost at the very 
door of the store. 

More made every effort to stall for time 
“hile his visitor was in the store, hoping 
the window washer would appear in the 
do rway or that some one would try to come 
into the place. 

The theft was remarkably well timed by 
the lone bandit, who apparently knew what 
the conditions would be at that time of the 
Morning. He is described as being about 21 
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years old, wearing a dark felt hat, blue 
shirt and dark trousers. 

The jewelry company used the theft for 
advertising purposes by placing a sign in one 
of the windows reading “This is some of 
the stock the robber didn’t get.” Part of 
the stolen stock was covered’ by 
insurance. 








CANADIAN EXHIBITION 





Display of Silverware and Other Lines 
Attract Much Attention from Visitors 


Toronto, Can., Sept. 4.—The Canadian 
National Exhibition, opened on Aug. 23 for 
two weeks, has been characterized by a rec- 
ord-breaking attendance, including large 
numbers frcm the United States. Among 
the exhibits in the Manufacturers’ building 
were the following: 

The Standard Silver Co., of Toronto, was 
in evidence as usual with a choice showing 
of silverware, a leading feature of which 
was a display of flatware of the new Cen- 
tury pattern, a line recently put on the mar- 
ket. They also show a handsome tea set in 
electroplate on nickel-silver and some Dutch 
ho!low-ware. 

Canadian W. A. Rogers, Ltd., exhibits a 
handsome line, E. P. N. S., in addition to a 
well-arranged assortment of other lines. 
The most prominent feature is a “Silverboy,” 
a new style of cabinet for silverware which 
takes up but little room. In place of the 
ordinary buffet drawers, it contains all the 
flatware in nested drawers. 

B. & T. Jenkins, Toronto and Montreal, 
have a large display of antique silverware, 
including reproductions of Old Sheffield 
plate from the original dies, with silver 
mounts on copper. 

Ambrose Kent & Sons, Ltd., Toronto, 
show regalia and fraternal society emblems 
in great variety. A specially interesting fea- 
ture of their exhibit is a collection of Past 
Masters’ jewels in connection with the Ma- 
sonic order and other societies. Prominent 
among them is a jewel studded with dia- 
monds and valued at $2,000, to be worn by 
the representative of the Grand Encampment 
of United Templars of the United States to 
the Sovereign Grand Priory of Canada. 

French Ivory Products, of Toronto, in- 
cludes in its display of ivory goods a number 
of small ivory clocks of neat design which 
attracted their share of attention. 








Thomas J. Thomas, Aberdeen, Wash., Files 
Petition in Bankruptcy 


PorTLAND, Ore., Sept. 3.—Thomas J. 
Thomas, who operates jewelry stores in 
Portland and Aberdeen, Wash., has reported 
his failure for $60,000 to the Federal Court 
in a bankruptcy petition filed with G. H. 
Marsh, clerk of the court. The assets are 
reported to be $3,700 and the liabilities $60,- 
000. 

The Portland store was at 384 Morrison 
St. The assets reported amounted to $3,700, 
although $3,700 more was claimed as exempt 
under the Jaw. Taxes to Washington and 
Oregon are among the debts, and bills are 
owed for merchandise in all parts of the 
countrv. The store at Aberdeen has stock 
worth $50,000, which has been assigned to 
the creditors. 
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GOES TO PRISON HIDING PAST 


“Hard Boiled Kid” Who Attempted to Hold 
Up New York Jeweler Refuses to 
Tell About Himself 


Preliminary to his removal to Sing Sing 
on Thursday of last week, to serve a sen- 
tence of from five to 10 years imposed by 
Judge Mancuso in General Sessions, New 
York, on a hold-up charge, Howard Wise, 
17 years old, was arraigned before Justices 
Nolan, Herrman and Murphy in Special 
Sessions on a charge of having a pistol when 
he tried to rob the jewelry store of Samuel 
Kramer, 777 Sixth Ave., New York, on 
June 5. The boy received a suspended sen- 
tence on the latter charge. 

The youth, who had gained the name of 
the “hard-boiled kid” while in the Tombs 
awaiting arraignment on the robbery charge, 
has refused to reveal anything about him- 
self and has asked for a long sentence so 
that he can get an education and learn a 
trade in prison. 

As reported in THE JEWELERS’ CIRCULAR 
of June 11, the young bandit met with sharp 
opposition when he attempted to hold up 
and rob Mr. Kramer, and as a result was 
sent to Bellevue Hospital suffering from a 
scalp wound. Mr. Kramer was also a fort- 
night in St. Mark’s Hospital suffering from 
a bullet wound in the arm, while his son, 
Michael, nurses an injured hand, which he 
received in the scuffle with the hold-up man 
at the time. 


The youth visited the store about 6:30 
o’clock and asked to be shown some diamond 
rings. He looked over several trays of 
rings for about an hour, but apparently had 
no opportunity to attempt a hold-up be- 
cause of the presence of other customers in 
the place. Shortly after 7:30 o’clock, when 
Mr. Kramer and his son were in the store 
alone with the youth, the young man sud- 
denly drew a revolver from his pocket and 
told the jeweler and his son to keep quiet 
and to put up their hands. As the jeweler’s 
son thrust his hands in the air, he sprung 
forward and grasped the hold-up by the 
throat and threw him to the floor, and the 
elder Mr. Kramer came from behind the 
counter to assist his son. Just about this 
time a friend of the Kramer’s walked into 
the store and noticing the scuffle, called a 
policeman. The bandit shooting from the 
floor evidently tried to hit the policeman, 
but the bullet went wild and lodged in the 
arm of the elder Mr. Kramer. The police- 
man not wanting to take any further chances 
with the man, inflicted a scalp wound on the 
hack of the bandit’s head, which stopped the 
fighting. 

According to newspaper reports, the 
young bandit said that he was born in Mis- 
souri and had been taken from his birth- 
place when he was two years old, but he 
would reveal little else, and the police be- 
lieve the name he gave is false. The boy 
also stated that before he attempted to hold 
up the jewelry store that he went into the 
W. 30th St. station and told the desk lieu- 
tenant that he was “broke” and that he 
wanted a job in an effort to ward off his 
desire to rob. 

The keepers at the Tombs said that dur- 
ing the three months the boy had been a 
prisoner there he had had plenty of money, 
but would not reveal where he got it. 
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CAUTION SAVED GEMS 


New York Diamond Salesman Held Up in 
Chicago but Crooks Fail to Get 
Valuable Loot 


Caution exercised by Murray A. Lang, a 
New York diamond salesman, while on his 
way to the Pacitic Coast with diamonds 
valued at $200,000, undoubtedly saved him 
the loss of the gems while he was in Chi- 
cago on Sept. 3. Mr. Lang reached New 
York on Thursday on the 20th Century Lim- 
ited. The bandits got away with his hand- 
bag and trunk check, but did not get the 
gems which were in his trunk. 

According to the report made by Mr. 
Lang, he stopped at the Congress Hotel in 
Chicago, and when he was ready to continue 
his trip, accompanied by [Emanuel Harris, a 
friend, he started in a taxicab to the rail- 
road station to get an early morning train. 
As they were driving to the station, an auto-- 
mobile containing four men drew up along- 
side of them and forced them to the curb. 
When the cars had been stopped, two of the 
men left the automobile and held up Lang 
and Harris. They went through Mr. Lang’s 
pockets and took $110 in money, but did not 
take his watch or other personal jewelry. 
They secured a scarfpin from Harris, and 
also took a trunk check from Lang, but his 
railroad tickets, which were in the pocket 
of his coat, were returned to him, together 
with some letters. As soon as possible Mr. 
Lang reported his loss to the police, and 
when he reached the station, he checked up 
on his trunk and found the diamonds were 
safe. 

The handbag which Mr. Lang carried was 
not stencilled with the name “Samuel Len- 
kowsky, diamond broker, 170 Broadway, 
New York,” as reported in the daily papers, 
as diamend salesmen are careful not to 
mark their luggage in any way that would 


indicate that they are carrying valuables. 
The gems had been taken to a reliable 


jewelry store, had been sealed and had been 
placed in the trunk, and this undoubtedly 
prevented the loss of the valuables. 

No detailed description of the bandits was 
obtainable. The Chicago police are now 
working on the case. 


Cuicaco, Sept. 4.—Police have been un- 
able to get any clew as to the identity of five 
armed bandits who held up a taxicab in 
which Murray A. Lang, diamond salesman 
of New York, and Emanuel Harris, fountain 
pen salesman also of New York. 

On Tuesday night these men left the 
Congress Hotel about 11:00 o'clock for the 
Union Station where they expected to take a 
train to St. Louis. Mr. Lang, who is a son 
of Samuel Lenkowsky of Samuel Lenkowsky 
& Sons, New York, had been in Chicago sev- 
eral days showing the trade more than 
$200,000 worth of unset diamonds. The taxi- 
cab in which they were riding was crowded 
to the curb and while two men remained 
m the large touring car two others covered 
the driver and occupants of the cab. They 
took cash and personal jewelry from the two 
salesmen and after being convinced that Lang 
had packed his diamonds in his trunk they 
took the trunk claim check, pulled the igni- 
tion wires from the cab and drove rapidly 
away. 

Mr. Lang reported the holdup and accom- 
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panied by police rushed to the station but 
after waiting several hours for the trunk to 
be claimed returned to the hotel taking the 
trunk with them and the next day Mr. Lang 
cancelled his trip and returned at once to 


New York. 


WATCH THIEF ESCAPES 








Philadelphia Jeweler Catches Him and 


Recovers Two Timepieces But He 
Gets Away from Guardians 


PHILADELPHIA, Pa., Sept. 6—Herman 
Palat, a retail jeweler of 2112 S. 7th St., 
is being congratulated by his friends in the 
trade on the quickness and courage which 
enabled him to best a thief and regain two 
valuable watches stolen from his store. Palat 
was alone in his store when a man entered 
and asked to look at a seal ring. He looked 
over several but seemed slow in making a 
selection, asking so many questions that 
Mr. Palat finally became suspicious. 

Finally the man asked to see another ar- 
ticle and as the jeweler turned to walk to the 
safe to get it, seized three wrist watches 
that were on top of the showcase and ran 
from the store. Mr. Palat, who is of athletic 
build, lost no time but vaulted over the 
counter and pursued the thief, who ran 
swiftly down 7th St. Although the section 
is a busy one not a policeman was in sight 
and seeing that he had to do the job alone, 
Mr. Palat continued the pursuit, disregard- 
ing the fact he had left his store unguarded 
He caught up with the thief after a chase 
of three blocks and, although the robber 
was younger and heavily built, handled him 
so roughly that the thief quickly surrendered. 

Mr. Palat, holding the crook with one 
hand, went through his pockets with the 
other and found two of the watches. Not 
knowing how many the fellow had taken, he 
assumed these were all and as a crowd was 
gathering and he just realized he had left his 
store unprotected, Mr. Palat turned the man 
over to a couple of spectators to hold for 
the police and hastened back to his place, 
which he fortunately found all right. 

Then, taking a hasty inventory, he found 
the thief had taken three watches instead of 
two. The jeweler hastened back to the place 
where he had left the robber only to find 
that he had got away from his guardians 
and made his escape. It was fully a half 
hour after the episode that a policeman ap- 
peared and reproved the jeweler for not hold- 
ing on to the criminal, making no explana- 
tion, however, of his failure to be on the job 
during the chase. 





Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended Sept. 6 





The U. S. Assay Office reports: 
Gold hars exchanged for gold coin.. $899,693.12 
Gold bars paid depositors............ 42,537.55 
7 Se eee a ee $942,230.67 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Sept. Ee ee ee ee ee ee ee Pee ye ” oa aa 
OS, ioiris.s pile nds KSse Hews es a0s seuss $453,210.92 
PG! 1 bs She OUOORLAK EEE OED 122,618.30 
E.R Ee ea or ae ea ee or ata 91,869.34 
PEE Didar ip ested sun he 3 SO9 wee enres 181,256.49 
DOI. Qicreccertedersvonversseeouwras 50,737.57 

* Holiday. $899,693.12 
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FAILS TO FILE DEFENCE 


Pittsburgh Pawnbroker Returns Stolen 
Typewriter Pledged with Him Rather 
Than Fight Replevin Suit 


PiTTsBURGH, Pa., Sept. 5.—The contention 
of the Chamber of Commerce of Pittsburgh 
that a pawnbroker has no legal claim on 
stolen property has been won by the com- 
mercial trade body. Morris Kwalls, a Wylie 
Ave. pawnbroker having failed to file a 
defense to the chamber’s replevin suit to 
obtain a typewriter, which it was alleged 
had been stolen from the rooms of the Cham- 
ber of Commerce. 

Kwalls, it appears, loaned money on it and 
refused to return the machine, unless the 
amount advanced was returned to him. This 
the Chamber refused to do and replevin 
proceedings were entered to test the legality 
of Kwalls’ contention, with the result 
stated. 

The outcome of the suit was awaited with 
unusual interest on the part of the jewelry 
and the pawnbroking trade of the city. 
While claims are made that similar actions 
have been begun, yet it is asserted there 
has never been any test of the action of 
pawnbrokers in demanding payment made on 
loans, in lieu of the return of alleged stolen 
merchandise. However, it has been the cus- 
tom of victims of stolen property to pay 
the money, rather than have a test of the 
controversy in court. It is claimed by the 
Chamber of Commerce that a pawnbroker 
has no legal right to stolen property, when 
it is proven it was stolen, and that to accept 
stolen property has a tendency to encourage 
thievery. 

In this particular case, a typewriter was 
stolen from the office of the Chamber of 
Commerce on Aug. 13 and the machine was 
identified in Kwalls’ place, as the machine 
stolen from the Chamber of Commerce 
offices. Kwalls, in the presence of witnesses, 
refused to give up the machine, unless the 
sum he loaned on it was paid to him. This 
was refused. After suit in replevin had 
been filed, Kwalls under the rules of the 
court surrendered the machine and had until 
last Friday to file any defense to the claim 
made by the Chamber. 

This he failed to do and the contention 
now held is that in failing to make answer 
or a defense of the action, the Chamber’s 
contentions were correct. Unofficially it is 
said that in the past, where owners of stolen 
property have insisted upon a return of their 
goods, pawnbrokers have returned the prop- 
erty without a continued legal fight, once a 
fight was started. 

It appears that the police have made no 
objection to the pawnbrokers’ contentions 
regarding the return of money paid on 
stolen property, but just what the future 
status will be, remains to be seen. Some 
pawnbrokers claim that they always return 
property, where it is proven the goods were 
stolen. 

It is believed that the move made by the 
Chamber will at least have the effect of com- 
pelling pawnbrokers to be more careful and 
will also perhaps make persons who locate 
stolen property in pawnshops, more insistent 
upon the return of their property, without 


the formality of reimbursing the pawn- 
broker for the amount loaned on such 
article. 
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Jewelry Worn by Visitors at Geneva During Assembly of 
League of Nations Includes Many Styles 





By L. Reid 




















oe is full to the last room of people 
who have come here in connection with 
the fifth session of the Assembly of the 
League of Nations. Curiously enough, al- 
though the United States has not entered the 
League, Americans are far away more nu- 
merous than other nationals. And _ the 
Palace of the League looks very American, 
with its stone memorial from the city of 
Geneva to President Woodrow Wilson. 
Parties from the United States come out 
to study the methods of the League, to at- 
tend lectures upon its methods and generally 
to become acquainted with the whole or- 
ganization. 

3esides the Americans, the League draws 
people from every country in the world. 
There are many Indians, Chinese, Japanese, 
Egyptians and others, while the ordinary 
tourists who generally remain in the moun- 
tains much later in the season, have come 
down early this season owing to the cold 
and all go to fill Geneva. 

TOURISTS’ JEWELRY 

Tourists are mostly from the States, 
Great Britain, Germany or Holland—with 
the exception of Germany. The French, un- 
able to stand the rate of exchange, are not 
seen, excepting in the rarest cases, although 
Geneva is on the frontier. Thus the taste 
in jewelry is essentially non-French. The 
great characteristic of jewelry wearing in 
Switzerland this season, is an extravagance, 
a gaudiness and a piling-on of all and every- 
thing, that was so much deplored in Paris 
last Winter, and which is now quite over 
in that capital. American and British tour- 
ists wear a profusion of jewelry that they 
would be ashamed to display at home. Elder 
ladies, especially, seem to be taking the 
chance of indulging in heaps of ornamenta- 
tion, for they are on holiday. 

THE DOLLAR SAUTOIR 

The temptation to load oneself with gems 
and jewels is very strong in Switzerland. 
I even heard one lady, when reproached by 
her husband, for coming downstairs in full 
evening dress, in a fashionable hotel, simply 
sparkling with diamonds, remark ‘that she 
han’t had time to deposit them with the 
cashier to be put into the hotel safe.” This 
was an excellent excuse for wearing long 
cascades of diamonds in her ears, a mag- 
nificent pearl necklace with a diamond clasp, 
a diamond butterfly on the left of her cor- 
sage, three rivieres of diamonds worn one 
above the other on the left arm and diamond 
shoe buckles. This is no uncommon thing. 
And in the next seat will be a lady, of 60 
Perhaps, with white hair, who has suc- 
cumbed to the temptation of buying three 
Sautoirs at a dollar apiece. There are imita- 
tion amber necklaces, a yard in length for 
this price. Worn with a black dress, they 
look quite well. Real polished pebble sau- 
toirs, red, green and grey, can also be pur- 
chased for a dollar, and they are worn 
shorter than the amber beads. One worn a 
trifle slack round the neck, the second fall- 


ing below the decollete, the third almost to 
the waist, they form a somewhat startling 
contrast to the fine pearls worn by the 
neighbor at table, in a big hotel. 

DYED WOOD CRAZE 

Cheaper than the pebble chains are the 
wooden sautoirs, carved among the Swiss 
mountains, in Winter, when semi-darkness 
descends upon some of the villages and 
mountain huts, during the long continued 
snowstorms. Wooden beads are dyed in nat- 
ural colors, with the juice of berries, for 
instance. Deep magenta and greens, they 
make up into quaint sautoirs, but are never 
mingled with any other kind of ornament. 
The three or four sautoirs considered ap- 
propriate for wear in the daytime, for the 
afternoon promenade along the Quai du 
Mont Blanc, are all in dyed wood. Brace- 
lets to match are worn also in profusion, 
for why economize in ornaments that can be 
picked up for such a trifle? 

Watch chains are also made in these dyed 
wooden beads and as the peasant work is 
well done, the beads being strung on thread 
that will not break under any ordinary 
strain, they can be worn with a valuable 
watch. Waist belts and shoe buckles are 
also made of wooden beads, scarlet and 
green, with sometimes a dash of purple, be- 
ing the favorite colors for this kind of 
ornament. 

PEARL NECKLACES 

Many women, evidently the wives of aris- 
tocrats or millionaires, often titled themselves 
in their own right, and perhaps women who 
brought large dots to their husbands, are 
distinguished by their quiet ornaments. <A 
short pearl necklace, made up of perfect 
stones, is the usual wear. The clasp in plati- 
num and diamonds make the necklace a la 
mode. Long earrings, made of pearls, on a 
string of tiny brilliants, with a pearl, larger 
than the rest, lying on the lobe of the ear 
and set about with brilliants, the whole set 
in platinum, go with this necklace. The 
rings, perhaps three or four, in this case, 
will vary somewhat. One will be a hoop of 
pearls, the second, a large pearl set about 
with brilliants to match the earrings, the 
whole set in platinum, while still another 
ring will be in emeralds and diamonds, alter- 
nately, to give just a dash of color to the 
whole. Very slender bangles, with tiny 
pearls, set among brilliants, will be worn, or 
bangles in emeralds, or rubies, the latter cut 
in lines. A parure of this description costs 
a small fortune, and the “courier,” or maid, 
is in charge of the jewel case when the party 
is traveling. 


IMITATION PEARLS 


It has become an established rule, that 
people traveling may wear false pearls, pro- 
vided that they have the originals at home. 
Thus an Italian countess, apparently sport- 
ing historic jewels, remarked in a_ loud 
voice that the originals were at the bank, but 
no one believed her. Maybe she was afraid 
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of international thieves, maybe she spoke 
truth, but the settings and mountings were 
so perfect that it seemed improbable that 
such workmanship would be wasted on imita- 
tion stones. 

From this rule of wearing imitations of 
gems possessed, it is not a far cry, to wearing 
imitations of necklaces that do exist, al- 
though they have never been in the wearer’s 
possession, nor are they likely to be. Thus 
it is no uncommon sight to see women wear- 
ing historic necklaces, careful copies of some 
famous rope of pearls. Irritated aristocrats 
do not like this kind of display and ask 
whether the new rich will copy their coronets 
next. This would of course be almost im- 
possible, as the patterns are as much the 
property of the family as a coat of arms. 


GERMANS DISPLAY JEWELS 


The Germans traveling in Switzerland are 
naturally members of the new rich class, 
who have profited by the depreciation of the 
mark to acquire fortunes. As a rule, much 
of their money was at once invested in 
jewels, for it was impossible to get gold, and 
jewels have almost invariably appreciated in 
value ever since the outbreak of the Great 
War. It thus comes about that German 
ladies are seen wearing the family fortunes. 
about their person. Evidently afraid to 
leave their gems at home, they have brought 
them with them on their travels, and perhaps 
afraid to make too much display at home, 
too, they have long waited for an opportunity 
of “putting it all on.” Owing to these cir- 
cumstances some of these ladies are seen 
wearing a motley collection of most valuable 
stuff, but evidently bought right and left, 
without the guiding counsels of a good 
jeweler. Maybe some of it was taken in 
exchange for a debt, from an old aristocratic 
family, for the mountings are wonderful. 
Another large stone set badly and roughly, 
was perhaps brought away by a refugee and 
sold and so it goes on. This adds much 
to the miscellaneous character of the jewels 
worn, 

DELEGATES JEWELS 

The delegates from all over the world 
wear some fine jewelry. Orientals do not 
believe in leaving all the finery to their wives, 
and dusky faced men may be seen with huge 
diamonds, with wonderful fire, set in curi- 
ously wrought gold rings on their fingers. 
Great rubies, such as are rarely seen in 
western Europe, are worn in rings or as 
tie pins. Heavy watch chains, looking more 
like ship cables than mere chains, in red 
gold, are seen, and Americans and Britons 
often wish that they, too, might wear some- 
thing more magnificent than a mere solitaire 
ring. 

The wives of these men of various na- 
tionalities wear heavy gold bracelets, almost 
too heavy for their slender wrists. Thick 
gold watch chains and sautoirs are seen. 
Sometimes the sautoirs are set with pearls, 
but there is always the setting of heavy 
gold. This is a strange contrast to the 
wooden and pebble jewelry and no doubt the 
eastern woman finds it difficult to appreciate 
her white sister’s point of view, in wearing 
valueless ornaments. 


JEWEL CASES 


The news that baskets, for conveying pet 
dogs in and out of Great Britain and made 
to resemble jewel cases, are being much used, 
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is very annoying to travelers. For bonafide 
jewel cases are immediately regarded as 
suspect. As it is not well that valuable stuff 
should see the light of day too frequently, 
the idea that the case may contain a small 
dog and must be opened by the police, makes 
travelers still more chary of carrying about 
the family heirlooms. But if they cannot 
wear them in Switzerland, where evening 
dress is de rigueur, everywhere, why have 
them at all? For there is no country in the 
world where so many opportunities exist 
for displaying gems in public and in com- 
parative safety. It may be remarked that 


few jewel thefts take place in Switzerland. 
London, 


It is always Paris, Brussels or 
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“Miss St. Louis” Decorated with 


Jewels by Exhibitors at the 
A. N. R. J. A. Convention 





Tals is Miss Helen Moore, of St. Louis, 
who represented the city at the national 
bathing beauty contest in Atlantic City, 
adorned with jewelry valued at more than 
$200,000, as she posed before movie cameras 
of the Kinograms and International News 
companies, at the convention of the A. N. 
R. J. A. held at St. Louis last month. 
“Miss St. Louis,” as the young woman 
had been designated, wore jewelry loaned 
for the occasion by a number of the ex- 





“MISS ST. LOUIS” WEARING JEWELRY LOANED 


Munich where the big coups are operated. 
The explanation is simple enough. In 
Switzerland the inhabitants are essentially 
honest. Strangers can be easily spotted. 
Among the mountains, even if they got a 
haul of gems, they would not be able to 
get away. For communications are by no 
means easy, and for many reasons, chiefly to 
Prevent accidents among the mountains, 
visitors are carefully shepherded by the hotel 
attendant who seems to be anxious to pre- 
vent his country getting a name for being 
dangerous. 

Thus more ladies take their jewel cases 
to Switzerland, perhaps, than anywhere else, 
excepting always the Riviera in Winter, 
where they would no more think of being 
seen without the latest thing in jewelry than 
neglecting to put on a gown. 








BY EXHIBITORS AT A. N, R. J. A. CONVENTION 


hibitors at the convention. Through the 
medium of these weekly movie news films, 
she will visit approximately 1,500 moving 
picture houses in the United States, Mexico 
and Canada, and will appear before about 
50,000,000 persons. Among the items she 
wore were necklaces, bracelets, bar pin, soli- 
taire and cluster rings, shoulder pins, ring 
watch, diamond tiara, diamond ear pendants, 
arm bands, and a three-strand pearl necklace. 

Hugh Wood, advertising manager of 
Hess & Culbertson Jewelry Co., chairman 
of the publicity committee for the conven- 
tion, arranged for and directed the filming. 








E. Price Mayor will open a new jewelry 
store in the Regent building at Battle Creek, 
Mich. 
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DEATH OF ADOLPH BITTERMAN 


Retired Evansville, Ind., Jeweler Passes 
On at the Age of Eighty-One Years 


EVANSVILLE, Ind., Sept. 5.—Adolph Bitter- 
man, 81 years old, a prominent retired 
jeweler of this city, died while asleep in 
his room in a local hotel early Thursday 
morning, Sept. 4. Mrs. Bitterman, his wife, 
was sleeping in an adjoining room at the 
time. Death came quietly and it was not 
learned until some hours later that he had 
passed away. 

Mr. Bitterman’s death is attributed to 
hardening of the arteries, from which he 
had suffered for several years. He was, 
however, not bed-ridden, and had been about 
the hotel frequently and his sons often con- 
sulted with him regarding matters connected 
with the store of Bitterman Bros. His death 
closes the history of a penniless immigrant 
lad, who became a successful proprietor of 
a jewelry business that is known through- 
out the middle west. 

Leaving Gnesu, Germany, the town of his 
birth, at the age of 19 years, Mr. Bitter- 
man came to America in 1863 or two years 
after the great Civil War had started. Dur- 
jng this war his business, watchmaking, car- 
ried him to Vicksburg, Miss., and Mobile, 
Ala. After the close of the war he came to 
Indiana, where he spent the remainder of 
his life. In 1867, he and his brother, Isaac, 
opened a jewelry store in Vincennes, Ind., 
50 miles north of Evansville. In 1874 Bit- 
terman Bros. opened their store in Evans- 
ville on Main St., between Ist and 2nd Sts. 

In the 50 years’ life of this concern, several 
locations have been occupied by the com- 
pany. In 1907 the present store at 204-206 
Main St. was erected. Mr. Bitterman mar- 
ried Miss Racie Ancher in Cincinnati in 
1870. They celebrated their golden wedding 
anniversary here four years ago and the 
event was one of the big social affairs of 
that year in Evansville. To them were born 
nine children, two of whom died in infancy. 
Two others died during the scarlet fever 
epidemic in 1879. Mrs. Florence Gumberts, 
a daughter, died in 1915 and Arthur, a son, 
died in 1922. He was associated in business 
with his father at the time of his death. Two 
daughters, Mrs. Harry Loewenthal and Mrs. 
Clarence Kahn; two sons, Jack and Theo- 
dore Bitterman and 13 grandchildren sur- 
vive. All of them live in Evansville. Abra- 
ham P. Ancher, a justice of the peace of this 
city, is a brother-in-law of Mr. Bitterman. 

Mr. Bitterman was at the head of the 
firm of A. Bitterman & Son, wholesale 
jewelers, and also was associated with his 
two sons, Jack and Theodore Bitterman, in 
Bitterman Bros. Mr. Bitterman was widely 
known to the trade in several States and 
he was a man upright in character and 
known far and wide for his honest and 
square dealing. He was a member of the 
Washington Avenue Temple here, the Eiks’ 
Lodge and also the Country Club. The 
funeral services were largely attended and 
many people came here from a distance for 
the last rites. Burial was at beautiful Rose 
Hill Cemetery near the city and the grave 
was mounted high with flowers. 

The death of Mr. Bitterman removes from 
Evansville one of the pioneer jewelers of the 
city and in fact the last of the first men 
who embarked in this business in Evansville. 
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| GEMS OF FASCINATION 


If there are any gems that carry their own 
selling appeal, those gems are the 
Star Ruby and Star Sapphire. 


Louis N. Marx | 


| 36 West 47th St. New York City 


Bryant 8306 
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ALLEGE INSOLVENCY 





Creditors of Charles C. Scott Jewelry Co., 
Kansas City, Mo., Start Actions in Bank- 
ruptey—Creditors Offered 25 Cents 
on the Dollar 


Kansas City, Mo., Sept. 6.—Bankruptcy 
petitions have been filed in the Federal Court 
here against the Charles C. Scott Jewelry 
Co., which has been seeking to make ad- 
justments with creditors for the past severa! 
months. There has been no adjudication, 
and efforts are now being made to bring 
about a composition, so that the business can 
be continued, at the present location, 1005 
Grand Ave., by Mr. Scott, the creditors’ 
interests conserved, and the situation worked 
out without bankruptcy proceedings. The 
first petition was filed by the following firms, 
who allege the amounts due them as set op- 
posite their names: James D. Leys, doing 
business as Leys, Christie & Co., New York, 
$176; Wolfsheim & Sachs, Inc., New York, 
$616; John F. Paulis, New York, $176. 

The same petitioners filed a petition for ap- 
pointment of a receiver. To this receiver- 
ship petition, the Scott company made an- 
swer. The answer is by Charles C. Scott, 
Mary R. Scott and Harold C. Scott, trustees, 
stating that Charles C. Scott Jewelry Co. 
is not a corporation, but a trust estate, op- 
erating under a trust agreement. It is added 
that James D. Leys and Wolfsheim & Sachs, 
Inc., have not provable claims in bankruptcy, 
in that within four months prior to the 
filing of the petition, they had received pay- 
ment in cash on accounts to 23 per cent of 
their claims, and that they then knew that 
the company was insolvent; and not all the 
creditors received the same percentage. It 
is added that John F. Paulis is not a creditor 
of the company. The statement is made also 
that the company, being a trust estate, is not 
amenable to the bankruptcy law, and cannot 
be adjudged an involuntary bankrupt. 


E. & J. Bass & Co. and Borrelli & Viteli, 
creditors, filed a petition, referring to an as- 
signment and the fact that the store is not 
open, and stating that the conditions of the 
assignment indicate a possible sale of the 
stock for the benefit of creditors. They 
ask injunction therefore against the trustee 
under the assignment, Clyde Wilcox, and 
against the trustees of the trust estate, to 
prevent any sale or disposition of the mer- 
thandise until the petition in bankruptcy is 
acted upon.: The petition was granted by 
the Federal Court, the order stating that 
the stock is to be held in statu quo until 
action on the bankruptcy petition. 

The same petitioners, Messrs. Bass and 
Borrelli & Vitteli, asked in another docu- 
ment, that a special examination be held of 
the company trustees, in order to ascertain 
and provide record of all the facts in the 
tase with reference to merchandise. Pur- 
suant to this petition, Chas. M. Blackmar 
Was appointed special master for the pur- 
Pose of holding such examination. 

The Charles C. Scott Jewelry Co. was 
tstablished a year ago by Charles C. Scott, 
Whose father had been a jeweler before him, 
and who came to Kansas City about 20 years 
480. Mr. Scott was for about 15 years 
buyer and manager of the jewelry, leather 
800ds and silverware department of the Geo. 
B. Peck Dry Goods Co., Kansas City. In 
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the Summer of 1923, he severed that con- 
nection, for the purpose of opening a retail 
jewelry store, to carry high-class jewelry 
stock, and to specialize in high-class nov- 
elties. His son, Harold C. Scott, came here 
to enter the business with him. The store 
was opened, in an especially favorable loca- 
tion, at 1006 Grand Ave., on Sept. 8, 1923. 
But conditions that developed were markedly 
unfavorable. Holiday trade was not ex- 
traordinary, and at the first of this year, 
Harold Scott secured a position in a store 
nearby, reducing overhead. The Cady & 
Olmstead auction started not long after that, 
continuing several weeks with heavy ex- 
ploitation and large results. The Scott com- 
pany also started an auction, in February, 
which kept up for three months, much mer- 
chandise being moved, and money secured 
for satisfaction of pressing obligations. No 
new merchandise was bought for the auc- 
tion sale. 

In addition to the handicap of slow trade, 
the company was distressed by alleged mis- 
conduct of employes, one of whom is said 
to have got away with a substantial amount, 
and to have spent the firm’s money on cer- 
tain missions, without an expected favorable 
result. 

In July, a settlement was made with cred- 
itors, at 50 per cent. Conditions have not 
improved, however, and now a composition 
at 25 per cent is suggested. Letters are 
going forward now to creditors, seeking 
agreement on this proposal. An alternative 
is to have the trustee sell the assets for 


benefit of all, or to permit the bankruptcy 
. proceedings to go forward. 


Mr. Scott is anxious to secure the settle- 
ment, being confident that the business can 
be made profitable, with the holidays ap- 
proaching, and an era of prosperity in sight 
for this district. Mr. Scott has made two 
trips to New York, in the effort to bring 
about settlement, but was unable to secure 
the consent of all the creditors. 

The letter that was sent to creditors by.a 
local attorney regarding the proposed com- 
position follows: 


In re Charles C. Scott Jewelry Co. 

“Gentlemen : 

“T represent the above company and am 
writing you in its behalf. I assume you are 
not greatly surprised that they have not been 
able to meet their first settlement notes to 
their creditors which became due on the first 
of this month. It is entirely out of the 
question for them to meet those payments. 
They simply haven’t the assets to do so. 

“Inasmuch as this matter has so recently 
been presented to the creditors it is not 
necessary to go into the history of this com- 
pany’s venture, but I will simply give you 
the present financial situation. 

“The tangible assets are as follows: Mer- 
chandise at cost price, $7,502; furniture and 
fixtures at cost, $7,283; accounts receivable 
(probably good), $146; total, $14,931. 

“There is also $1,800 in cash held by the 
landlord to secure the last three months’ 
rent under the lease, but this is not avail- 
able to the creditors and must be eliminated 
as an asset. As you know they are paying 
$600 a month rent and are now in arrears 
$350 on the August rent and all of 
September. 

“The difference in the merchandise as 
shown by the audit made March 31, last, 
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which at that time amounted to $24,102 and 
what it is at the present time, is accounted 
for as follows: 

“The company borrowed $6,000 with which 
to defray the expenses and make the settle- 
ment last July. $1,000 of this was borrowed 
from Mrs. Reed, Jr., who is a sister of Mrs. 
Scott, and $5,000 was borrowed from Mrs. 
Scott’s mother, an old lady 82 years of age, 
and at the time Mrs. Reed took $1,000 of 
merchandise at invoice price and Mrs. Scott’s 
mother is holding $4,500 in merchandise as 
collateral security for the $5,000 which she 
loaned. The bank’s claim, which at that 
time was $1,500, was paid in full by deliver- 
ing to it merchandise and at invoice price 
to that amount. At least $300 worth of 
merchandise and probably more, was stolen 
and $9,190 of goods at cost price was sold. 

“The total amount of cash received since 
March 31, last, was $11,487. This was dis- 
bursed approximately as follows: Rent, $3,- 
000; salaries, $2,400; taxes, $550; incidentals, 
$1,000; paid for merchandise, $2,500; paid 
on indebtedness, $2,000. 

“The total amount of indebtedness on the 
50 per cent settlement made in July is $19,- 
351; this includes the $5,000 borrowed from 
Mrs. Scott’s mother, but does not include the 
city and county taxes or rent for September. 

“At the time the 50 per cent settlement 
was made all creditors with the exception of 
four or five received 12%4 per cent on their 
original indebtedness and a few of the credi- 
tors received more. If this matter goes into 
bankruptcy, before the creditors who re- 
ceived these payments can have their claims 
allowed, they will have to surrender the 
amount so paid because they all knew the 
company was then hopelessly insolvent. 

“The merchandise on hand is the tail end 
of the stock ‘and is least salable and at a 
forced sale will not bring but a small amount. 

“As soon as I learned the situation I had 
all the property of the company transferred 
to Judge Clyde Wilcox of this city as trustee 
for the equal benefit of all the creditors, who 
at once locked up the store. This was done 
to conserve the assets for the creditors. 

“The Scott Jewelry Co. can raise enough 
money, through friends, to pay the creditors 
an amount equal to 12%4 per cent of the 
original amount of their claims which will 
give them, including the payment made in 
July, 25 per cent of the original amount of 
their claims. If this is done it is absolutely 
essential that the least delay possible occur 
in the acceptance of fifis proposition. The 
creditors can take one of these courses: 

“Accept this offer; have the trustee sell 
the assets under the deed of trust. and pro 
rate the proceeds to the creditors; or, Have 
the matter go into bankruptcy. 

“I am enclosing herewith acceptance of 
this proposition, which please execute and 
return to me at the earliest possible date. 
As soon as all the creditors accept the propo- 
sition the money will be paid out.” 








A branch store of the White Bros. Co., 
New Orleans, La., has been opened at 
Shreveport, Ia. The store is at Milam and 
Louisiana Sts., and is considered one of the 
most attractive and modern in the city. C. 
H. Peretz, a Shreveport jeweler of long ex- 
perience, is manager. The store will be run 
along the same lines as the main store in 
New Orleans. 
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London 





; Emeralds 
Rubies 
Sapphires 
Aquamarines 
Chinese Jade 
$ and other 
Precious and 
Semi-Precious 
Stones 


Gems of Every Description } 


We specialize in 


American Gem & Pearl 
! Company 


Miners, Cutters, Importers 


6 West 48th Street, New York 


Paris 














Seed Pearl 


Jewelry 


Our specialty is repair- 
ing, restringing and 
altering of all kinds of 
Seed Pearl Jewelry. 


Frank C. Osmers 


2 West 47th St., New York, N. Y. 
Telephone Bryant 5523 














STONES 


of every description in 

precious and imitation. 
We can fill your mail orders 
promptly, at the right prices. Also 


Stone Seal Engraving and En- 
crusting I.apidary Work. 


Kroner, Hyman & Co,, Inc. 


51 Maiden Lane New York City 





















































Attention—Manufacturers 


ONYX RING STONES 
Furnished for Any Sis 
Diamond 
EARRING STONES 
ONYX and AMBER BEAD6 


THE DOUBRAVA CO. 
61 Beekman St. New York 














Sh RAO TS EE 


71 Nassau Street 





SAPPHIRES 
for SEPTEMBER 





AUSTRALIAN 
ORIENTAL 
SYNTHETIC 


SIZES 
i. 
QUALITIES 














SNE ONSTAC POET 


S. NATHAN & CO. 


Importers and Cutters 


New York 


Everything 
in the 
Stone Line 





Advertising 
Well Directed 


Campbell-Ewald Company 


Detroit New York Chicago _ Dayton 
Toronto Los Angeles San Francisco 








ABALONE BLISTERS 


142 No. 3d St. 


Red top and green in all sizes for the 
Manufacturing Jewelry trade. 


M. O’DONOGHUE 
Philadelphia 








Crystal Blanks 


Steel City Crystal Co. 
541 Wood St. 


Grind your own odd shape watch crystals. 
We can supply any size or shape blanks. 
Write for samples and prices. 


P ittsburgh, Pa. | 








Tel. Canal 1124 


ENGRAVERS and CARVERS 





10-12 Kenmare St. 























Established 1918 


KIRSCH & RITZ 


On Platinum and Gold Jewelry 
Rings ard Watch Cases a Specialty 


New York City 
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LOUISVILLE ORDINANCE 





New Regulations Governing Sales by Auc- 
tion Passed at Instance of Louisville 
Retail Jewelers Association 
and Other Bodies. 


LovISVILLE, Ky.—In view of the fact that 
retailers in most sections of the country have 
a good deal of trouble over holiday auction 
houses, fly by nights, etc., they, may be quite 
interested in an ordinance which has been 
passed in Louisville and signed by the mayor, 
which is designed to curb their activities. 
The ordinance was put through by the effort 
of the Better Business Bureau, of Louisville, 
and William F. Irion, president of the Ken- 
tucky Retail Jewelers’ Association. 

For a long time the trade here has been 
bothered considerably over the holiday pe- 
riods. Whenever a store went broke it was 
a signal for some auction concern to buy it 
up, load it with junk and run a sale. A 
lot of rotten merchandise has been disposed 
of at prices equal to those paid for good 
merchandise, and the public as well as the 
trade has suffered accordingly. There have 
been arrests and fines over misrepresentation 
of merchandise, etc. 

While a court test of the constitutionality 
of the ordinance might not be satisfactory in 
upholding it, there is not much chance of 
an effort being made to fight the ordinance, 
as the type of concerns which cause most of 
the trouble do not believe in lawyers’ fees 
for expensive court proceedings. It looks 
very much as if the new ordinance will fill 
along felt want. The ordinance reads: 


Be it Ordained by the General Council of the City 
of Louisville, Kentucky: 

Section 1. That it shall be unlawful for any 
person, firm or corporation to sell, dispose of, or 
offer for sale, in the City of Louisville, at public 
auction, or to cause or permit to be sold, disposed 
ct, or offered for sale in the City of Louisville, at 
public auction any gold, silver, plated ware, precious 
stones, watches, clocks, jewelry, books, bric-a-brac, 
rugs, clothing, china, crockery, glassware, linens or 
leather goods, whether the same shall be their own 
property or whether they sell the same as agents 
or employees of others; provided, however, that 
this section shall not apply to judicial sale or sales 
provided by law, or sales by executors of admin- 
istrators or to sales by or on behalf of licensed 
pawnbrokers of unredeemed pledges in manner 
provided by law, nor to bona fide sales by persons 
of their personal or household effects, nor to the 
sale at public auction of the stock on hand of any 
person, firm or corporation that shall, for the period 
of one year next preceding such sale, have been 
continuously in business in the City of Louisville 
as a retail or wholesale merchant of gold, silver, 
plated ware, precious stones, watches, clocks, 
jewelry, books, bric-a-brac, rugs, clothing, china, 
crockery, glassware, linens and leather goods; pro- 
vided further, that such sale at public auction of 
the stock on hand of such merchant or merchants 
shall be held on successive days, Sundays and 
legal holidays excepted, and shall not continue for 
More than 60 days in all within the period of the 
year, 

Section 2. That it shall be unlawful for any 
person, firm or corporation to sell, dispose of or 
offer to sell at public auction, between the hours of 
seven o’clock in the evening and eight o’clock in 
the following morning, any such gold, silver, plated 
Ware, precious stones, watches, clocks, jewelry, 
books, bric-a-brac, rugs, clothing, china, chockery, 
glassware, linens and leather goods. 

Section 3. No person, firm or corporation shall 
sell or offer to sell in the City of Louisville, Ky., 
by auction, any gold, silver, plated ware, precious 
stones, watches, clocks, jewelry, books, bric-a-brac, 
Tugs, clothing, china, crockery, glassware, linens 
¥ leather goods which such person, firm or corpo- 
ration advertises or represents or states as being 
. or any part of a stock of goods theretofore be- 
onging to or kept in the business of another per- 
son, firm or corporation, without first having filed 
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in the office of the Board of Public Safety of 
said City a sworn inventory of such stock of 
merchandise, setting up the quantity, quality, kind 
or grade of each item thereof. To such inventory 
there shall be attached an affidavit that such in- 
ventory is in all respects true and correct. In the 
case of an individual, such affidavit shall be made 
by him as such, in the case of a firm it shall be 
made by one of the partners, and in the case of 
a corporation it shall be made by the president 
or general manager, or secretary and treasurer. 
Such inventory and affidavit when made, shall be 
kept on file as part of the public records by the 
Beard of Public Safety. 

Section 4. Every person, firm or corporation, 
who shall conduct a sale by auction or otherwise, 
at retail of a stock of merchandise specified in 
Section 3 hereof, and shall so sell or offer for sale 
therein or therewith any merchandise not constitut- 
ing a part of such stock so described, shall state 
or cause it to be stated clearly and distinctly to 
the purchaser or purchasers or cause an announce- 
ment to be made by the auctioneer, in case of an 
auction sale, that the merchandise or article sold 
or about to be sold, is not, or are not, a part of 
such stock. 

Section 5. It shall be unlawful for any person 
to act as by-bidder, or what is commonly known 
as a “capper” or “booster” at any such auction 
of place, or to offer or make any false bid or to 
offer any false bid to buy or pretend to buy any 
such article sold or offered for sale at any such 
auction sales. 

Section 6. Every person, firm or corporation 
violating any of the provisions of this ordinance, 
shall, upon conviction, be punished by a fine in 
any sum not exceeding $100, or by imprisonment 
for 60 days, or by beth such fine and imprison- 
ment in the discretion of the court, for each 
offense. 

Section 7. This ordinance shall take effect from 
and after its passage. 








MAY SETTLE CASE 





Cincinnati Jewelers Recover Large Part of 
Stock Taken by Huntington, W. Va., 
Man Whom They Had Indicted 


CINCINNATI, Sept. 6.—Practically a full 
recovery will be made by the Workum- 
Schumer Co., of Cincinnati, of the diamonds 
and jewelry that was consigned to a business 
man of Huntington, W. Va., and who used 
the valuables to raise funds with which he 
is alleged to have lost in the stock market. 
W. F. Schumer was in Huntington all of 
this week and in his letter Saturday to A. S. 
Workum, he said he had recovered a major 
part of the diamonds and rings which the 
accused had used in the alleged deals to 
raise money. This visit made by Schumer, 
this week, was the second in which he had 
recovered goods that had been consigned to 
the man, as when the Huntington man’s 
troubles first became apparent Schumer 
went after him and secured a large lot of 
goods which had been sent to him. 

Warrants for the arrest of the accused 
were sworn out two weeks ago by A. S. 
Workum when he was in Huntington and 
he was immediately indicted by the Grand 
Jury on charges of embezzlement, but was 
released on bail. Later the local firm swore 
out warrants in Cincinnati charging him with 
obtaining the goods fraudulently and de- 
tectives were assigned to bring him back to 
the Queen City. Since then, however, settle- 
ments have been practically agreed upon and 
it is likely that prosecution will be dropped 
by the local concern, as most of their loss 
has been made good. 

Various sums had been given at first on 
the loss sustained by the firm but the exact 
figures were $18,000 and this has since been 
cut down to a nominal sum with the likeli- 
hood that full recovery will be made. 
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GEMS WORTH $55,000 VANISH 





Salesman Reports Diamonds and Jewelry 
Were Stolen from Him While Travel- 
ing Between Philadelphia 
and Pittsburgh 


PitrspurGH, Pa., Sept. 5.—Considerable 
stir occurred in Pittsburgh today when it 
was announced that Joseph Saunders, a 
diamond salesman for two New York 
jewelry houses, had been robbed of a pack- 
age of $55,000 worth of diamonds and 
jewelry while a passenger on Train No. 19 
of the Pennsylvania Railroad and who is 
said to have occupied a berth of a Pullman 
car on that train. The brown leather port- 
folio was not missed until within 40 minutes’ 
time of the arrival of the train in Pitts- 
burgh, which would, it is said, mean that 
the train was somewhere near Johnstown. 

According to detectives working on the 
case and also the railroad police, it was 
learned that a well dressed man was seen 
to leave the train at Johnstown, but whether 
he had the diamonds is not known, and if 
he had is supposed to have left in a waiting 
automobile. In any event, it is reported that 
Saunders put the package under the mattress 
of his berth, but that when the train was in 
the vicinity of Johnston, found that the 
diamonds were missing. Employes at the 
Johnstown station said they remembered a 
well dressed man leaving the train at that 
point, but that is the best information ob- 
tainable. It is also reported that the man 
carried a grip similar to the missing one. 

Saunders had boarded the train at Phil- 
adelphia, Tuesday night, after making sev- 
eral calls there, and went to bed with every- 
thing apparently all right until he arose 
Wednesday morning, and then missed the 
diamonds. It is presumed that someone 
knew of his movements and followed him 
and watched their chance to get away with 
the jeweler’s case. Private detective agen- 
cies also were notified and these as well as 
the railroad forces are at work on the case 
in an effort to work out a clue that will 
enable them to untangle the whole affair. 

According to a statement made here to the 
detectives by Saunders, the case in which 
the diamonds were contained held 27 pack- 
ages of diamonds, the loose diamonds being 
owned by J. Emshein & Co., 170 Broadway, 
New York. The mounted jewelry was the 
property of the Friedsak Jewelry Co., 71 
Nassau St., New York. 

There were 10 trays of jewelry in the 
case. This, it is said, consisted of one drawer 
of bracelets, four of mounted and platinum 
jewelry and five trays of unmounted plati- 
num jewelry. 

It was learned here that the reported 
stolen goods were insured for $53,009 and 
that they were worth in the neighborhood of 
$55,000. 

The Pittsburgh police were not notified of 
the robbery, but this was explained by a pri- 
vate detective, who said that the robbery 
had not taken place in Pittsburgh and that 
the affair was largely being handled by the 
railroad police and private detectives. Wires 
were dispatched along the line, in any event, 
in the hope of checking up on the matter. 
It is believed that if the well-dressed man 
seen to leave the train at Johnstown really 
had the diamonds, that he also had a. com- 
panion who was looking out for his interest. 
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MASTERPIECES 


craftsmanship. 


son. ASK YOUR JOBBER. 


We furnish cuts free of charge 
for advertising purposes. 


Many other Styles to choose from 


gutta, LUXIUM 
5 : WATCH CASE CO. 
21 Maiden Lane, N. Y. C. 





THAT WEAR WHITE 


LUXIUM—tThe perfect repro- 
duction of genuine Platinum 
diamond cases. The climax of 


LUXIUM—Cases with genuine 
PLATINOID tops and finest 


Chatonstones win by compari- 
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576 Fifth Avenue 


Originality in Traveling and 
Desk Clocks, all with guaranteed 
15 Jewel adjusted movements. 
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Continental Jewelry Importing Co., Inc. 






New York 






Over 200 Jewelers use them. 
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REMOVAL NOTICE 


HENRY E. OPPENHEIMER & CO. 


Importers and Cutters of Diamonds 


Importers of Pearls 


20 West 47th Street, New York City 


Telephone: Bryant 9177 

















BUSCH 
KOR ca LES 


Catalogue HERMAN KOHLBUSCH, Sr., I 
on request Office: 41 Union Square, New York — 
Factory: 149 New York Ave., Jersey City, N. J. 


49 Maiden 
Lane 








Watch Repairing 


We serve the trade from Coast to Coast 


New York 


5B. JADOW 
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BURGLARS WERE EXPERTS 


Men Who Stole $20,000 Worth of Diamonds 
from Safe of Chicago Pawnbroker 
Show Unusual Skill 


Cuicaco, Sept. 3.—Professional yeggmen 
effected a successful entrance to Uncle 
Max’s Loan Bank, 675 N. Clark St., on 
the night before Labor Day and escaped 
with diamonds and jewelry valued at about 
$20,000. 

Detectives claim that the safe crackers 
must have been expert electricians on ac- 
count of the manner in which they discon- 
nected the burglar alarm and handled other 
wires about the building. Acetylene torches 
were stolen from a nearby shop and these 
were used in opening the safes, 

After removing moldings that concealed 
the wires of the burglar alarm and adjust- 
ing them the front door was opened by re- 
moving the lock, and after entrance was 
gained, the lock was carefully replaced so 
that only on close examination could any 
one detect that the door had been tampered 
with. Similar methods were used on the 
back door and the tools were brought in 
through this door from a large automobile 
which was used also to carry away the loot. 
Neighbors observed this car and saw men 
working around but the easy manner in 
which the burglary was being handled caused 
no suspicion and the loss’ was not discovered 
until sometime Monday. 

The proprietor, Max Klein, estimated his 
loss at about $20,000, which is covered by 
insurance, 











CHARGED WITH THEFT 





Employe of Raleigh, N. C., Jewelry Store 
Arrested and Bond Fixed at $10,000 

RateicH, N. C., Sept. 3.—Clarence E. 
Jowman, a trusted employe of Mahler’s 
jewelry store for over five years, was ar- 
rested Tuesday afternoon on a charge of 
embezzlement in one of the biggest theft 
cases, according to the police, that has been 
cleared up in this city in some time. He 
was liberated under $10,000 bond furnished 
by Mack Hobby, a relative, and will be 
given a preliminary hearing Thursday be- 
fore Justice Lloyd Tilley, assistant clerk of 
Superior Court. 

The charge against the young man, ac- 
cording to the police, involves alleged thefts 
of diamonds, silver and other jewelry for a 
period of several years and the loss, it is 
said, to the firm came out of direct sales 
to hundreds of customers in this and other 
cities. 

The arrest of Bowman was made by De- 
tective J. H. Wiggins, of the local police, 
after an investigation of the theft conducted 
for several weeks by detectives working in 
conjunction with Raleigh officers. Two 
people at work on the case, it is said, were 
women who visited the store and bought 
merchandise on several occasions. 

While the police are not yet ready to dis- 
close the exact amount involved in the 
charge, it was stated that the figures will run 
into the thousands. Officers are still at work 
on the case, which is expected to be even 
larger than at first thought. 

Clarence Bowman, who is married and 
owns his home in Cameron Park, has been 
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living in Raleigh for about 12 years. He 
began his career here as a watchmaker for 
Mahler’s, took up engraving as his specialty 
and then went to Jolly & Wynne store un- 
til about five years ago, when he returned 
to the Mahler establishment. 

He was fully trusted by the Mahler firm 
and enjoyed the confidence of Louis and 
Fred Mahler from the day he began his 
clerkship in the store. Having full charge 
of all diamonds and the most valuable class 
of merchandise, he was given free reign 
in the store and never suspected of anything 
wrong until the investigation started. 








Death of Herbert F. Clark 


ProvipENCE, R. I., Sept. 6—Herbert Fran- 
cis Clark, an illustrator for the United States 
Geological Survey, who died in Forsyth, 
Mont., last Tuesday while on a geological ex- 
pedition, was a former student at the Rhode 
Island School of Design and later an em- 
ploye of the Gorham Mfg. Co., and was well 
known in this city. 

He was born in this city in 1879 and after 
being graduated from the Providence Class- 
ical High School he entered Brown Univers- 
ity in 1895 but left there in 1897 to attend the 
School of Design. After completing his 
course at the latter institution he entered the 
employ of the Gorham Mfg. Co. and after a 
few years became connected with the Uni- 
versal Winding Co. also of this city and the 
Crompton & Knowl Loom Works of Wor- 
cester. In 1902 he accepted a position with 
the Geological Survey. 

3esides his widow, Mr. Clark is survived 
by two children. 








Death of Mark A. Rothschild 


EVANSVILLE, Ind., Sept. 6—Mark A. 
Rothschild, 60 years old, well-known busi- 
ness man of Evansville, died at his home 
here a few days ago. His death was sudden, 
and Dr. W. G. French, coroner of Vander- 
burgh County, said, in his opinion, death 
was the result of heart disease. 

Mr. Rothschild was born and reared in 
Evansville and was educated in the public 
schools here. For a number of years he was 
traveling salesman for the old house of I. 
Gans & Co., wholesale and retail jewelry 
dealers that was succeeded a few years ago 
by Raphael Bros., which concern is still in 
business. 

Mr. Rothschild was a member of the 
Washingon Avenue Temple and the Evans- 
ville Chamber of Commerce. He is survived 
by his widow, one sister and four brothers. 
The body was laid to rest at Oak Hill Ceme- 
tery here and the funeral services were large- 
ly attended. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 


for the past week: 
Selling Price 


London U.S. Gov't New York 
Date Official Assay Bars Official 
September 2, 1924.. 34y5 71% 68% 
September 3, 1924.. 347% 70% 68% 
September 4, 1924.. 34% 70% 68% 
September 5, 1924.. 34,5 71 68% 
September 6, 1924.. 3432 71% 68% 
Septémhér 8, 1924.. 34% 71% 68% 
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WINDOW SMASHER AT WORK 





Cleveland Jeweler Suffers a Loss of Over 
$2,000 Which Is Partly Covered 
by Insurance 


CLEVELAND, O., Sept. 6.— Window 
smashers paid a visit to the store of Morris 
Margolis at 5003 Woodland Ave. on night 
during the past week. Mr. Margolis ex- 
pressed the opinion that the thieves broke 
the window about 2.15 o’clock, when a street 
car passed the store, the noise of which 
deadened the sound of the breaking glass. 
The police believe this to be the case, as 
a patrolman passed the store shortly before 
2.15 A, M. and on his return about half an 
hour later found the robbery had been com- 
mitted. 

Practically the entire front show window 
was smashed in, and everything in the 
window was taken. An automobile was 
evidently used to carry away the loot and 
aid in the escape of the robbers. 

Mr. Margolis estimated his loss at over 
$2,000, which is partly covered by insurance. 
The heavy loss was due to his having a 
number of diamond rings in the window, 
which were valued up to $200 each. 

About a week previously, police reported 
that a colored man had attempted to crack 
the window but he escaped. No arrests 
have been made, 

Mr. Margolis has been at this location 
for three years, 








TORONTO JEWELERS ROBBED 





Establishment of Diamond Merchants 
Entered by Burglars Who Get Gems 
Valued at $12,000 from the Safe 


Toronto, Can., Sept. 4—During the 
early hours yesterday morning the office of 
S. Strauss & Sons, wholesale diamond mer- 
chants, 8-10 Wellington St. E., was entered 
by burglars through a fanlight. They broke| 
open the safe without using explosives and 
obained diamonds valued approximately at 
$12,000, which had been recently shipped) 
from the London office of the company. 

The robbery was not discovered until 6 
A. M., when an employe arrived and found 
the office in confusion. 

The office is located on the third floor of 
the building, and the police believe that the 
robbers climbed up by the,fire escape. 








Death of Gilbert Halvorsen 


BIRMINGHAM, Ala., Sept. 6.—Gilbert Hal- 
vorsen, aged 59, Birmingham jeweler, died 
at his home, 517 55th St. So., last evening at 
6:30 o’clock. He was ill but a few days. | 

Mr. Halvorsen was born in Christiania. 
Norway, in ‘the year 1865. He moved to 
Birmingham 13 years ago and had been en- 
gaged in the jewelry business here since that 
time. 

Mr. Halvorsen is survived by his widow 
and three sons, H. L. Halvorsen, R. Hal- 
vorsen, and W. O. Halvorsen, all of Bir- 
mingham. 

The funeral services were held this after- 
noon at 4 o’clock. The interment took place 
in Elmwood Cemetery. Rev. Hershey, 
pastor of the Woodlawn Presbyterian 
Church, conducted the services. 
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HERE'S nothing ill could dwell in such a temple,” 
goes a line from Shakespeare’s Tempest. 

What could be more descriptive of the trust which 
leads so many of us to select a watch for appearance 
alone? But so often, when guided solely by our love 
of beauty, we find that outward charm is not of itself 
a sign of inward reliability. Seeking a timepiece, we 
acquire only an ornament. 

In BULOVA WATCHES the beautiful promise of the 
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case is fulfilled. Miniature wrist watch or man’s pocket 
watch—at $25 or $2500—the name “BULOVA” on the 
dial is your assurance of perfect ‘taste and precision in 
every part. 

These beautiful and distinctive watches are obtainable at 
the best retail jewelers. They will be pleased to show them to you. 

BULOVA WaTCH COMPANY + Manufacturing 
since 1875 + Fifth Avenue at Thirty-Sixth Street, New 
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5923—Solid Platinum hand carved case 
set with 18 diamonds and 24 sapphires; 
17 jewel movement 


6714—18 kt. solid white gold case, hand 
carved; 17 jewel BULOVA movement$45.00 
15 jewel BULOVA quality filled . $27.50 


6724—18 kt. solid white gold case, hand 
carved; 17 jewel movement . . . $50.00 
15 jewel BULOVA quality filled . $35.00 


414—18 ke. solid white gold case, handsomely carved; 21 iowa BULOVA movement . $110.00 


BULOVA "quality filled; 17 jewel . . $50.00 





3976—14 kt. solid gold case, wee | 
carved; 17 jewel movement . . . $80.00 
In Sterling Silver (plain case) . . $35.00 


39744—14 ke. solid gold case; 17 jewel 
movement $75. 
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To help you sell more BULOVA WATCHES ! 
This full page advertisement will appear in the September 27th issue of 


THE SATURDAY EVENING POST 
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PRESIDENT-ELECT BROTHERLY 
New Head of the A. N. R. J. A. Member 
of Many Business and Social 
Organizations 
Newark, N. J., Sept. 9.—Conrad J. 
srotherly, - president-elect of the American 
National Retail Jewelers’ Association, who 
was elected at the St. Louis convention, 
Aug. 26-29, is particularly well fitted to 
assume the duties of that important office. 
He has been an ardent association worker 
for years and has done a great deal to pro- 
mote the welfare not only of his own State 
association but of the national organization 
as well. As treasurer of the A. N. R. J. A. 
and a member of the executive committee he 
has been in close touch with the affairs of 





PRESIDENT-ELECT OF 
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CONRAD J. 
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the association and in choosing him as their 
leader the retail jewelers of the country 
have made a wise selection. 

Mr. Brotherly was born in Newark, N. J., 
in 1875, and educated in the Newark public 
and technical schools and the Pullman Busi- 
ness College. His first business experience 
was of 14 years’ duration with Hahne & Co.’s 
department store in this city. He was buyer 
for this concern in the silverware, clock and 
cutlery departments for eight years, follow- 
ing an experience of six years in the receiv- 
ing department. He was the youngest buyer 
ever employed by that firm, having been less 
than 20 years old when appointed. 

He severed his connection with Hahne & 
Co. when it changed hands in 1902. At that 
time he bought out the jewelry store of Fred 
Casselmann, located at 372 Springfield Ave. 
This was a small store, but had been estab- 
lished for 14 years, and had enjoyed an ex- 
cellent reputation. When Mr. Brotherly 
took it over, his first Christmas business 
season showed an increase of 50 per cent. 
over any similar season in the history of 
the Casselmann store. 

In 1914 he purchased his present location 
at 411 Springfield Ave., and moved into 
that building upon the expiration of the lease 
of the tenant on May 29, 1916. 

Mr. Brotherly was elected vice-president 
of the New Jersey Retail Jewelers’ Associa- 
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tion at their first convention held in Newark. 
He succeeded to the presidency of the or- 
ganization upon the death of Mr. Rowe, who 
was then serving his second term. Mr. 
Brotherly served as president of the organi- 
zation for four years and has since been a 
member of the executive committee. He has 
held the position of treasurer of the Ameri- 
can National Retail Jewelers’ Association 
for three years, until his recent election to 
the office of president of the National or- 
ganization, 

He is past president of the New Jersey 
Optometrists’ Association, treasurer of Ti- 
tanian Building and Loan _ Association, 
Newark, a _ director of the American 
National Bank of this city, and a member 
of the finance committee of that bank. He 
is also a member of the Shackamaxon 
Country Club of New Jersey, of Salaam 
Temple of the Mystic Shrine, a charter 
member of the Valley of Newark Consistory, 
and a Scottish Rite Mason and, in addition, 
is a director of the Newark Kiwanis Club. 

Mr. Brotherly said he expects to engage 
a suite of offices here, probably in the 
American National Bank building at Spring- 
field and Belmont Aves. Owing to plans 
under way for an aggressive campaign dur- 
ing the coming year, the president desires 
to keep in close touch with his staff and for 
that reason will establish headquarters here. 
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Morris Minsky is going to Portland for a 
business trip. 

A sudden attack of illness forced Jack 
Bock, Eisenberg, to return home from the 
road. He is still in the city. 

FE. H. Mott, of A. I. Hall & Son, has left 
for the east to visit his father and mother 
whom he has not seen for 13 years. 

Harold J. Horgan is preparing to open a 
fine new jewelry store on EF. 14th St. Oak- 
land. Mr. Horgan was previously at 1007 
Broadway, Oakland. 

Commenting on business conditions, A. V. 
Davidson, western manager, National Jewel- 
ers Board of Trade, said that business in 
this territory began to pick up with the 
first of August and ought to be very good by 
Fall. 

Many of the San Francisco wholesalers, 
in order to make a three-day holiday over 
Labor Day, closed on Saturday morning, 
Aug. 30. Others closed, as usual, at noon 
on Saturday, making it a two-and-a-half 
days’ vacation. 

An automobile trip, with pauses for fish- 
ing and hunting, is the form of vacation on 
which Leon Aurich, of Nordman & Aurich, 
is starting out, accompanied by Mrs. Aurich. 
They will go through the redwoods of Men- 
docino and Klamath counties. 

After an absence of 29 years, “Ned” 
Taussman has returned to visit his San 
Francisco friends. He is well-remembered 
by old-timers in the wholesale jewelry trade 
as having been employed by George Grunz- 
weig. Mr. Taussman is now a resident of 
New York and is engaged in the exporting 
business. 

William Davidson’s Los Angeles office is 
to be in charge of Miss Jewell Drescher for 
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a short time, as Manager Jack Belgarde is 
very busy, and Miss Drescher will go south 
from here to relieve him. William Davic- 
son is also going south shortly. Clyde |. 
Schoenfeld has returned from a trip through 
the northwest, where he found greatly im- 
proved conditions. 

A. W. Huggins, president of A. I. Hall & 
Son, who has been touring the northwest 
and visiting the branch offices of the concern 
in Portland and Seattle, has set a record in 
that territory for the travelers of his con- 
cern, having visited over 50 towns and met 
about 200 customers of the house. For a 
while he called on about 18 customers daily, 
driving from 100 to 200 miles a day. 

“Al” Goldberger, traveler for the firm of 
John S. Adler, has just returned from a 
business trip on which he reports having 
had very favorable orders. Mr. Goldberger 
states that the sentiment among buyers is 
that business will begin to get back to its 
normal swing about the middle of Septem- 
ber. Buyers seem to agree on the theory 
that the late Fall business will be very 
heavy. | 

Jewelers visiting the trade include: Frank 
Debrowsky, Redding; M. J. Hirshhorn, Los 
Angeles; E. P. Segret, Manteca, Cal.; A. 
Colitz, Los Gatos; William Jung, of W. C. 
Lean, San José; Ernest Mueller and wife, 
Eureka; “Will” White, of A. White, Inc., 
Vallejo; H. L. Abrams, Sacramento, Cal.; 
C. L. Sheu, of Sparks, ‘Nev., and Mr. and 
Mrs. Krenkel, of Krenkel & Bosch, Winne- 
mucca, Nev. 

“Ted” Huggins, San Francisco manager 
for J. R. Wood & Sons, and Frank Enos, 
stock department manager for the firm, made 
an automobile trip of 1,000 miles, over Labor 
Day, to hold a sales conference with travel- 
ers on the road, in Ashland, Ore. They 
were at the office, 704 Market St., to open 
the mail on Aug. 30; left for the north that 
afternoon, and planned to be back for work 
when the office opened on Sept. 2. 

A diamond bracelet had to be made for 
Aug. 30, in a special design that necessitated 
eastern workmanship. The order came to 
“Ted” Huggins, manager of J. R. Wood & 
Sons, just before the middle of the month. 
Mr. Hunevins sent the diamonds to the firm’s 
New York headquarters by air-mail, and the 
completed bracelet was received back on the 
29th, with a night to spare before the hour 
when the bracelet had to be delivered to the 
customer. 

W. J. Mitchell, an opal specialist of this 
city, has just returned from Australia, 
where he spent a year with friends who own 
and operate opal mines. Mitchell has made 
many trips to Australia for opals, and he 
cuts them for customers, who often come 
and watch the process. He has many 
wealthy friends among his customers, most 
of whom are San Franciscans, who have 
bought opals from him for a number of 
years. 

Representatives of eastern jewelry firms 
calling on the local trade include: M. Tet- 
low, Parks Bros., Rogers, Providence, R. I.; 
George Goldberg, representing Untermeyer, 
Robbins & Co, New York; Henry 
Baschkopf, New York; Walter Marble, rep+ 
resenting Untermeyer, Robbins & Co., New 
York; Samuel Rothstein, for Whitelaw 

3ros., New York; [ra Smith, representing 
eastern lines, and J. B. Ahrons, of the Re- 
naissance Jewelry Co., Inc., New York. 
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Here are Two Cleverly-Styled Vanities 


Outstanding Items to Show 
to Your Fall Trade 


ITHER of these two cleverly- 
styled W. & H. Vanities will 
chum nicely with the new fall cos- 
tumes, and because they are modestly 
priced and offer -you a worthwhile 
profit—THEY’RE BOUND TO BE 
BUSINESS WINNERS! Give them 
a prominent place in your window. 
Suggest them as gifts. They’re sure 
to appeal to every woman who likes a 
smart vanity. 


The 3-in-1 Compact Featured 

Above 
This vanity is all that its name sug- 
gests. It contains compact powder, 
compact rouge, and lip stick. May be 
had with or without chain. Made in 
Sterling Silver, Nickel Silver and Gold- 
filled in a wide variety of designs. 
Refills are available through your 
jobber. 


The La Discreet Compact-Cigarette 
Case 


The last word in an up-to-the-minute 
compact! Has compact rouge and pow- 
der, a concealed lip stick and cigarette 
compartment. It is made in Sterling 
or Nickel Silver, in plain or engine- 
turned designs—with or without mesh 
strap. 





Sold Exclusively Through 
Wholesale Jewelers 


Wightman & Hough Co. 


Established 1856 
Main Office and Factory: Providence, R. I., U. S. A. 


Toronto, Canada New York City San Francisco Los Angeles 
George H. Densley 15 Maiden Lane Alfred H. Bullion Co. Alfred H. Bullion Co. 
53 Adelaide St. West 220 Post St. 908 Broadway Central Bldg. 



































September 10, 1924 





Rings, stickpins and cuff links valued at 
$200 were stolen from the drug store of Alro 
Ora, 42 William St., on the night of Sept. 5, 
by burglars who smashed the glass in the 
front door of the store. 

Fire under the eaves of the Washington 
St. roof of the building occupied by Harry 
Gamler, 259 Main St., about 1 o'clock on 
Aug. 29, was discovered in time to prevent 
more than trivial damage to the jewelers’ 
premises. 

Stanley Zuzel, who purchased the stock, 
fixtures and good will of the store formerly 
conducted by Herbert L. Fox, on E. 3rd St., 
Dunkirk, is conducting an auction sale for 
the purpose of reducing his stock. 

Ralph E. Smith, of the King & Eisele Co., 
president of the 24-Karat Club of Buffalo, 
has been named chairman of the committee 
in charge of arrangements for the State 
Christian Endeavor convention to be held in 
this city. 

A. Corrao, who has sold jewelry from his 
home for several years, will open a store this 
week at 202 Georgia St., between Niagara 
and 7th Sts., carrying a small but varied 
stock of jewelry. A watch repair depart- 
ment will be provided. 

Harry Goldburg, who conducted a jewelry 
store at 194 Bridge St., Corning, N. Y., until 
about five years ago, has decided to re-enter 
the retail jewelry field in that town. He has 
leased the premises at 110 Bridge St., re- 
cently remodeled and redecorated, and will 
open a store there on or about Oct. 1. 

William D. Campbell, Wolcott, N. Y., 
jeweler, and the oldest merchant in that 
town, died at his home in W. Main St., 
Aug. 27, in his 79th year. He established 
his business in 1874 at Main St. and Lake 
Ave., Wolcott, whence he had moved from 
Westbury, N. Y. He is survived by his 
widow and two daughters. 

The King & Eisele Co., wholesalers and 
manufacturers, have been put to considerable 
inconvenience and expense, through the de- 
cision of the city council to widen the thor- 
oughfare on which their building faces. It 
has been necessary to move back four and 
one-half feet, the company’s vaults, which 
extend under the sidewalk. Several other 
firms on the street have been similarly 
affected. 

Edward Leininger, of Leininger-Oelheim, 
Inc., Genesee St., has returned from a two 
weeks’ visit on the Canadian shore of Lake 
Erie, broken by a trip to the St. Louis con- 
vention, to which he was a delegate from 
the New York State association with Charles 
T. Evans, of Brayton’s, Inc., of this city. 
Mr. Leininger’s partner, Charles G. Oelheim, 
leaves on Sept. 6 or thereabouts for a two 
weeks’ trip to the Rainy River section of 
Ontario. 

Jewelry valued at $400 was stolen from 
the Franklin Jewelry Co., 211 Franklin St., 
Wholesalers, on the night of Sept. 3, by a 
thief who entered the establishment by forc- 
ing a rear window. Police were informed 
the articles were taken from a case in the 
rear of the store, the loot consisting of 27 
lvory manicure sets and four chests of silver. 
Louis and Benjamin Kimmel, who conduct 
an auction sale in a lower Main St. location, 
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are the principal officers of the Franklin 
Jewelry Co. 

The third annual meeting of the 24-Karat 
Club of Buffalo will be held on Oct. 16, at 
a place to be arranged for by the social re- 
lations committee. President Ralph E. 
Smith and Secretary Charles G. Oelheim 
were instructed by the executive committee 
at its meeting on Sept. 5 to provide the en- 
tertainment program for the occasion. The 
principal business, besides the reading of of- 
ficers’ reports, will be the election of four 
directors for a term of three years, to suc- 
ceed those whose terms expire. The latter 
are Ralph E. Smith, Arthur J. Block, R. J. 
Petersen and Edward Pensyres. 

Buffalo retail jewelers who have been 
spending the warm months in country homes 
are preparing to trek homewards, some who 
have children attending school, returned on 
Labor Day. Among the latter is August 
H. Hoyler, Genesee St. jeweler, who is back 
in his city residence, after a Summer spent 
on the Lake Shore. The Crystal Beach, On- 
tario, jewelers’ colony, will soon be broken 
up. The Striker brothers, Louis and Frank, 
William F. Ehmann and Frank Ehrenfried 
will return to the city on Sept. 15, when 
the commutation boat service ends, while 
Fred J. Dorn will continue to make the trip 
to his cottage until late in October, making 
the trips to and from Buffalo by automo- 
bile. 

George R. Daniels, Olean jeweler, dis- 
played in his window last week a large rattle 
snake, three feet 1014 inches in length, which 
he killed while spending the week-end at his 
Summer camp in Susquehannock State 
Park, about 70 miles from Olean. Mr. Dan- 
ie!s, with his wife, brother and four-year-old 
son, had been bathing, and he was returning 
to the camp when he heard the rattler’s 
warning nearby. He had nothing in his 
hand at the time but a brush. He found a 
club, which, however, was too short to ven- 
ture toward the snake while it remained in a 
defiant attitude. The moment the serpent 
straightened out to apparently squirm away, 
Mr, Daniels struck it with a club and suc- 
ceeded in killing it. 

Three youths are under arrest charged 
with burglary, second degree, in connection 
with the attempted robbery early on the 
morning of Aug. 25 of the retail jewelry 
store of Harry A. Gilliland, 249 Triangle 
St. Two of the boys were arrested in the 
store. The third boy acted as lookout, ac- 
cording to the police. The boys gave their 
names and ages as follows: Alfred Year, 16 
years; Leo P. Scanlon, 16 years, and Joseph 
Walsh, 18 years, all of this city. Patrolman 
Frank Duffy saw Walsh lurking in the 
shadow of a doorway across the street from 
the jewelry store. Watching, the policeman 
saw him wave his hands as if signaling. 
Duffy ran to the adjoining police post, where 
he picked up Lieutenant William H. Milks 
and Patrolman Fred Markman. Duffy crept 
up on the alleged lookout until he was close 
enough to leap upon him. Walsh sur- 
rendered without a struggle. Meanwhile 
Milks and Markman went to the rear of the 
jewelry store. They found a window open. 
Entering they found on searching the store 
Year and Scanlon hiding beneath showcases. 
they say. None of the boys was armed and 
nothing was taken from the store. The 


three youths will be arraigned in City Court 
next month. 
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The Regal Jewelry Co. and George F. 
Winter have gone out of business. 

C. P. \Fenno, of the D. C. Percival Co. is 
at Suxbury for his vacation. There he has 
a Summer home. Everett C. Hardy also is 
away resting this week. 

M. N. Smith, president of the Smith, Pat- 
terson Co., has gone to Europe for several 
weeks. He is accompanied by his daughter, 
Mrs, James Rand, who is a resident of 
New York State. 

The death is announced of Frederick Cut- 
ter of Somerville. He was in the trade for 
many years and was well known in this city 
where he frequently called on the whole- 
salers. 

George ‘Gramer of the Washington build- 
ing is in the hospital where he was operated 
on for appendicitis. It is reported that the op- 
eration was successful and that Mr. Gramer 
is on the road to recovery. 

Herbert N. Libbey, of J. M. Kirby Co., 
has returned from vacation through Maine 
and Vermont. ‘He made the trip by auto- 
mobile. Miss Catherine Daunte of the same 
company is also back in the offices from a 
very pleasant sojourn at Hyannis. 

M. S. Page & Co. supplied the six gold 
watches fram the Waltham Watch factory 
which were presented to the world flight 
aviators by Mayor Curley on their arrival in 
this country. The presentation was made 
at City Hall in the presence of many city 
dignitaries. 

What appeared at first to be an attempt at 
a big diamond robbery in East Cambridge 
was quickly dispelled when it was found that 
Matthew MacDonald of Somerville acci- 
dentally broke the window of the jewelry 
store of Salvatore Amici at 768 Cambridge 
St. The store window crashed, flying glass 
spread and. clinked to the sidewalk, house- 
holders rushed to the telephone and pedes- 
trians rushed to the police officer on the 
beat. A police patrol wagon clanged to the 
scene. Officers dug MacDonald from under 
a pile of glass but were unable to wake 
him up. ‘He was locked up on a charge of 
drunkenness. An officer guarded the jewelry 
store all day. 

There was no sign of either side giving in 
as the Waltham Watch factory strike com- 
pleted the fourth week. The officials of the 
company are stitting tight. They state that 
the only way in which the hands can resume 
their places is to accept the reduction in 
wages announced at the beginning of the 
strike. They haye made no change in this 
decision, notwithstanding the efforts of a 
representative of the State board ‘of con- 
ciliation and arbitration. The strikers say 
they will never go back under those terms 
and there is a deadlock with no immediate 
chance of a break on either side. It is re- 
ported that several of the strikers have 


.gone to work for other companies and that 


the shortage of watches is keenly felt in the 
trade here. 








Announcement has been made to the effect 
that the estate of Frederick B. Righter, 
Conshohocken, Pa., is now owned and op- 
erated in the name of Mrs. R. A. I. 
Righter. 








George Robinson, retail jeweler, 352 Main 
St., Pawtucket, has discontinued business. 

Frank J. Mulvey has given a mortgage for 
$570 to Samuel L. Kasper on two draw 
boards. 

Carlo A. Sciaraffa, diamond setter, and 
Miss Jessie N. Allen were united in marriage 
the past week. 

William Kilkenny of the Strathmore Co., 
is making an extended business trip in the 
middle States. 

Samuel K. Grover has transferred real 
estate on the south side of Glenham St. to 
Philip Gerzog et al. 

A patent for pierceless earrings was is- 
sued to Adolphe Bonnoil, 21 Alexander St. 
this city the past week. 

Charles O. Carlson of this city has re- 
cently been granted a patent on a specially 
constructed spectacle frame hinge. 

Gregor Krichbaum, of L Krichbaum & Co., 
returned last week from an extended busi- 
ness trip through the middle west. 

Charles Asadorian, a manufacturing 
jeweler of this city and Miss Sarah Yessian 
were married here the past week. 

Isidoro A. DiMeo has transferred to Al- 
fred J. DiMeo a tract of land with improve- 
ments on the east side of Tower St. 

Peter W. Ochs, of the Hope Optical Co. 
returned last week from an automobile trip 
through New Hampshire and Vermont. 

Frederick Boss, of the A. T. Cross Pencil 


Co., has returned from Oak Bluffs, Mass. 


where he spent a Summer vacation with his 
family. 

Mr. and Mrs. Thomas U. Catlow 
meinbers of an automobile party that motored 
to Provincetown, Mass., last week for sev- 


were 


eral days. 

N. H. Haronian has been increasing the 
facilities of his manufacturing establishment, 
38 Friendship St., by adding considerable new 
machinery. 

Mr. and Mrs. R. Foster Reynolds and 
their son are in town again, after passing the 
month of August at their camp, Tanglewood, 
in Bridgeton, Me. 

William G. Lind, head of the T. W. Lind 
Co. has been spending his week ends and 
leisure time at his Summer home at South 
Dennis on Cape Cod. 

Frank W. Matteson, a director of the Gor- 
ham Mfg. Co., with his wife and son, who 
have been spending several months in Europe 
sailed the past week. 

A. R. Stillman has been made chairman of 
the manufacturers committee for the local 
observance of All New England week at 
Westerly, Sept. 15-20. 

Walter E. Ensign, of Williams & Ander- 
son, and family have returned from Twin 
Lake Villa, New London, N. H., where they 
have spent the Summer. 

Harold L. McAuslan has been ordered by 
direction of President Coolidge to active duty 
as quartermaster officer in the Reserve 
Corps at Boston for training. 

Frank Kelley representing the Manufac- 
turing Jewelers’ Board of Trade, was in 
New York, Newark and vicinity the past 
week on business for the Board. 

Howard D. Wilcox, with 


the Tilden- 
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Thurber Corp., and family returned last 
week from Jackson, N. H., where they 
have been making their Summer home. 

The first meeting of the directors of the 
Manufacturing Jewelers’ Board of Trade, 
following the usual Summer recess will be 
held at the Turks Head building, on Friday 
afternoon, Sept. 19. 

Mr. and Mrs. William L. Mauran and 
family who spent the past month in St. 
Andrews, N. B., have returned to their coun- 
try home in Wakefield, R. I., until about the 
middle of next month. 

Frank E. Farnham of the Jewelers’ Sup- 
ply Co. has purchased a lot of land with 
buildings at the corner of Eddy and Cass 
Sts., upon which he has given a mortgage for 
$4,000 to Henry L. Aldrich. 

Percy A. Harden has presented a resolu- 
tion in the Common Council providing for an 
appropriation for a municipal Christmas tree 
this year for the benefit of the poor children 
of the city, calling for $1,200. 

Hose 7 was called on a still alarm to the 
manufacturing jewelry establishment of the 
Rothschild Mfg. Co., seventh floor of the 
Doran building, 150 Chestnut St. The fire 
was very slight and caused no damage. 

Mr.-and Mrs. Everett I. Rogers who have 
spent the Summer travelling through South 
America arrived at New York last Monday 
on the Southern Cross of the Munson line 
and came to their home here later in the 
week. 

The case of George M. Baker against Col- 
cord Upton was heard before Judge Wright 
in the civil session of the Sixth District 
Court last Thursday on book account and a 
decision entered for the plaintiff for $88.33 
and costs. 

Col. H. Anthony Dyer, a director of the 
Tilden-Thurber Corp., is being spoken of as 
a possible candidate for nomination as Gov- 
ernor on the Republican ticket. His father 
and grandfather were both Governors of 
Rhode Island. 

A plate glass display window in the store 
of the Globe Loan Co., 67 empire St., was 
demolished about 11 o’clock Friday night 
when an automobile in attempting to avoid a 
collision with another machine was backed 
into the window. 

George H. Gilbert, who has been employed 
by the Brown & Sharpe Mfg. Co. for more 
than 28 years, with his wife celebrated their 
golden wedding anniversary last week at 
their home on Washington road, Barrington, 
where they have lived for the past 13 years. 

The petition of Jacob Kotlen, formerly a 
a retail jeweler of this city, for a discharge 
in bankruptcy was heard in the United 
States District Court for Rhode Island on 
Saturday and there being no objections, the 
petition was granted. 

The opening meeting of the season, follow- 
ing the usual Summer recess, of the Rhode 
Island Society of Optometry will be held 
Monday evening, Sept. 8 when the executive 
cormittee will have several interesting 
features to introduce. 

Fdgar “MM. Dochert: of the William C. 
Green Co., and president of the New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association returned the past 
week from his vacation trip with his family 
to Prince Edward Island. 

The day classes at the Rhode Island 
School of Design will begin Sept. 22: the 
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Saturday morning classes for apprentices 
on Sept. 27, and the evening classes on the 
29th. The early enrollments indicate large 
classes in all departments. 

J. Robert Sweet, with the Providence office 
of the National Jewelers’ Board of Trade, 
has returned from his two weeks’ vacation 
which he spent motoring through the Berk. 
shires and Adirondacks. He was in Boston 
and vicinity the past week for the Board. 

Clarence M. Dunbar, of Cook-Dunbar- 
Smith-Co. of this. city who is Imperial Rab- 
ban of the Ancient Arabic Order of Nobles 
of the Mystic Shrine, attended the annual 
conclave of Bektash Temple at Dover, N. H., 
on (Friday, during which a class of 116 candi- 
dates were initiated. 

J. M. Mawson, doing business under the 
name of the M. B. S. Co.’s jewelers’ tools 
and machinery in this city, filed a voluntary 
petition in bankruptcy last week in the 
United States District Court for Rhode Is- 
land. The assets were listed at $175 and the 
liabilities at $2,165.17. 

Maurice J. Karpeles has returned from a 
business trip through the middle west dur- 
ing which he attended the sessions of the 
annual convention of the American National 
Retail Jewelers’ Association held at St. 
Louis, as a representative of the New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association. 

A department foreman of one of the large 
manufacturing jewelry concerns in this city. 
attempted to take his life at his home 130 
Waterman Ave., Fast Providence the past 
week by slitting his throat with a razor, 
while despondent over ill-health. He was 
taken to the Rhode Island Hospital where 
he is under treatment. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers’ 
Board of Trade was in the Connecticut Val- 
ley several days the past week on business 
for the Board. This week he is attending 
the triennial conclaves of the General Grand 
Royal Arch Chapter and the General Grand 
Council of Royal and Select Masters at Port- 
land, Me. 

Frank L. Barrows, with the Gorham Co. 
and J. Robert Sweet with the Providence of- 
fice of the National Jewelers’ Board of Trade 
went into camp last Saturday with the First 
Light Infantry Regiment for a week-end 
training at the Cavalry reservation in North 
Providence. Mr. Barrows is Lieutenant 
Colonel and Mr. Sweet, Adjutant of the 
regiment. 

The Brown & Sharre Mfg. Co., after a 
shut down of four weeks, reopened Monday 
morning, with operations resumed on the 
same basis as when the plant was closed 
down. A_ regular time working schedule 
is in effect and there have been no changes 
in the wage scale, it is stated, with approx- 
imately the same number of employes as 
when the plant closed. 

The petition of Carrol H. Chapman for 
the dissolution of the Schreiber-Chapman 
Co., Inc., as a corporation under the laws 
of Rhode Island was heard in part before 
Presiding Justice Tanner in Superior Court 
on Saturday and continued until Sept. 10. 
A preliminary injunction, however, was 
granted against the selling or disposing of 
anv of the property of the concern. 

The New England directors of the Na- 
tional Jewelers’ Board of Trade held their 
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frst monthly meeting following the Summer 
recess at the Providence office on Monday 
with Charles E. Hancock, Honorary Vice 
President for New England, presiding. Rou- 
tine business was transacted and several ap- 
plications for membership that have been re- 
ceived during the Summer were ratified. 

A statue of Epinard, the famous French 
horse that won the Grand Prix and is now 
racing in this country, is to be cast in 
bronze at the foundry of the Gorham Mfg. 
Co., at its Elmwood plant in a few days. It 
is the work of Kathleen Wheeler, the Eng- 
lish sculptress, who has specialized in the 
modeling of famous race horses. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Mr. ‘Feldman of the 
Square Dealing Trading Co. New York 
city; Mr. Goldberg of Jonas Koch, New 
York city; Mr. Braster of Calhoun-Robbins 
Co, New York city. Announcement was 
made here that Oscar Uhl of Furstenwerth- 
Uhl Jewelry Co., St. Louis, Mo., would be 
at the Hotel Pennsylvania, New York city 
for ten days. 

The Warwick Ring Co. of Oakland 
Beach, R. I., has sold its stock, fixtures, 
tools and machinery and discontinued busi- 
ness. The concern was first started by 
Rinaldo Castiglioni in 1904, who succeeded 
the manufacturing jewelry concern of 
Greenwood & Chase, and did business under 
several different styles and with various 
partners. In 1913, under the firm name of 
Castiglioni Bros. which had been incorporat- 
ed under the laws of Rhode Island, finan- 
cial difficulties arose but a settlement was 
finally adjusted whereby the creditors ac- 
cepted 25 per cent cash and 25 per cent in 
notes, and the corporation was dissolved in 
Oct. 1917. Mr. Rinaldo then conducted 
business alone until the following February, 
when the plant was removed from this city 
to Oakland Beach and reorganized as the 
Warwick Jewelry Co., the firm name being 
filed with the Town Clerk of that town on 
Feb. 25, 1918 signed by Paul Castiglioni and 
Rinaldo Castiglioni. On Oct. 1, 1920, the 
business was reorganized as the Warwick 
Ring Co. and began the manufacture of a 
line of cheap rings which were sold to the 
syndicate trade. 

The trustees of the Fessenden Co., silver- 
smiths, 36 Garnet St. are offering the plant 
for sale and its disposition will mark an- 
other turn in its long career. This business 
was started by the late William B. Fessen- 
den who had previously been associated with 
Whiting & Co. at North Attleboro, in April, 
1859, and was successfully conducted by 
him at 100 Friendship St., this city, until 
1880, when he retired in favor of his son, 
Thomas F, Fessenden and Giles Manches- 
ter. The following year Silas H. Manches- 
ter was admitted to the firm. Through the 
death of the first two, Silas H. Manchester, 
in 1895 became the sole owner. In 1897 
Samuel A. Baldwin was admitted to the 
partnership. Mr. Manchester died Jan. 5, 
1905 after which the concern on April 7, 1905, 
was incorporated under the laws of Rhode 
Island as the Fessenden Co., Inc., with an 
authorized capital of $25,000 at which time 
Herbert L. Richards, formerly of Wheaton, 
Richards & Co., became interested. Mr. 
Baldwin disposed of his stock in March, 
1911 to Mr. Richards but two years later he 
Purchased the holdings of A. Edmund Leu 
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and became vice president. The firm re- 
moved to its present location on Jan. 1, 1921. 
The company became financially embarrassed 
a few years ago and Albert A. Remington, 
of Horace Remington & Sons Co., Inc., was 
made trustee and authorized to conduct the 
business. The firm has always manufac- 
tured a high grade of sterling silver flat and 
hollow ware. 
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Taking an active interest in the 
affairs of the city, Berry and Whitmore, one 
of the exclusive jewelry firms of the city, 
was represented at the hearing last Friday 
anent the widening of 11th St. between FE 
and G Sts., N. w. 

A number of the opticians and optomie- 
trists in the city will take the special ex- 
aminations which will be held on Tuesday 
and Wednesday evenings, Sept. 16 and 17. 
Applications are being filed now with the 
secretary of the board, Dr. Bernard A. Baer, 
who is at the Farragut Apartments, The 
limited examinations, according to law, will 
regulate the practice of optometry in the 
district. 

A number of expert precious metal men 
are required to carry on the work of the 
Bureau of Mines. Scientific men are re- 
quired to fill highly important posts. <A 
metallurgist is needed at a salary of $3,800 
per annum; an associate metallurgist at 
$3,000; and assistant metallurgist at $2,400. 
Examinations to fill these positions will be 
held at an early date by the Civil Service 
Commission, which furnished the necessary 
application blanks to those interested. 

Week-end vacations for a number of the 
jewelry house employes of the city were 
ended after Labor Day. Last Saturday was 
the first of the long days which usher in 
the Fall season,—the first Saturday that 
many of the employes had worked for more 
than 60 days, for both July and August 
had the Saturdays deleted as work-days and 
many spent good long periods of rest at the 
nearby beaches. With the end of the Satur- 
day holidays on Sept. 6, many of the local 
stores are beginning preparations for an ac- 
tive Fall business and are placing their 
houses in shape for the attraction of new 
trade. 

Silver brought to the country by the 
Polish government is being transformed at 
the United States mint into bright new 
silver coins for Poland. Almost $10,000,000 
worth of silver coins are being minted at 
this time, and will be sent abroad for 
circulation among the people of the old 
European country. There have been 
36,000,000 coins ordered from Uncle Sam’s 
factory, and these are one and two zloty 
pieces. The zloty is a new Polish coin hav- 
ing a par value of 19 3/10 cents, or about 
the pre war value of the franc, mark or lira. 
The coins ordered will amount to 48,000,000 
zlotys, and the Polish government will ex- 
change each bright new shining zloty for 
1,800,000 marks. 

Crowds attended the formal opening of 
the Franc Jewelry Co. at 7th and G Sts., 
N. w., on Friday, when “open house” was 
held at this new credit establishment. The 
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large stock of diamonds and other jewelry 
was on display to give the visitors a glimpse 
of the resources of this store. Walter 
Franc, well known throughout the middle 
west as a jeweler, has assumed charge of 
this new Washington house. He has 
operated a chain of credit stores in the west 
and is an owner and supervisor. Wide ex- 
perience and success are behind his efforts 
which have begun in the national capital. 
One of the features of the opening day at 
the store was the presentation of a 


silver thimble to everyone visiting the store. 
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George Kelty, of the M. J. Smit Co., is 
back from an eastern buying trip. The Fall 
trade of this house has begun to improve. 

Out-of-town jewelers in Pittsburgh re- 
cently buying merchandise included J. C. 
Andes, Vandergrift; E. A. Bloser, New 
Kensington; F. H. Hayes, Washington, Pa.; 
C. W. Hoffman, Latrobe; F. C. Tresise, 
Tarentum, and J. W. McKean, Woodlawn. 

Mark Fichel, Homestead, was in Atlantic 
City recently. Trade in his section is look- 
ing up, for the reason that there is improve- 
ment in industrial operations here, which 
means that gradually more men are return- 
ing to work and are likewise buying more 
merchandise. 

I. Lincoff, East Pittsburgh, and the mem- 
bers of his family are back from a trip to 
Atlantic City, where Mr. Lincoff met some 
of his jewelry friends. Trade with him was 
very good while he was away from home, 
and he says he finds it profitable to get away 
occasionally and forget about business. 

The corn roast of the employes of the S. 
W. Weinhaus Co. in Riverview Park, North 
Side, last week, was a big success and the 
employes are still talking about it. The em- 
ployes of this concern are one big family, a 
large number of them being directly inter- 
ested in the business and also its success. 
Emil Fryer, head of the concern, has the 
earnest co-operation of all those identified. 
with the establishment. 

“Constructive Credit and Collective Meth- 
ods” is the subject on which Perry Mc- 
Cracken, of the Henry Wilkens Co., was 
billed to speak last Monday. Mr. Mc- 
Cracken, who is the credit manager of that 
concern, was to have addressed the members 
of the Retail Credit Men’s Association two 
weeks ago, but the death of his father at 
that time prevented the address being made. 
Mr. McCracken has been asked to deliver it 
at the time stated. 

One of Pittsburgh’s jewelers says that 
someone is evidently starting a report that 
jewelry is going out of style for the reason 
that only a few days ago a woman customer 
made such a remark in his store. This par- 
ticular jeweler said that he was somewhat 
surprised to hear it and expressed surprise 
to the woman who said it. She claimed that 
high neck dresses was going to be responsi- 
ble for some of it. In any event, the Pitts- 
burgh jeweler says that while things like 
this may be considered lightly, yet in the 
abstract thev are mighty important and that 
this idea can be combated in the right kind 
of way, for there are styles in jewelry as. 
well as in anything else. 























Samuel Schultz has been engaged as city 
salesman for Samuel Potash, wholesaler at 
122 S. &th St. 

Aisenstein & Gordon have installed a spe- 
cial display room for their large line of 
ivory and toilet articles. 

Samuel Sitkin, retailer, Frankford Ave., 
is receiving many expressions of sympathy 
on the death of his father. 

Benjamin Abraham, diamond dealer in the 
Diamond Exchange building, 8th and San- 
some Sts., is back from a trip to Europe. 

Starr & Moss have opened their second 
retail jewelry store at 5th St. and Olney 
Ave. The parent store is on Germantown 
Ave. 

George Wiltshire, representing W. R. Cobb 
Co., of Pawtucket, R. I., has been calling 
upon the Philadelphia trade for the last 
few days. 

Robert L. Coates, of L. P. White, is taking 
a few days’ trip through New England with 
incidental stops at Providence, Boston and 
Attleboro. 

E, J. Hertz, a prominent jeweler of 13th 
and Chestnut Sts., has just returned from 
an extended trip through New York State 
and Canada, 

George W. Fisher, salesman for L. P. 
White, is recovering from a severe attack 
of pneumonia and will soon be able to take 
to the road again. 

Vincent Haggerty, watchmaker with C. A. 
Doubet, spent his vacation in Mauch Chunk, 
his “old home’ town,” taking an automobile 
trip up that way. 

R. T. Ueltzen, retail jeweler of 2055 
Frankford Ave., has had a handsome new 
display window put in which enhances the 
appearance of his store. 

The Bernee, Maurice Co., which has con- 
ducted a retail store at N. 11th St., for some 
time, has closed its store and announces fix- 
tures and furnishings for sale. 

Morton S. Sagorsky, of I. Sagorsky & 
Son, has ended his vacation at Atlantic City 
and is hard at work preparing for another 
Pennsylvania and mid-western sales trip. 

Charles H. Hambly had his photograph in 
one of the local newspapers the other day, 
it being his birthday anniversary. Mr. 
Hambly deftly evaded specifying just which 
birthday it was. 

John C. Demmert, retailer at 504 Federal 
St., Camden, N. J., has returned from a 
motor boat trip to Boston and other points 
along the New England Coast and reports a 
most excellent time. 

F. Treitman, watchmaker to the trade, 
who for several years was in the Bowe build- 
ing, 122 S. 8th St., is now in fine new 
quarters on the second floor of 735 Sansom 
St., where he has much more room and bet- 
ter equipment. 

W. H. Hurlburt, of H. O. Hurlburt & 
Sons, has returned from a pleasure trip to 
Buffalo, N. Y. George Hurlburt is back 
at the store from a week’s stay in the Pocono 
mountain regions, during which he “roughed 
it” in a cabin. 

An awning fire in front of the office of 
Joseph Goodman & Co., diamond dealers 
at 738 Sansom St., caused a thrill along that 
thoroughfare. It was caused by a carelessly 
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thrown cigarette and aside from the excite- 
ment, did little damage. 

Roy E. Williams, representing Factory E 
of the International Silver Co., has ended 
a successful three days’ exhibit of the fac- 
tory’s products at the Hotel Adelphia, which 
was attended by a large number of jewelers 
in this city and vicinity. 

W. B. Hambright, father-in-law of E. D. 
Mason, of the M. Sickles & Sons’ sales 
force, has been the guest of his daughter 
for several days prior to a trip to Tacoma, 
Wash., in the interests of the G. A. R., of 
which Mr. Hambright is a department com- 
mander. 

Samuel Z. Korff, wholesaler at 130 S. &th 
St., who recently removed his business from 
Maiden Lane, New York, to this city, has 
sold his home in Borough Park, Brooklyn, 
and moved his family to Philadelphia, hav- 
ing purchased a handsome home in Wynne- 
field. 

C. R. Moore, Howard, Pa., has accepted 
a position in the watch repairing depart- 
ment of I. J. Hertz, 13th and Chestnut Sts. 
On account of the large increase in watch 
repair work it was necessary to enlarge that 
department. Mr. Moore has been well 
known to the jewelry trade for the past 20 
years. 

William May, wholesale and manufactur- 
ing jeweler, is now established in his new 
quarters on the first floor rear of 720 Sansom 
St., where he has excellent light and other 
facilities to meet the needs of a rapidly 
growing business. William A. Cole is sales 
manager. A Dieffenbacker, watchmaker, has 
quarters with him. 

Solomon Sickles, of M. Sickles & Sons, 
has returned from a two months’ southern 
trip and reports prospects bright for a good 
“all trade in that territory. Abraham 
Sickles, of the firm, has returned from an 
extensive trip to Europe with Mrs. Sickles 
and Mr. and Mrs. Joseph Karr, his daughter 
and son-in-law. While there he visited the 
diamond marts of Amsterdam and Antwerp 
and made purchases. 

In the issue of Aug. 27, in this column, 
appeared a note which stated that William 
Doeble, for many years in the retail business 
at 3069 Kensington Ave., is retiring and has 
sold out his stock and fixtures. It should 
also be mentioned that Mr. Doeble will con- 
tinue in the manufacturing and diamond job- 
bing line at his present address, 721 Walnut 
St. 

Philadelphia jobbers have been notified 
that the retail firm of Baynard, Banks & 
3yran, Wilmington, Del., is conducting a 
removal sale at its store, 5th and Market 
Sts., and that at its close, Banks and Byran 
will open a new store on Market St., be- 
tween 8th and 9th Sts., while Mr. Baynard 
will retain the optical business at the present 
location. 

Retail jewelers of Mauch Chunk and other 
places in Carbon county, Pennsylvania, are 
pleased at the decision of the county authori- 
ties to enforce the law against hawkers and 
itinerant peddlers, especially those selling 
cheap jewelry, etc. Police officers have been 
instructed to arrest all such persons and 
magistrates promise heavy fines, supple- 
mented by orders to leave the county. 

Among representatives of out-of-town 
concerns calling recently at the Aisenstein & 
Gordon store were: Paul Stern, of Louis 
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Stern Co., Providence; Frank Goode and 
John Sherlough, of the Keystone Watch 
Case Co.; Charles S. Cohen, of the Wolcott 
Mfg. Co., Providence; George H. Little, of 
George H. Fuller & Son Co., Chicago; 
Tony Mensang, of the International Silver 
Co. 

The wholesale jewelry firm of Rothmann 
& Meyer, which also specializes in watch- 
makers’ supplies, is moving to larger quar- 
ters at 134 S. 8th St. from its present loca- 
tion at 136. In the new quarters the firm 
will have much more room and opportunity 
for a better display of its various lines. It 
will carry as a feature an exclusive line of 
the larger size clocks and also watches, while 
the supply and tool department will be en- 
larged. 

A New York jeweler was responsible for 
the discharge from custody here of Michael 
Achety, of Kansas City, Mo., held on suspi- 
cion of having stolen jewelry valued at 


* $1,700 from Alex Kauffman, of 2534 N. 30th 


St., several weeks ago. Kauffman was the 
victim of motor bandits who jumped into his 
car, bound and gagged him and then drove 
him to a lonely spot, where he was robbed 
of the jewelry. About a month ago Achety 
pawned a diamond at a pawnshop in this 
city. In checking over the pawnshop re- 
ports, the police came across this diamond 
and as it answered the description of one of 
the stones taken from Kauffman, instructed 
the pawnbroker to notify them when Achety 
appeared to redeem it. He was arrested 
when he did so. When the Kansas City man 
appeared before Magistrate Pennock in Cen- 
tral Court, his attorney asked a continuance 
in order to subpoena a Maiden Lane, New 
York, jeweler from whom Achety asserted 
he had purchased the stone. The New York 
jeweler appeared in court the following day 
and testified he had sold the diamond to 
Achety. As the stone had been pawned for 
$700 and Kauffman had testified that the one 
stolen from him was worth only $450 the 
magistrate freed Achety, remarking that the 
police were evidently poor judges of dia- 
mond values. 











visiting the local jewelers, as are also, S. E. 
Lawrence, a Columbus, Miss., jeweler, and 
A. A. Bourgeois, of Thibodeaux, La. 

Charles Smith, a prominent jeweler of 
3rookhaven, Miss., is spending a few days 
in New Orleans, looking around for pleasure 
and at the same time doing some buying. 

White Bros., Co. of this city, opened their 
Shreveport branch in that city last week. 
The event was the occasion of a large turn- 
out of the best people of Shreveport, who 
visited the new emporium, inspected, bought 
and complimented. The store is one of the 
handsomest in that town, and this branch 1s 
the second opened by White Bros., the first 
being located in Baton Rouge. . 








A. Wuillenmier, Monticello, Wis. 4! 
nounced that he has discontinued business at 
this place to go into partnership with his 
son, George, at Madison, Wis. 
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Jeweler W. W. O’Brien, Clearfield, Pa., 
recently visited Lancaster on business. 

Dr. C. A. Horton, optometrist, with his 
family, were late visitors to Atlantic City. 

John G. Conlin, with Charles Bischoff & 
Son, has returned from a trip through 
Virginia. 

A. B. Smith, of Smith Bros., with his wife, 
have returned from an automobile trip to 
Hackensack, N. J. 

J. M. Bender, York, has entered G. Ed- 
ward Fleisher’s Lancaster School of Watch- 
making as a student. 

Frank A. Fon der Smith, head of the sil- 
verware and watch department of Webers’ 
jewelry store, and wife, are home from a 
two weeks’ visit to Atlantic City. 

Mrs. Appel, wife of W. W. Appel, of 
W. W. Appel & Son, has gone to Pittsburgh 
to visit a sister. Percy L. Appel, of the 
firm, visited Philadelphia last week. 

M. Norman Bair, of Saul L. Solomon’s 
supply store, is covering his western Penn- 
sylvania territory, and Allen Dove, another 
traveling salesman, has been through the 
Cumberland Valley. 

The eyes of James Quinn, Columbia, were 
badly burned during a recent “block party” 
there, when boys threw around the contents 
of a bottle of bay rum. He was blinded 
until attended by a physician. 

The following visitors were in Lancaster 
recently: Leo. G. Maten, Springfield, Mass. ; 
James Towsend, Philadelphia; H. A. Baker 
(A. Weilert & Co.), Greenwood, Miss, ; 
H.}L. Landis, Richmond, Va. 

The Winter season of the Lancaster Op- 
tometrical Society will be opened on Sept. 
11 at Lititz. H. L. Hepp, a memper of 
Lititz, will entertain the society with a corn 
roast in Lititz Springs Park after the 
meeting. 

The diamond department of S. Kurtz 
Zook’s store is being enlarged. and another 
showcase placed in the front section of the 
store. Mr. and Mrs. Zook are on an auto- 
mobile trip through New York State and 
into Canada. 

These persons have enrolled at the Bow- 
man Technical School as students: K. R. 
Brown, Monessen, Pa.; Holland Shoaf, East 
Spencer, N. C.; John Stewart, Kane, Pa.; 
Herman Kropp, Raleigh, N. C. The parents 
and two brothers of the last named motored 
here with him. The father is head watch- 
maker for H. Mahler & Son, Raleigh. 

lancaster merchants will conduct a Fall 
Mefchandise Show on Sept. 17, 18 and 19, 
and S. Kurtz Zook is on the committee in 
charge of it. The object of the show is to 
demonstrate the exceptional opportunities 
afforded by Lancaster’s business places in all 
linés of trade, and the jewelers will co- 
operate heartily with the affair. Reports 
show that much interest is felt in this show 
in counties contiguous to this. 

Defense Day is expected to bring a large 
number of visitors to Lancaster for the ex- 
ercises that will be held in accordance with 
the War Department’s plans. Business 


places and industrial plants will not close 
until 4 p. m., so there will be plenty of time 
for visitors to go shopping if they wish to 
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. Summer with her parents. 








do so. Summer hours for the stores are now 
ended and there are no more half holidays 
on Thursdays. Hereafter stores will close 
at 5:30 p. M. instead of 5p. m. F. C. Beck- 
with, of the Hamilton Watch Co., S. Kurtz 
Zook and J. L. Straub are on the Defense 
Day committee of citizens. 








Allentown, Pa. 





P. A. Freeman presided at the meeting of 
the local Rotary Club this week. 

Paul D. Harbach, wife, and son, Paul, Jr., 
have returned from a two-day motor trip to 
Atlantic City. 

Harry J. Dotter and wife, Lehighton, 
spent the week-end motoring in the eastern 
part of the State. 

Alfred W. Moyer, president of the Non- 
Retailing Co., Lancaster, called on friends 
in the trade here, while motoring through 
the Lehigh Valley on a pleasure trip. 

O. B. Billmeyer and wife, of Fleetwood, 
have shipped their stock and moved their 
household effects to Hamburg, Pa., where 
they have opened a jewelry store and where 
they will reside. 

Simon S. Brone, 735 Hamilton St., is 
jestingly referred to under the caption “The 
Velvet Hammer” in the Friday’s edition of 
the Chronicle & News as being the man that 
provides the “stone” which certifies your 
rank, etc. 

Frank X. Engler, the East Mauch Chunk 
jeweler, is engaged to be married to Miss 
Elizabeth Corkill, of the same address. The 
wedding will take place in the Church of 
the Immaculate Conception about the middle 
of September, 

In preparation for his removal to 641 Penn 
St., Reading, in the near future, Alexander 
Kagen, the jeweler, 705 Penn St., is taking 
large space in the local papers, advertising 
a removal sale of jewelry, photographic sup- 
plies and sporting goods. 

Philip M. Pardee, local representative of 
the Gorham Co., and his wife, who reside 
in the Sunnyside Apartments, Madison and 
Walnut Sts., have just returned from St. 
Albans, Vt., where Mrs. Pardee spent the 
They made the 
trip from St. Albans to Allentown by auto. 

The following Allentown jewelers donated 
prizes to be awarded to the winners of the 
City Tennis Tournament, which was played 
on the various courts in the city, the finals 
being played on Labor Day: Kay Jewelry 
Co., two sets of cuff links; A. C. Hoover 
& Bro., prize cup; E. Keller & Sons, prize 
cup. 

Jack Lewitt, of L. Lewitt & Co., Inc.; 
Charles FE, Paskow, with William V. 
Schmidt Co.; Paul Milnes, representing the 
Oneida Community, Limited; Norbert Cahn, 
of Cahn & Kornbrodt, Inc., and T. A. Bren- 
nan, with Henry Froehlich & Co., are call- 
ing on their friends in the trade in this lo- 
cality. 

Robert J. Beitel, the popular Catasauqua 
jeweler, and his sons returned to their cot- 
tage at Saylor’s Lake, where they are spend- 
ing the Summer, with a catch of more than 
80 fine pickerel, perch and blue-gill sunfish, 
which they secured in Lake Mascanosa. 
Robert Beitel, Jr., made the record catch 
of ,pickerel, getting eight large ones. 

The following traveling men are calling 





CIRCULAR 


81 





on the trade in this locality: Phil Gross, 
with L. W. Rubenstein; F. S--Bostick, with 
Farrington Case Co.; Mr. Bedient, with 
Jennings Bros. Mfg. Co.; W. F. Preston, 
with F, B. Rogers Silver Co.; Christopher 
Staiger, Jr., of Staiger & Sons; Al. J. Crys- 
tal, with Winter Bros.; J. D. Kinney, 
with the Keystone Watch Case Co.; E. H. 
Mathey, with Geo. Borgfeldt & Co.; and 
Herbert Cohen, with Lewy & Co. 

Charles E. Hiester, clock and watch r= 
pairer, 10 N. 7th St., Reading, will open ja 
new store next door to his present location, 
where he will be better able to carry on hjs 
increasing business. Mr. Hiester was enk 
ployed for 24 years by S. L. Dunkle, 7(3 
Penn St., and at the time of his retirement, 
Apri! 1, 1923, continued the business at 10 
N. 7th St. Mr. Hiester, in addition to his 
business activities, expects to run as Pro- 
thonotary of Berks County the coming eled:- 
tion. | 











The Tennessee State Fair is to be held at 
Nashville, Sept. 15-20. Jewelers of that citly 
will have special windows for the visitation. 

The Bailer Jewelry Mfg. Co. has given 
up. its location at N..Main and Jefferson Sts). 
occupied for many years, and is getting i! 
new store at 22 S. Main St. in readiness fc 
a formal opening shortly. 

September is ushered in with favorab 
trade conditions in Memphis and _ vicinit: 
Crops continue to look good. There ar 
many visitors from the towns coming to th 

market. Both wholesale and retail jewele! 
report good trade. 

Julius Goodman is erecting several busj- 
ness structures on downtown corners zs 
realty investments. Mr. Graves, formerly df 
Graves-Dix, Inc., has also made some realt 
investments in Memphis, in the nature cf 
handsome apartment houses. 

Leonard Krower & Son, of New Or1- 
leans, La., had an interesting exhibit at 
Memphis, at Hotel Gayoso, the last — 
of August and to Sept. 1, showing fashior/- 
able jewelry and silverware lines. Severdl 
salesmen from New Orleans were on hand 
with the exhibit. | 
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Canton, O. | 











Leon Rubin, proprietor of Rubin’s jewelry 
store at East Liverpool, was in Canton ré- 


‘cently, looking after his interests in the 


Fredland Jewelry Co., N. Market Ave. Mr. 
Rubin told THe JeEwerers’ CircuLar corré- 
spondent here that business was improving 
in East Liverpool and the jewelry retailing 
was much more encouraging than it wes 
a year ago. | 

Several retail jewelry stores of Akron 
are to benefit from a plan of the Akron 
Merchants’ Association, who have retained 
J. H. Hilton, of Des Moines, Ia., to work 
out a plan of co-operative window trimming 
which has been decided upon by the associz- 
tion. Mr. Hilton has had 10 years’ exper/- 
ence in window display work. Retail jewe)- 
ers affiliated with the Merchants Association, 
not employing a full-time display man, will 
have access to Mr. Hilton, it is announced. 
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This is the 
Edgeworth Page 











per $69 


Boulioe Cape 
each $15 


Bread and Buner 
Places, cach $11.50 


F™ in line, beautifully propor- 
tioned, Edgeworth's charm is re- 
flected in every piece — candlesticks, 
tea service, spoons, knives, forks. Pass- 
ing fancies can affect neither its beauty 
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nor its value. leading silversmiths for 90 years" 13 ad- 
Edgeworth 1s 2 sterling silver din- mirably shown by Edgeworth. Stop at 
ner service designed and finished by your jeweler’s and ask to se this and 
master craftsmen. Because of irs dainty I] other fine Gorbam products 
pha (harm of che 
GORHAM 


Gerbam S$ 'ver Polish makes the cave of silver easy 





"yet substantial charm, it is adapted 
to surroundings of elegance or to the 
smaller house or apartment. And 
1s very moderately priced 


Gorham's supremacy as “America's 
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EDGEWORTH starts it off 


= fall campaign gets under way 
September 15 — with a page in the 
October issue of Good Housekeeping 
featuring the popular Edgeworth pat- 
tern. Within the next three weeks a 
dozen more quality circulation maga- 
zines carry this same advertisement. On 
September 21 it is reproduced again in 
40 different newspapers. 

To those who co-operated with us 
on the spring campaign we need say 
nothing more. They can see from 


these details how closely our fall plans 
follow the lines laid down by the 
spring campaign—and they knew just 
what this advertising meant to them 
in cash. 


If you will work with us this fall, 
you will find your reward in your sales 
record and a healthy growing demand 
for Gorham merchandise. A letter to 
your Gorham distributor will bring full 
information on how you can make this 
campaign pay dividends to you. 


THE GORHAM COMPANY 


SALES AGENT 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. 


DURGIN DIVISION, Concord, N. H. 


KERR DIVISION, Newark, N. J. 
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The Fight Against [the members of 
the Jewelry Tax the last Congress 
had any idea that they 
to Go On were satisfying the 
great body of jewelers with the amendments 
to the Revenue Law which continued the 
jewelry tax in effect but exempted from 
it the sales of certain articles like silver 
plate, articles for religious purposes, eye 
glasses and spectacles, as well as purchases 
of jewelry, etc., for $30 or less and of 
watches for $60 or less, they are doomed to 
disappointment: for the fight for the elimi- 
nation of the tax is still to go on. Even 
though many jewelers have found partial re- 
lief in the change of the law, and a reduc- 
tion in the expense that was eating into 
the profits of their business, the trade as 
a whole recognizes the danger of the con- 
tinuation of any kind of a jewelry sales 
tax in times of peace and the entire industry 
will stand behind those who continue to 
fight the tax as a matter of principle. 

In this connection, we are glad to see 
the ringing resolution passed at the 19th 
annual convention of the American National 
Retail Jewelers’ Association held in St. 
Louis, which pledges the organization to 
continue the fight for the total repeal of 
the jewelry tax and continued the Special 
War Excise Tax Elimination Committee 
which will devote its entire attention to 
fight for the elimination of all jewelry taxes. 
The resolution reads: 


“Whereas, Through the persistent 
efforts of the members and officers of 
this Association, the 68th Congress 
afforded a partial relief from excise 
taxes imposed upon jewelry which will 
make possible a material improvement 
in the financial status of the majority 
of jewelers who operate smaller estab- 
lishments, and 

“Whereas, It is a recognized and ac- 
cepted fact that the excise taxes now 
remaining on jewelry represent discrimi- 
natory and un-American legislation on 
the part of the government, now, there- 
fore be it 

RESOLVED, That we, the members of 
the American National Retail Jewelers’ 
Association, call upon our officers to 
continue the Special War Excise Tax 
Elimination Committee, making such 
changes in its personnel as may be 
desirable, this Committee to have for 
its sole duty the continuation of our 
appeal and demand for the entire elimi- 
nation of all jewelry taxes, and be it 
further 

“RESOLVED, That we pledge to this 
committee our full support and our 
entire co-operation until such time as 
this burdensome tax shall have been 
completely repealed. 

* * * 


No matter how muth or how little the 
members of the jewelry trade are affected 
by the tax as it is now in effect, we must 
keep before our eyes the fact that the 
jewelry tax is, in principle, unjust, in- 
equitable and discriminatory; that it singles 
out the jewelry trade for taxation for no 
reason whatsoever and if not repealed com- 
pletely will establish a precedent that will 
give Congress in time of war or other 


trouble, the right to put the jewelry trade 
out of existence if it sees fit to do so. 


The 
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tax must come off and the fight for its 
elimination should be supported and upheld 
on all occasions by every member of the 
industry, whether it be importer, manu- 
facturer, wholesaler, retailer or even an 
employee in any of these divisions. 

This is a question on which the trade 
must at all times present a united front. 
If we will do so and individually do our 
duty, we may hope for better treatment 
from the next Congress than we had from 
the last, 





EWELERS, manu- 

facturers and dis- 
tributors throughout 
the country, particu- 
larly in the east, are warned to be careful 
in joining or giving support to so-called 
trade organizations about which they have 
never heard or of which they have no 
authentic knowledge. For in the past year, 
a large number of such organizations have 
been incorporated both within and without 
the jewelry trade which are, in reality, not 
at all what they seem to be but in fact are 
little more than a high-sounding name under 
which either lawyers, collection agents or 
purchasing agents are seeking to build up 
a clientele, 

In the past year, several charters of in- 
corporation were taken out by concerns that 
were nominally jewelry bodies or organiza- 
tions of jewelers. At least one of these 
was nothing more than a dummy organiza- 
tion, organized by a law firm acting as the 
“association’s” counsel, for the purpose of 
bringing the firm business from the jewelry 
trade in the way of litigation. Another 
similar jewelers’ “association” with a high- 
sounding name, is backed by a certain small 
collection agency which has sought under the 
name of this organization to get collection 
claims from wholesale and retail jewelers 
of New York and vicinity. A third or- 
ganization recently chartered under the name 
of a trade body is being used to develop 
business for a jewelry buying agency m 
New York, 

Outside of the jewelry trade there have 
been a number of  pseudo-organizations 
founded with elaborate and comprehensive 
names whose purposes are not that of 
true mercantile organizations but on the con- 
trary they are used simply as a camouflage 
by certain schemers to solicit business from 
merchants and manufacturers under the 
guise of being a membership organization. 
In reality the business and the profits re- 
sulting go to an individual or a distinctly 
business firm. 

Now, there may be nothing illegal in the 
formation of such bodies or the use of or- 
ganizations by lawyers and business agencies 
to develop business; but the fact that the 
people behind these schemes did not seek to 
develop their business under their own names, 
but tried to get it in the name of an or- 
ganization or through a pseudo-organization 
formed for this purpose alone, shows that 
their business methods are not in accord with 
the highest standards of practice in their 
respective lines and at least leaves their 
good faith open to question. We under- 
stand that several jewelers have joined and 
a number have given business to such 
nominal organizations without realizing ex- 
actly what they were doing or what the 


Trade Bodies Organ- 
ized to Give Business 
to Certain Firms 
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real purpose of the organization was, anid 
it is for this reason, we issue this word of 
warning to the members of our trade, not 
to act hastily when solicited to join, give 
their claims or buy through an organiza- 
tion of which they know nothing outside of 
the representations made by an agent who 
calls on them or a letter that solicits their 
business or membership. 

The jewelry trade today has organiza- 
tions that cover almost every field of ac- 
tivity needed in the business; from social 
to insurance bodies, from credit and mer- 
cantile agencies to protective associations 
and our merchants and manufacturers will 
find among these organizations that have 
existed for many years, one or more that 
will meet every requirement of their 
business. When solicited to deal with or 
join a new organization of which the jeweler 
knows nothing, ordinary prudence on his 
part should dictate that he become first 
familiar with the class of the membership, 
with the officers and the past work of the 
organization and the character of the men 
behind it. He should especially ascertain 
whether the organization is controlled by or 
run in the interests of the members or of 
an attorney or business firm that may be 
connected therewith, 

High-sounding names of an all-embracing 
nature mean nothing, any more than does the 
fact that the organization has been incor- 
porated. The point to ascertain is the real 
purposes of the organization, who is in con- 
trol and in whose iterest is it run. A little 
caution and investigation before tying up 
with such an organization may save a lot 
of dissatisfaction, trouble and annoyance at 
a later date. 











Fred Berry, of the Ziruth-Burgess Co., 
Newark, N. J., has been in the city for a 
short stay. 

Samuel Wachenheimer, of Wachenheimer 
Bros., Providence, R. L., was a visitor in the 
city during the week. 

A number of retail jewelers from various 
parts of the State were in Indianapolis for 
the annual State fair. 

Fritz Fromm, manager of the Baldwin- 
Miller Co., has returned from a short visit 
to his former home in Chillicothe, O. 

Albert E. Berg has moved his jewelry 
store from 123 Pembroke Arcade, where he 
has been located for some time, to another 
room in the same building. The new quar- 
ters are larger and better situated. 

The Shop of Cobb has completed what is 
considered an unusual piece of jewelry for a 
private individual in Indianapolis. The piece 
is a sautoire, set with 46 diamonds and 40 
sapphires, costing approximately $3,000. Al- 
together, the diamonds aggregate more than 
10 carats. 

Ralph Roessler, secretary of the State 
Jewelers’ Association, passed through Indian- 
apolis on his way back to Marion, Ind., from 
the A. N. R. J. A. convention in St. Louis. 
Harper Ransburg, local cut glass and nov- 
elty manufacturer, also has returned from 
the annual meeting in St. Louis. Mr. Rans- 
burg had an exhibit at the convention and 
also at the art and gift show in Kansas City. 
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Schwarzman & Kerner, 297 9th St., 
Brooklyn, have been succeeded by M. 
Schwarzman. 

Nathan Sommer has started in business 


for his own account at 198 Broadway. He 
will deal in American and Swiss watches. 

A. Wolfson, importers of diamonds, 68 
Nassau St., returned Monday, Sept. 1, on the 
Leviathan from a three months’ purchasing 
trip abroad. 

Max Z. Stein, dealer in watches and 
jewelry, has moved his office from Room 
714 to Rooms 508-509 at 21 Maiden Lane, 
where he will have more commodious quar- 
ters. 

Stephen Varni, of the Epositer, Varni Co., 
as reported last week, sailed for Europe 
Saturday on a buying trip, but he sailed on 
the Leviathan instead of De Grasse, as pre- 
viously announced. 

Max Z. Stein, dealer in watches and 
jewelry, announces the removal of his office 
from room No. 714 to rooms No. 508-509 at 
21-23 Maiden Lane, where he has more 
commodious quarters. 

Harry Cutting, watch buyer of Goldsmith, 
Stern & Co., 136 W. 52nd St., just returned 
onthe Leviathan from an extended trip buy- 
ing watch movements at their various fac- 
tories in Switzerland. 

Clarence Bayer, of Bayer, Pretzfelder & 
Mills, watch importers, 15 Maiden Lane, 
has notified his firm that he will return to 
this country on the Reliance, which is ex- 
petted to get in today (Sept. 10). 

Herman F. Savel, who has been engaged 
in,the precious stone business for the past 
seven years, has opened an office at 108 Ful- 
ton St., where he will import precious stones. 
He will call on the trade in a short time. 

Norman Daudnitz, for the last five years 
manager of the jewelry department of Bush 
Terminal Co. at 130 W. 42nd St., is now 
associated with Blacher Bros., importers and 
manufacturers of jewelry novelties at 1 E. 
31st St. 

Mr. and Mrs. Eric Dahlgren, Jamestown, 
N. Y., have been passing several days with 
Mr. and Mrs. Le Weber, of the Weber- 
Lisson Co., 20 W. 47th St., at Paradox Lake, 
N, Y., in the Adirondacks. Mr. Dahlgren is 
a jeweler at Jamestown, N. Y. 

Among the visitors to New York last 
week was Mr. Hess, of Hess & Slager, Inc., 
16 W. Forsyth St., Jacksonville, Fla., who 
while here announced the establishment of a 


_ hew store which the concern will open in 


Miami. 
modore. 

Forty-nine new corporations with an ag- 
Zregate capitalization of $1,386,000 were 
chartered at Albany, N. Y., on Sept. 4. They 
include the Imperial Silver Plate Mfg. Co., 
Manhattan, with a capital of $15,000. The 
incorporators are C. Kramer, S. H. Shiff 
and J. Levine. 


Mr. Hess is stopping at the Com- 
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The first Fall meeting of the Good and 
Welfare Committee of the National Jewelers 
3oard of trade which was to be held in the 
rooms of the Board Wednesday last, was 
postponed until this morning (Sept. 10) at 
11 o’clock at which a full attendance of the 
committee is expected. 

Mrs. A. R. Faraco, owner of the Faraco’s 
Art Jewelry Shop, Clinton, Ind., has just 
returned from this city after passing two 
weeks visiting here. While she was in the 
city she visited gift shop importers, selecting 
articles for her gift shop line which she 
carries in addition to jewelry. 

Herbert W. Slaudt, of Coke, Slaudt & 
Livermore, Inc., manufacturers’ agents of 
747 S. Hill St., Los Angeles, Cal., made a 
rapid transient trip across the continent last 
week to visit one of the New York firms 
that he represents. Completing his business, 
he returned directly to the Pacific Coast. 

An involuntary petition in bankruptcy has 
been filed against Aaron Minsky, 2136 
Eighth Ave., by Joseph Asch & Son, cred- 
itors, for $120; Interstate Watch Co., $160, 
and Kahan & Levine, $294. David Stein- 
hardt has been named as referee and author- 
ized to retain attorneys. The liabilities are 
reported as $6,500 and the assets, $4,000. 

Mr. and Mrs. Isidore Thaller will give a 
banquet at their home at 318 E. 52nd St. 
in honor of Mrs. Thaller’s parents, Mr. and 
Mrs. ‘Wasserstein, who have been abroad 
on a pleasure trip, having visited Berlin, 
Paris, London and other cities. Accompany- 
ing them on their trip was Mr. Thaller’s sis- 
ter-in-law, Mrs. Goodman. The party will 
return Sept. 12 on the Mauretania. 

The new year book of the Jewelers 24-K 
Club was mailed last week to members by 
Secretary W. J. Ward. The book contains 
the names and addresses of all the members 
of the club as well as the list of officers and 
the constitution. The club membership list 
is complete and there are 50 on the waiting 
list. The next meeting of the club will be 
held in the afternoon of Sept. 17 at the 
rooms of the organization, 15 Maiden Lane. 

Announcement has been made of the mar- 
riage of Victor d’Autremont, vice-president 
of Cartier, Inc., to Mlle. Marie Thebault of 
Paris, France. The ceremony took place 
in this city quietly last week. M. d’Autre- 
mont and his bride will make their home at 
300 W. 108th St. He has been decorated by 
the French government and is a well-known 
member of the French colony in New York. 
His bride is the sister of S. Thebault, who 
is a prominent attorney of Rennes, France. 

It has been learned from the New York 
office of the North American Watch Co., 
15 Maiden Lane, that the Sheriff of Portage 
County, Ravenna, O., has informed the con- 
cern that a package containing six watches, 
some of them “Stuyvesants,” others marked 
“Swiss” on the dials and some stamped “‘Pos- 


tola Watch Co.” has been found. 


The sheriff communicated with the North 
American Watch Co., but the company has 
been unable to locate the shipper of the 


package, and there does not seem to be any | 
address on the package to indicate to whom |' 


the watches were to be delivered. 
At a meeting of the exhibition committee 


of the Art-in-Trades Club held on Aug. 20, | 


it was decided to hold the Third Annual Ex- 
hibition of Interior Decorative Art at the 
Waldorf-Astoria Hotel, New York, from 
Oct. 20 to Nov. 13 inclusive. The exhibition 
will comprise a varied and interesting show- 
ing of room interiors in many different man- 
ners, and space for the majority of these has 
already been allotted. The jury of selec- 
tion and arrangement consists of W. Frank 
Purdy, chairman; Harry Wearne, Richard 
I’, Bach and Prof. C. R. Richards. Full in- 


formation as to the exhibition may be ob- | 
tained from P. W. French, the general chair- | 


man, 34 E. 38th St. 
In order to clear up the misunderstanding 
among some jewelers throughout the country 





All of | 


these watches are cased in “Nawco” cases. | 


who believe that the Catholic Church would | 


not permit a merriage ceremony to be per- 
formed with anything but a plain gold wed- 
ding ring, Norman C. Levy, of Charles M. 


Levy & Son, manufacturing jewelers, 90 | 


William St., New York, recently wrote to 
Cardinal Hayes, askinz for authentic in- 
formation in regard to this question. 


In re- | 


ply, he received a response from Thomas G. | 


Carroll, chancellor of the Archbishopric of 
New York, to the effect that “there is no 
rubric in the Catholic liturgy which insists 


upon the use of a plain gold wedding ring | 
for the marriage ceremony. Rings of mod:='| 
ern design in platinum or white gold may be | 


used.” 


The Jewelers’ Republican Club of New | 


York have made final arrangements for put- 
ting up a political banner across Broadway 
at the corner of Maiden Lane. Arrangements 


are now being made to have a banner in the | 
uptown jewelry districts, details of which | 


will be announced next week. The club last 
week sent out a letter signed by H. C. Lar- 


ter, the president, and George E. Fahys, vice- | 


president and chairman of the finance com- 
mittee, urging the jewelers of the city who 
are about to support the Coolidge and Dawes 
ticket to contribute to a fund for the ex- 
penses of the club during the campaign. 
Checks should be made payable to Leo 
Wormser, treasurer, 10-12 Maiden Lane. 
Full information about the club or in regard 
to contributions can be had from the Sec- 


retary, W. H. Tarlton, Room 1901, Silver: | 


smiths building, 15 Maiden Lane. 


In the echoes of the A. N. R. J. A. con- | 


vention published in the issue of Sept. 3, 
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Title Guarantee and Trust Company 


HE Title & Realty Safe Deposit Company is now open 
(4% for business in the Maiden Lane “L” of our building 
} at No. 176 Broadway. Entrance to the safe deposit 
vaults may be had through the elevator at No. 5 Maiden Lane or 
through the main office of the Title Guarantee & Trust Company 
at 176 Broadway. Special attention has been given to boxes for 
the jewelers’ trade and the prices vary between $6.and $65. 
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THE STATE BANK 


376 Grand St. 
NEW YORK 











H. C. RICHARD, President 
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Special Banking Service to the Jewelry Trade 
| COMBINED WITH THE WORLD-WIDE FACILI- 

TIES OF A GREAT FINANCIAL ORGANIZATION 


at our Market and Fulton Office 
81-83 Fulton Street, New York 
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mention was made of the fact that Jack 
Hoffman had stopped in St. Louis for a few 
days during the convention, as he was re- 
turning home from a business trip to the Pa- 
cific Coast. The note should have referred 
to Mr. Hoffman, of Hoffman Bros., Inc., 
565 Fifth Ave., instead of the Hoffman 
Watch Co. 

The Alfred Schickerling Jewelry Co., 45- 
51 Lispenard St., is moving to new quarters 
at 36 W. 47th St. 

The G. J. Knapp Co., importers of 
watches, 142 Fulton St., have recently en- 
larged their offices. 

The Phoenix Jewelry Co., 35 Maiden 
Lane, has been succeeded by the Majestic 
Merchandise Exchange. 

The business formerly conducted as Louis 
Susskind at 1509 Fulton St., Brooklyn, is 
now L. Susskind & Sons. 

Joseph Coglianese has purchased the in- 
terest of Charles Coglianese in the Eagle 
Jewelry Co., 193 Sands St., Brooklyn. 

Richard T. Stentzel is now sole owner of 
the business C. Wm. Stentzel & Son, 16% 
Fulton St., Brooklyn. C. Wm. Stentzel died 
recently. 

Samuel Elbaum, of Elbaum Freres, 2 W. 
46th St., importers and cutters of diamonds, 
returned from a purchasing trip in Europe 
on the Mazyestic, Sept. 2. 

Frederick Goldsmith, member of Ingomar 
Goldsmith & Co., 2 W. 45th St., sailed Satur- 
day on the Majestic for an extended buying 
trip to the European diamond markets. 

The Herald Novelty Co., 50 W. 17th St., 
has leased new quarters at 20 W. 47th St., 
where the: concern will be located on Nov. 1. 
A. H. Cohen of the concern left Sunday for 
a western trip of five weeks. 

R. L. Bosselman, of Marshak & Co., Inc., 
manufacturers of platinum and diamond 
jewelry, 17 W. 45th St., left New York on 
Monday on an extended business trip to the 
middle west and Pacific Coast. 

Joseph Holdberg, who has been in the 
jewelry trade for the past 15 years, has 
branched out for himself at 142 Fulton St., 
and will soon have a complete line of white 
gold rings, scarf pins and bar pins. 

David Polak, cutter and importer of fancy 

_Shaped diamonds, returned from a_ buying 
trip abroad, on the steamship Mauretania, 
Friday, Sept. 5. He visited the London, 
Antwerp and Amsterdam diamond markets. 

Earle L. Middleton, a prominent jeweler 
of Miami, Fla., who has been in this city 
during the past week, was a visitor at the 
offices of Tur JeweLers’ CircuLar on Satur- 

day. He left that day on the Clyde Line for 
home, going as far as Jacksonville by water. 

Maxwell Kramer, representing J. Mocher, 
15 Maiden Lane, jobber and importer of 
American and Swiss watches, has left for a 
10 days’ business trip through Washington, 
D: €.. Maryland, Delaware and Philadel- 
phia. 

_Joseph Yokelson, president of Yokelson & 
Cooper, Inc., importers of precious and semi- 
Precious stones, 106 Fulton St., left last week 
on the Majestic for a trip to the stone tar- 
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kets of Europe. Mr. Yokelson expects to 
return in about two months. 

I. Emrich, manufacturing jeweler, with 
factories located in Pforzheim, returned 
from Europe recently on the Columbus. 
Mr. Emrich brought back with him many 
items of fancy chains and jewelry novelties, 
which are now on display at the Borgfeldt 
building, 111-119 E. 16th St. 

Jack Teichlauf, of S. Nathan & Co., im- 
porters and cutters of precious and semi- 
precious stones, at 71 Nassau St., has fully 
recovered from an illness which has kept 
him away from business for the past year. 
Mr. Teichlauf announces that he will shortly 
visit the trade in the middle west in the 
interests of his firm. 

Albert Ramsay has been elected as a mem- 
ber of the advisory board of the Harriman 
National Bank. Mr. Ramsay, who is head 
of Albert Ramsay & Co., 2 W. 47th St., 
New York, and London, dealers in diamonds 
and precious Oriental stones, has long been 
a leading figure in commercial and financial 
circles, where his election is regarded as a 
wise choice. 

The M. Veimus Co., manufacturer of gold 
novelties and pencils at 33 W. 60th St., an- 
nounces the formation of a partnership with 
Ernest W. Dellar, under the name of Veimus 
& Dellar. Mr. Dellar has been representing 
W. S. Hick’s Sons for the last 35 years, in 
the east, middle west and on the coast, and 
will start Sept. 15 over his territory with a 
complete line of gold novelties. 

A meeting of all the directors of the 
Jewelers’ Vigilance Committee has been 
called for Monday, Sept. 15, at 12:30 Pp. M. 
by Harry C. Larter, the chairman. Accord- 
ing to notices sent out by Secretary A. L. 
Woodland, the members will gather at a 
luncheon at the Drug & Chemical Club, 100 
William St., and several matters of distinct 
importance to the industry will come up for 
discussion, 

Attention is called to the fact that tickets 
for the testimonial dinner to Police Commis- 
sioner Hon. Richard H. Enright to be given 
under the auspices of the Jewelry Crafts 
Association of New York in the grand ball 
room of the Hotel Astor, Wednesday eve- 
ning, Sept. 17, should be secured by Saturday 
to get assigned seats. All who come will be 
cared for but it will not be possible to pub- 
lish their names in the seating list after 
Setrrdav 

The National Jewelers Board of Trade 
has sent out a letter to members calling their 
attention to “The Principles of Business Con- 
duct” adopted at the 12th annual meeting of 
the Chamber of Commerce of the United 
States as published in the Aug. 4th edition 
of the Boards Service Bulletin. At a meet- 
ing of the Board of Directors of the Board 
on July 10, these principles were endorsed 
and recommended to the Board’s members. 
The Chamber of Commerce now writes to 
the Board that it is most gratifying to know 
the response and enthusiasm which _ has 
greeted the announcement of these principles 
and further that those individuals and firms 
who adopt these principles will be furnished 
with certificates, with the names of the firms 
or individuals inscribed. The Board has ac- 
cordingly been requested to co-operate fur- 
ther in securing the adoption of these prin- 
ciples by a large number of its members and 
has mailed cards to the members, respectfully 
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requesting them to sign the cards and mail 
them direct to the Chamber of Commerce, 
Mills building, Washington, D. C. 

The death of Mrs. Ida Smylie Dillingham, 
wife of George Dillingham, of N. H. White 
& Co., 21 Maiden Lane, came as a great 
shock and a personal blow to her many 
friends. Mrs. Dillingham died at the Har- 
bor Hospital, New York city, Aug. 29. She 
had undergone a very severe operation on 
Aug. 11. Mrs. Dillingham had long been a 
resident of Paterson, but had lived in May- 
wood for the past 29 years. She had not 
been in good health during the past five 
years, but took as much part as possible in 
many church and charitable activities in 
which she was deeply interested. She was 
the charter president of the Ladies’ Aid So- 
ciety, holding this position for 15 years; a 
charter member of the Woman’s Missionary 
Society and for many years a teacher in the 
Sunday school; she was also a charter mem- 
ber of the Woman’s Auxiliary of the Amer- 
ican Legion. She is survived by her hus- 
band and a son, George L. Dillingham, Jr., 
and five sisters and two brothers. The 
services were held at her home, 451 May- 
wood Ave., Maywood, N. J., and were at- 
tended by many members of her church and 
other friends. Interment was made in 
Cedarlawn Cemetery, Paterson. 











J. C. Reiss, Broad St., has returned home 


by automobile from Belgrade Lakes, Me., 
where he and his family spent a month. 
They enjoyed fishing, golfing and motoring 
through the adjacent country. 

The store of Anspach Bros., opticians, at 
575 Broad St., was entered by thieves on the 
night of Aug. 21 for the second time within 
six weeks and cameras and optical supplies 
valued at about $1,000 were taken. Entrance 
was gained by the thieves through cutting a 
glass window in a side door. The store 
was again visited by thieves on the night of 
Sept. 3 and a camera and some photograph 
albums were taken. The loss was less this 
time than on previous occasions when the 
store was robbed. A _ plate glass show 
window was smashed and the loot taken out 
through the aperture. 

The Circuit Court for the Third District 
of the United States, in Philadelphia, has 
awarded to Louis V. Aronson, president of 
the Art Metal Works of this city, a decision 
granting him the sole right to basic patents 
for the mechanism which produces the voice 
of the “mama doll.” The judgment, entered 
in a suit against Michael Rabb and Toy De- 
vices, Inc., holds Mr. Aronson entitled to an 
accounting for moneys obtained through in- 
fringement on his patents. The invention 
was made in 1915. Another patent has still a 
number of years to run. 








J. Howard Fry, formerly vice-president of 
the 1H. C. Fry Glass Co., and the Beaver 
Valley Glass Co., is now officially associated 
with the Libbey Glass Mfg. Co., Toledo, O. 
There has been no change in the personnel 
of the Libbey Glass Mfg. Co., and Mr. Fry 
came as an addition to the staff not replacing 
any of the former members. 
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GRACE NATIONAL BANK 
Capital and Surplus—$2,500,000 


Jewelers will find here the personal attention distinctive of a smaller 
bank and a merchant’s point of view based on a background of 73 
years of commercial experience. 

Hanover Square, New York City 


September 10, 1924 


























OPALS — 
AQUAMARINES 


Our Specialties 


CUT TO ORDER 


SHAPE 
QUALITY 
QUANTITY 


DREHER BROS. & WIDER 


RED FIRE 


That is what everyone wants in a 


BLACK OPAL 


Of late years they have been 
practically impossible to get. 

A few are now available but 
the supply is extremely limited. 





EMERALDS AQUAMARINES 
SAPPHIRES PRECIOUS TOPAZ 
RUBIES FANCY STONES 


LUCIAN M. ZELL 35 MAIDEN LANE 


522 Fifth Avenue NEW YORK 
New York _|| Importers & Cutters of Precious and Semi-Precious Stones 
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Arlington Comb Works 
Manufacturers of 
Hair Ornaments, Jewelry Novelties and 
Toilet Sets 
SALESROOM 
1166 Broadway, New York 
Samples sent on request 
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Cleveland 


Among Ohio incorporations the past week 
was that of the Kay Jewelry Co., Toledo, 
for $50,000. 

M. V. Shane, of the Webb C. Ball Co., 
who has been in Chicago on a business trip, 
is back again. 

W. G. Van Horne, vice-president of the 
Cowell & Hubbard Co., is confined to his 
home with illness. 

Loui Newman, manager of the Sam AI- 
liance store in the Old Arcade, is in Chicago 
on a business trip. 

After enjoying a two weeks’ vacation, 
George N. Nelson, of 368 Hayden Ave., 
jeweler, is back at his store again. 

Ohio and western Pennsylvania is the ter- 
ritory Harry Bernon, wholesaler, expects to 
cover on the trip on which he has just 
started. 

Miss Rose Krulak, of the Merit Co., is 
away on vacation. Dave Glasser, of the 
same company, is covering Akron and nearby 
territory. 

Milton Shaw, credit jeweler of 410 Su- 
perior Ave., who has been on a combined 
pleasure and business trip to Chicago, has 
returned home. 

Moses Ginsberg, who was in the jewelry 
business in Cleveland and moved to Phoenix, 
Ariz., has advised Cleveland friends that he 
is now located in San Francisco. 

Charged with recording race-horse wagers, 
a locai jeweler was arrested by police, who 
claimed to have been watching the place for 
several days before making the raid. 

The latest benedict among the Cleveland 
trade is J. W. Davies, of the Sigler Bros. 
Co. He got married just before going on 
his vacation and combined his vacation and 
honeymoon. 

Remodeling of the store of George S. 
Dales & Co., Akron, is being rapidly pushed 
to completion. Fixtures are all in and 
everything is expected to be ready for busi- 
ness in a short time. 

I N. Herman, watchmaker, who has been 
located at 5221 Woodland Ave. for some 
time past, is going to move to 7423 Kinsman 
Ave. and will open for business in his new 
location on Sept. 13. 

E. S. Fishback, formerly connected with 
the Scribner & Loehr Co. and now in busi- 
ness for himself, has his headquarters with 
Swirsky Bros. in the Hippodrone building. 
He is specializing in loose diamonds. 

William Wolf, who has his store at 71st 
St. and St. Claire Ave. is going out of busi- 
ness. Mr. Wolf has been in this locality 
for some little time past. He is having his 
stock auctioned off by J. Silverberg. 

The anniversary sale of the Basch Co., 
2075 E. 9th St., is in full swing. The com- 
pany. which has been in business for 19 
years, has headquarters in Toledo, and op- 
erates stores in Cleveland, Detroit and Grand 
Rapids, 

The window of E. R. Abrahamson’s store 
on W. 25th St. was smashed by thieves dur- 
ing the night, he reported to the police, the 
tarly part of last week. They escaped with 
loct valued at around $500. Mr. Abraham- 
son also has a store in the Taylor Arcade. 

An auction is being held by J. J: Flowers 
at his store, 3108 W. 25th St., for the pur- 
pose of closing out the entire stock. Mr. 
Flowers has decided to devote all his time 
to his Woodland Ave. store, where he has 
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been making his headquarters. J. A. Conn 
is the auctioneer. 

Jewelers from surrounding towns visiting 
Cleveland the past week included Clarence 
Reynolds, of the Hibbard Jewelry Co., 
Akron; William Reichenstein; Akron; E. L. 
Aukerman Norwalk; Fred H. Myers, War- 
ren; A. R. Kimpton, Oberlin, and S. H. 
Brainard, Medina. 

Roy Rhubart, of the Merit Co., who start- 
ed on a trip through western Pennsylvania 
the past week, met with an accident at Brad- 
ford, Pa. He is covering the territory in a 
car, and got into a considerable smashup, 
which put his car out of commission and 
slightly injured him. 

The following representatives of manufac- 
turers and wholesalers. were in Cleveland the 
past week calling on the trade: Fred W. 
Hall, of the W. R. Cobb Co., Providence ; 
Russel Talbot, of the Talbot Mfg. Co., At- 
tleboro; E. L. Badgley, of Harvey & Otis, 
Providence, Chicago office. 

The damage suit of Alva McCormick, 
jeweler of Bethseda, O., which was filed in 
Belmont County Court of Common Pleas, 
has been transferred to Federal Court in 
Columbus by request of the B. & O. R.R. 
Mr. McCormick was injured in a rail crash 
and has sued the B. & O. for $50,000 dam- 
ages. 

The auction that has been conducted on 
Euclid Ave. has been closed down and all 
advertising signs removed. This is one of 
the auctions that the Cleveland Retail Jewel- 
ers’ Association has been fighting all Sum- 
mer as being illegal. The jeweler is under- 
stood to be carrying his fight against the 
auction ordinance to the Supreme Court. 

The officers of the Buckeye Jewelers’ 
Travelers’ Club report that the organization 
is growing very rapidly and that a large 
number of applications for membership are 
being received. The members are working 
energetically among retail jewelers to get 
them to join the Ohio Retail Jewelers’ Asso- 
ciation, and a letter of appreciation has been 
received from the secretary of that organiza- 
tion for the work the Buckeye members 
have accomplished in this direction. 

One of Ohio’s oldest jewelry stores will 
pass out of existence if the business of the 
late John W. Forney, Steubenville, is wound 
up, as it is understood it will be. Mr. 
Forney, who died early last month, was in 
the jewelry business in Steubenville for 55 
vears. He was 77 years of age at his death. 
He was president of the Building & Savings 
Co. and a director of the Steubenville Bank 
& Trust Co. His widow survives him, and 
also a brother, who resides in California. 
The business is in charge of J. A. Walker 
at the present time, who worked for Mr. 
Forney for a number of years. 

The county auditor’s attention has been 
called to transitory concerns renting space 
in drug stores for the purpose of conducting 
special sales in imitation pearls and other 
items, and who are not paying taxes. These 
concerns get the cream of the business they 
engage in, to the detriment of the jeweler 
and other local dealers, who must file a tax 
return. As a result of the complaint, the 
auditor’s office has promised an immediate 
investigation, not only of drug stores who 
rent space to transients but also of all de- 
partment stores, many of whose departments 
are run by other concerns and who, it is 
alleged, evade taxes. The agitation. started 
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through a large local drug company in the 
downtown district renting space to an out- 
of-town firm for the purpose of selling imi- 
tation pearls at cut prices. 

Thousands of people walked by and many 
of them on a diamond ring, valued at $1,000, 
which lay on the sidewalk on Euclid Ave. 
one day during this week. A well-known 
diamond setter was returning the ring to a 
prominent jewelry firm on Euclid Ave. and 
had the ring in a small envelope in his 
pocket. On his arrival at the store, the en- 
velope and ring were missing. Frantic 
search failed to reveal it, and in the forlorn 
hope that he might find it on the route he 
had traversed, he walked back over it. Sure 
enough, on the sidewalk was tle envelope, 
soiled and crumpled, and inside it the ring, 
smashed but with stone uninjured. It had 


‘ been in the one spot for three hours. 


The Cleveland credit jewelers who make 
up a large percentage of the membership of 
the Cleveland Retail Credit Stores Associa- 
tion, met with other members of the asso- 
ciation at the Hotel Cleveland, Thursday, 
Sept. 4. This was the first meeting of the 
season, and was presided over by F. -W. 
Foster, of the Foster & Greenwood ‘€o., 
jewelers in the Old Arcade. There were 24 
representatives of firms present and a 
snappy business session took place. The as- 
sociation has under advisement the drafting 
of an ordinance compelling movers to report 
to the police department their lists of mov- 
ings each week, such record to be open for 
public inspection. St. Louis and several 
other cities have similar ordinances which 
assist materially in cutting down credit 
losses. Regular meetings will be held from 
now on, on the first Thursday of the month. 
FE. F. Messenger, of the Harburger Jewelry 
Co., is vice-president of the association. 

While on a trip through his Indiana ter- 
ritory, E. L. Fischbach, manufacturing 
jeweler, had the misfortune to get a small 
blister on his leg from some unknown cause 
and to which he paid scant attention. How- 
ever, on his arrival at Fort Wayne, it be- 
gan to bother him to such an extent that he 
consulted a physician, who declared his leg 
infected and ordered him to St. Joseph’s 
Hespital for treatment. The doctor left 
word with the interne in charge as to how 
the solution which was being used to coun- 
teract the infection should be applied, but 
due to a change in personnel the interne was 
replaced by another, who failed to carry out 
the instructions regarding the treatment. 
The result was that Mr. Fischbach’s leg 
was severely burned by the solution being 
left on too long. During his stay at the 
hospital several Fort Wayne jewelers and 
their wives visited him, which he greatly ap- 
preciated. He is back in Cleveland again, 
but is still suffering considerably. 








The Chero & Digicomo jewelry store at 
523 N. Salina St., Syracuse, N. Y., suf- 
fered a loss of $300 worth of jewelry when 
thieves gained entrance by knocking loose 
a lock from a basement door. The jewelry 
was taken from the showcases. No attempt 
was made to gain entrance to the safe, where 
the more valuable stock was stored for the 
night. The articles taken included neck- 
laces, pearl-handled penknives and pearl 
fountain pens. Detectives Smith and Lynch 
are investigating the case. 
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THE JEWELERS’ 


CIRCULAR 


QUESTIONS 
EVERY JEWELER 
SHOULD ASK HIMSELF 


Number 2: 


“How Much Business 


Am I Fairly Entitled to?” 


IFTY out of every hundred jewelers 

would get the shock of their lives if 
they could see actual figures showing 
what percentage of the jewelry business 
in their town was going elsewhere. 


With department stores, trashy mail 
order jewelry houses, fly-by-night pawn- 
shops and back-door peddlers all making 
inroads, it is high time the average 
jeweler did something about it. The 
magazines are full of cheap jewelry ads 
that lure money away from the legitimate 
jeweler. Millions of dollars are being 
wasted by people buying jewelry they 
would not be seen dead wearing. 


The jeweler has a real service to render. 
He knows jewelry, for it is his life work. 
He puts quality first. He stands back 
of every item he sells. He charges a fair 


price, and he gives value received. He 
has this big advantage over every other 
form of competition—he can show what 
he is selling and explain its points of 
superiority. He is the logical one to 
sell jewelry. 


So the jeweler’s answer to the question, 
‘How Much Business Am I Entitled 
to?” should be, “All of the business I 
now have, plus the business that is going 
to concerns that do not give the customer 
value for his money.” 


The Blauer-Goldstone Co., Inc., are defi- 
nitely pledged to the program of selling 
Navarre Pearls through jewelers only— 
and except in the largest cities, through 
only one jeweler in a town. A Navarre 
Franchise is the first step in getting all 
the pearl business you are rightfully 
entitled to. 


This is the second of a series of advertisements published 
in the interests of better jewelry merchandising 


Blauer-Goldstone Co., Inc. 


Importers and Sole Distributors of Navarre Pearls 
(Established 1866) 


5 NORTH WABASH AVE., CHICAGO 


September 10, 1924 
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Chicago Notes 


Howard Seebeck, of Sykes & Strandberg, 
left last week for the south and the west. 

Ben Braude, of Emil Braude & Sons, Hey- 
worth building, is visiting the larger cities 
in the east and resting. 

Steve Leubusher, of Leubusher-Schumann 
& Co., left Sunday night on a 10 days’ busi- 
ness trip through the northwest. 

Clifford Whiting, of the Whiting & Davis 
Co., left this week for the Pacific Coast and 
will be gone for the next six weeks. 

Milton H. Herzog, of S. Buchsbaum & 
Co., is spending a couple of weeks with 
friends at Eagle River, Wis., fishing. 

J. T. Montgomery, of M. A. Mead & Co., 
returned last week from the east where he 
spent several weeks attending to business 
matters. 

Morris Morwitz, of the Stein & Ellbogen 
Co., is spending a couple of weeks visiting 
the places of interest in the east and 
Canada. 

M. Goldblatt, 12 N. Cicero Ave., returned 
last week with his family from Elkhart 
Lake, Wis., where he spent several days 
resting, 

Rueben Cohen, Chicago manager for the 
George H. Cahoone & Co., is making an 
eastern trip and will be gone for a couple 
of weeks, 

George Dahlman, manager of the Chicago 
office for the Ford-Perry Co., is making a 
business trip to Detroit and other Ohio 
towns this week, 

W. H. Potts, of Mason City, Ia., visited 
the markets in Chicago last week on his 
way home from the A, N. R. J. A. conven- 
tion at St. Louis. 

Earl F. Corbett, of the Corbett Jewelry 
Co., Springfield, Ill., motored to Chicago 
last week to spend a few days here looking 
over the markets, 

Ike H. Martin, recently resigned his 
Position with Charles Westen & Co., to ac- 
cept a position with the Morrison Jewelers. 
Mr. Martin has been placed in charge of 
their diamond department. 

George Thomas, manufacturers’ repre- 
sentative, left recently on a business trip 
through the east as far as Pittsburgh, and 
will be gone for about 10 days, 

Ed. Brooks, of Williams & Co., Inc., will 
return to Chicago some time this week from 
Providence, where he spent a couple of 
weeks visiting at the home office and factory. 

T. J. Noonan, representing the Ostby & 
Barton Co., returned recently from a busi- 
ness trip through the south and northwest, 
and reports business conditions good there. 


M. B. Felsenthal, representing Louis 
Manheimer & Son Co., Columbus Memorial 
building, returned recently from a_ three 
weeks’ business trip through the central 
west, 

Fred Minuth, of the Boyden, Minuth 
Co., Heyworth building, is back on the job 
again after a motor trip to Woods Lake, 
Wis., where he spent some time fishing and 
resting, 

3ernard Goldsmith is now connected with 
the sales force of Wexler Bros., and will 
represent this concern through the middle 
west. Mr. Goldsmith, formerly represented 
a southern jobbing house, and called on the 
trade through the south. 

Maurice Weiss, representing Henry 
Lederer & Bros., left last week on a business 
trip through the east as far as Pittsburgh. 
While east he will go to New York to visit 
with his mother for a few days. 

“Jim” Burke, of the Brooks Jewelry & 
Optical Co., St. Louis, spent severai days 
in Chicago last week visiting with his 
mother, While here he challenged some of 
the boys in the trade to a game of golf. 

David L. Nesler, of the David L. Nesler 
Co., returned recently from Michigan where 
he combined business and pleasure. Mr. 
Nesler expects to remain in Chicago for 
several weeks before starting out on the 
road again. 

George Fleming, of the Wadsworth Watch 
Case Co., returned recently with his wife 
and son from a motor trip through the east 
and Canada, Mr. Fleming spent the greater 
part of his time at Pine Plains, New York, 
visiting at his old home, 

Arthur Cole recently associated himself 
with Wexler & Co., Kesner building, as 
their city representative. Mr, Cole wiil also 
visit the trade in other Illinois towns. Mr. 
Cole is a new man in the field, having de- 
voted his time to other lines. 

S. Weiss, expects to open his new retail 
jewelry store within the next few days at 
122 N. Cicero Ave. The business will be 
run under the name of the Washington 
Jewelry Shop. Mr. Weiss formerly was in 
business for himself in the east. 

Albert E. Wigley, of Wm. Frantz & Co., 
Inc., New Orleans, La., accompanied by Wm. 
Frantz, formerly of this concern, spent a 
few days in Chicago last week looking over 
markets and visiting with old friends in the 
trade on their way to the east. 

Members of the trade will be pleased to 
hear that “Bob” Wilson, of the Wm. 
Rogers & Son line of the International Sil- 
ver Co., is rapidly recovering at the Wash- 
ington Park Hospital, after an operation for 
appendicitis: Mr. Wilson was stricken sud- 


denly while at home on Labor Day and an 
immediate operation was found necessary. 

Robert C. Smith, Manhattan, Kans., ac- 
companied by his wife and son, spent a few 
days in Chicago last week looking over the 
markets on his way home from a fishing 
trip in northern Wisconsin and a visit to 
the home of his wife’s parents at Racine, 
Wis, 

M. J. Baer, of the Baer & Wilde Co, 
Attleboro, Mass., spent the past week in 
Chicago visiting with Ralph Seiife, the firm’s 
middle west representative. Mr. Baer 
stopped here on his way home from St. 
Louis, where he attended the convention of 
the A. N. R. J. A. 

A. Wolf & Co., 27 S, Clark St., is hold- 
ing an auction sale, The sale is in charge of 
Louis Robinson, auctioneer. A, Wolf & Co. 
have been located at the present address for 
more than 16 years, and will have io move 
right after Jan. 1., as the building they now 
occupy will be torn down to give way to the 
new Morrison Hotel addition. 

C. J. Fishbein, retail jeweler, located at 
135 N. Cicero Ave., has just completed 
rearranging his:store and has added several 
new counter cases. Mr. Fishbein has also 
had a large electric display sign placed 
over the sidewalk of his store and has re- 
cently entered into the credit installment 
business which he operates along with his 
regular cash business, 

Jack Kurtz has associated himself with 
Wexler Bros., of this city and will represent 
them at the Pacific Coast. Mr. Kurtz has 
been placed in charge of their Los Angeles 
office which recently was opened in suite 605 
Title Guarantee building. Mr. Kurtz has 
been connected with the jewelry trade for 
many years, representing a large manufac- 
turer through the middle west. He _ has 
made many friends in the trade and they all 
wish him success in this new undertaking. 

Among the many representatives calling 
on the trade in Chicago last week for the 
interest of the manufacturers whom they 
represent are as follows: George Crowther, 
Cheever, Tweedy & Co., North Attleboro, 
Mass.; A. L. Clark, Whiting Chain Co., 
Plainville, Mass.; George Semple, Bates & 
Bacon, Attleboro, Mass.; “Billy” Gow, 
Potter & Buffinton Co., Providence, R. L; 
Howard Seaton, H. C, Hudson & Co, 
Attleboro, Mass.; Chas. Tonry, J. H. Peck- 
ham & Co., North Attleboro, Mass. 

Albert E. Wuesteman, Champaign, Ih, 
spent a day in Chicago last week attending 
an executive council meeting of the Rotary 
Club. This was a special meeting called 





(Continued on page 92) 








Chicago Notes 





(Continued from page 91) 





for the interest of Illinois Crippled Children. 

Jack Miller, manufacturers’ representa- 
tive, is on his western trip and will return 
to Chicago about the middle of October. 

Harry P. Silverberg, Chicago manager 
for Jacques Kreisler Co., left Sunday night 
on a two weeks’ business trip to Detroit 
and the east. 

Sam Fleishman, of M. S. Fleishman & 
Co., will leave this week for the middle 
west to call on the trade. He will be gone 
for three weeks. 

Ernest Block, Chicago manager for Louis 
Stern & Co., left Sunday on his trip through 
the west to the Pacific Coast and will be 
gone for six weeks. 

Charles Westen, of Charles Westen & Co., 
52 W. Madison St., recently returned with 
his family from a two weeks’ visit to his 
old home at Detroit. 

L. S. Rubin, of the Fidelity Loan Bank, 
returned last week from a motor trip to 
The Dells of Wisconsin where he spent the 
holiday with his family. 

Maurice Karpeles, of the Karpeles Co., 
left for the northwest and Pacific Coast 
last week after spending a week visiting 
at the Chicago office of this firm. 

H. Brand, representing Trachtman Bros. 
& Cohen, New York, spent the past week 
in Chicago calling on the trade en route to 
the Pacific Coast and the northwest. 

I. S. Ritcher and E. S. Heller, manufac- 
turers’ agents, left last week on a three 
weeks’ business trip through the east as far 
as Pittsburgh, and through the northwest. 

Workmen this week are remodeling the 
front window of the retail jewelry store ot 
Ernest Miller, 358 N. Cicero Ave. Mr. 
Miller is also having a part of his store re- 
modelled. 

S. J. Arnold, of Gutfreund-Arnold 
Jewelry Mfg. Co., St. Louis, Mo., spent a 
few days in Chicago last week visiting with 
friends on his way home from a motor trip 
through the north. 

Sidney Y. Ball, of Norris, Alister-Ball 
Co., accompanied by his family, returned to 
Chicago last week after spending the past 
six weeks resting and visiting the places of 
interest in the northwest and west. 

Jerome S, Wexler, of Wexler Bros., left 
last week on a trip through the south. 
Marvin Wexler, of the same firm, is mak- 
ing a trip through the east. Both of the 
brothers will be gone for about three weeks. 

A. C. Becken, of A. C. Becken & Co., 
who has been confined to his home for the 
past 10 days on account of an attack of 
rheumatism, is reported as getting along 
very nicely and is expected to be at his 
desk again soon. 

W. A. Kirkham has secured the conces- 
sion of the optical, jewelry, leather goods 
and stationery departments at the Wilson 
Ave. department store located at 1124-1128 
Wilson Ave. The store is expected to be 
open for business within the next week or so. 

The Leland Jewelers’ is the name of a 
new retail jewelry store opened at 1122 
Leland Ave. The proprietors are Messrs. 


Schaffer and Balik. Mr. Schaffer formerly 
was in the jewelry repairing business in 
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New York, and Mr. Balik was employed by 
The Phillipsborn Co., of this city. 

Lee J. Behl, Pontiac, Ill, advised the 
police in Chicago that last Friday morning 
burglars broke through the back door of 
his store and escaped with jewelry and 
silverware amounting to approximately 
$1,000. Mr. Behl states the goods were 
taken from the counters and windows. The 
safe was untouched. 

The members of the Riverside Plaza Cor- 
poration which is to erect the new Jewelers’ 
building, held a meeting last Thursday after- 
noon and passed on the form of the mortgage 
for the construction loan and other details 
incident to the wrecking of the old build- 
ings. It is hoped that the wrecking will 
commence within a couple of weeks. 

Charles Hubbards, auctioneer, has com- 
pleted a removal sale for Sidney J. Freed- 
man, 2930 Milwaukee Ave. Mr, Ireedman 
is removing his business into much larger 
and more desirable quarters to the corner 
store directly across the street from his old 
location. All new fixtures are being in- 
stalled, and when completed this store will 
be one of the finest and largest on the north- 
west side of Chicago. 

Louis E. Bohl has opened a retail jewelry 
store under the name of the Bohl’s Jewelry 
and Gift Shoppe. The store is located in 
the Pershing Theatre building, at 4624 Lin- 
colr Ave. Mr. Bohl is well known to the 
trade as he has been in the manufacturing 
jewelry end for many years. For the past 
few years he has been vice-president and 
secretary of the Bohl Jewelry Mfg. Co., of 
this city, and resigned from this firm last 


July. 

Mrs. Carl Linz, wife of a prominent 
jeweler in Dallas, Tex., reported to the 
police through the management of the 


Congress Hotel last Friday that while she 
slept in her room a $25,000 necklace was 
stolen. The evening before she attended a 
theatre party and is quite sure that she had 
the pearls when she returned to the hotel. 
The necklace is described as being made up 
of 90 perfectly matched pearls of unusual 
color and value. 

Among the visitors in Chicago last week 
looking over the markets were: Earl F. 
Corbet, of the E. F, Corbet Jewelry Co., 
Springfield, Ill.; E. F. Doering, of the Doer- 
ing Jewelry Co., Waupun, Wis.; Burt R. 
Stockings, Belton, Tex.; M. Rattner, Daven- 
port, Ia.; Frank Cleveland, Prophetstown, 
Ill.; Robert C. Smith, Manhattan, Kans.; 
E. J. Murray, of the Murray Jewelry Co., 
Mason City, Ia.; Perry Jackson, Jackson 
Bros., Rockford, Ill.; W. H. Potts, Mason 
City, Ia. 

The following jewelers were visitors 
through the factory of the Elgin National 
Watch Co., at Elgin, Ill., during the past 
week: Walter B. Greege, of O. P. Noisom, 
South Bend, Ind.; P. W. Herman, St. 
Louis, Mo.; F. Kowalski, Chicago; John 
Hick, Chicago; Frank M. Halstead, of 
Friedman Jewelry Co., Tacoma, Wash.; M. 
Feitel, of Feitel Jewelry Co., New Orleans, 
La.; Harvey A. Caron, with C. K. P. 
Jewelers, Kankakee, IIl.; W. C. Corbett, 
Center, Tex.; Guy E, Bradley, Kenton, O.; 
Roy King, Superior, Nebr.; A. J. Korst, 
Joliet, Ill.; A. J. Tietz, Joliet, Ill.; Leroy 
B. Berlman and Walter Schiff, with the 
Eisenstadt Mfg. Co., St. Louis; George 
H. Gardner, Pawhuska, Okla.; Ernest 
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Nickle, St, Louis, Mo.; J. Studeny, Cicero, 
Ii; V. B. Lust, Fremont, O.; FF. L, 
Nowling, of the Houston Watch (Co, 
Houston, Tex.; Stanley L. Hudson, of Weis- 
field & Goldman, Seattle, Wash.; L. Fried, 
with A. Bell, East Chicago, IIl. 











H. E. Kimber of Excelsior Springs, Mo,, 
was in Kansas City for a day recently. 

A. Bakody and wife, Ponca City, Okla, 
were in Kansas City on a buying trip. 

Miss Katherine Brunn, head of the credit 
department of Oppenstein Bros. Jewelry Co., 
recently returned from a vacation spent at 
Excelsior Springs, Mo. 

Arthur H. Clark of the Clark, Tool & 
Material Co., accompanied by his wife, will 
leave the latter part of this week on an 
automobile trip to Colorado. 

C. B. Norton, president of the C. B. Nor- 
ton Jewelry Co., and his family have spent 
the Summer at Baby Lake, Minn., where 
Mr. Norton has a Summer home. They re- 
turned to Kansas City the first of September. 

William R. Cooper, of Minneapolis, Minn., 
president of the National Wholesale Jewel- 
ers’ Association, was in Kansas City on 
August 22-23, and was entertained at lunch- 
eon by the Kansas City Wholesale Jewelers’ 
Association at the Kansas City Athletic 
Club. Mr. Cooper was on his way to St. 
Louis, where he was one of the speakers at 
the A. N. R. J. A. convention. 

The Kansas City Wholesale Jewelers’ As- 
sociation was to hold the first meeting of the 
Fall last night, Sept. 9. The association does 
not meet during July and August. E. E. 
Matchett, representing the Associated In- 
dustries of Missouri, was to speak on “The 
Workmen’s Compensation Act and Its Effect 
on Business.” The local wholesale jewelers 
hold monthly meetings at the dinner hour at 
the Kansas City Athletic Club, for the pur- 
pose of getting together, becoming acquain- 
ied and discussing in an informal way vari- 
ous business problems. 

B. W. Warner, of Warner Bros., who 
makes a business trip to the west Coast each 
Spring and Fall, recently started out, with 
his wife, on one of his semi-annual sales 
trips. When he reached Colorado Springs, 
Colo., his wife was taken seriously ill, and 
they were forced to return to Kansas City as 
soon as she was able to make the trip. Mrs. 
Warner was taken to a hospital here, where 
she underwent an operation. She is now re- 
ported to be improving, and Mr. Warner is 
again on his way to the Coast. 

Kansas City jewelers were well repre- 
sented at the retailers’ convention at St- 
Louis. In addition to the local men attend- 
ing the convention, the honor of re-election 
to office was given Charles P. Woodbury. 
president of the Cady & Olmstead Jewelry 
Co. He serves again as president of the 
Missouri Retail Jewelers’ Association. 
Others who attended the conventions were: 
E. L. Munn of Knaul-Cuthbert-Munn 
Jewelry Co.; W. H. Joers and E. O. Baum 
garten, Hoefer Jewelry Co.; N. R. Fuller, 
Edwards, Ludwig, Fuller Jewelry Co., who 
was accompanied by his wife; and Mr. 
Mrs. Fred Sands. 




















& 
Il 
in 

















September 10, 1924 





A. C. Kuesel, secretary and treasurer of 
Kuesel Bros. Co., Milwaukee jewelry job- 
bers, has left for a short camping trip on 
the shores of Rock Lake, Wis., accompanied 
by his little son. Mr. Kuesel and the young- 
ster are great admirers of the big outdoors, 
and make frequent expeditions into the lake 
region in each others companionship. 

Ground has been broken for the construc- 
tion of a beautiful new home for John H. 
Stouthamer, prominent Milwaukee jeweler, 
with a thriving store on Upper 3rd St. The 
new residence will be located on Sherman 
Boulevard, in the residential center of the 
great northwest side. It will be of brick 
veneer construction and built on a block 
foundation. 

Many of the older Wisconsin jewelers 
were grieved last week to hear of the death 
of Tobias Johnson, pioneer settler and one 
time jeweler at Eagle River, Wis. Mr. John- 
son was born in Norway in 1846, coming to 
Wisconsin when still a youth. He was also 
active for many years at Neillsville, Wis. 
He is survived by his widow, four daughters 
and two sons. 

William Poggenpohl has resigned his posi- 
tion with the Hiram J. Smith Jewelry & 
Music Co., store at Racine, Wis., and will 
soon become affiliated with the Louis E. 
Shaw store, which is to be opened in that 
city early in October. Before taking up his 
duties at the new store, Mr. Poggenpohl, 
who has many friends in jewelry circles, 
will enjoy a month’s vacation. 

Many Milwaukee jewelry stores closed 
over Labor Day to give their employes an 
opportunity to enjoy a full week end vaca- 
tion, starting Saturday noon in several cases. 
Although considerable rain fell during the 
day, there were many good times had by 
those who would otherwise have been con- 
fined to their stores. Wholesale and manu- 
facturing jewelers in Milwaukee closed shop 
for the day. 

C. W. Olney, the “marksman jeweler,” 
operating a highly successful jewelry store 
in West Allis, a suburb of Milwaukee, has 
been rewarded with a beautiful white gold 
watch for winning the champions’ event at 
the big Dayton, O., trap shooting tournament. 
Mr. Olney is one of the outstanding marks- 
men of the world, and has a collection of 
trophies almost large enough to stock the 
average jewelry store’s cup department. 

J. Flugstad, prominent retail jeweler on 
Teutonia Ave., Milwaukee, has returned 
from a pleasant vacation trip to Lac deFlam- 
beaux with his family. The trip was a 
happy one for the jeweler and his family, 
and a disastrous event in the lives of many 
good-sized fish in the northern Wisconsin 
lake region. Mr. Flugstad is well known 
among the jewelers of the city, because of 
his excellent success in conducting an enter- 
Prising jewelry store in the progressive 
North Side. 

Retail jewelers of Madison, Wis., will take 
a prominent part in staging Madison’s annual 
Fall opening, to be held Sept. 17 and 18. 
The principal feature of the opening will be 
the unique window displays that are being 
Planned by the merchants. The jewelers of 
the city have long ranked as among the best 
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window-trimmers in the downtown section, 
and their special windows for the occasion 
are anticipated with interest. Band concerts 
and other community entertainment will be 
furnished to the thousands who will throng 
the streets during the opening. 

David Goldman, president of the David 
Goldman, Inc., retail jewelry store in the 
heart of downtown Milwaukee, has returned 
from Sturgeon Bay, Wis., where he has 
been spending the Summer on the cherry 
orchard of the Sturgeon Bay Fruit Co., of 
which he is president. Accompanying Mr. 
Goldman on the return trip, which was made 
in a special train, were 350 Milwaukee boys, 
who had been spending the Summer at the 
cherry orchard picking the fruit. The place 
is the second largest cherry orchard in the 
world, having thousands of bearing trees. 

A. F. Weckerle, who represented the O. 
H. Bingenheimer Co., in the Wisconsin ter- 
ritory some four years ago, has returned 
to Milwaukee and affiliated again with the 
wholesale jewelry house. Mr. Weckerle 
severed his connections with the Bingen- 
heimer firm to enter other fields of sales- 
manship in other territory. When he re- 
turned to the city a short time ago he was 
quickly re-affiliated with his old employers 
who hold him in high esteem in recognition 
of his splendid record as a salesman. He 
will now travel his old territory again, where 
he has many intimate friends among the re- 
tail jewelers. 

Arthur T. Manthey, watchmaker with the 
Fred J. Theleman jewelry manufacturing es- 
tablishment, has just moved into his splendid 
new home in the Washington Park district 
on the northwest side of Milwaukee. The 
neighborhood is one of the most desirable in 
the city, having sprung up during the past 
through years as a settlement for substan- 
tial producing citizens. The Manthey home 
compares very favorably with that of its 
neighbors, being of beautiful architecture 
with all modern conveniences and arrange- 
ments. Mr. Manthey is a watch expert of 
exceptional skill, and enjoys a thriving busi- 
ness in his shop. 

That the $500,000 pearl necklace recently 
purchased in Paris did not come to Mil- 
waukee is shown by the city tax rolls, which 
indicate that only $400,000 worth of jewelry 
is on the Milwaukee assessment roll. This is 
far from being all the jewelry owned in the 
city, however, for the law requires that only 
jewelry owned in excess of $750 need be 
listed. There are two residents of the city 
reporting an assessment of more than $25,000. 
There are about a dozen ranging between 
$5,000 and $25,000, and another half score 
in the $5,000 class. The big jewelry- 
holders, however, are almost all located in 
the same section of the city, the 18th ward, 
also known as “The Gold Coast.” 


Jewelers throughout Wisconsin are inter- 
ested in the developments of legal proceed- 
ings at Kenosha, Wis., which will probably 
eventually determine the constitutionality of 
the ordinances existing in several cities 
against itinerant merchants. The Kenosha 
case is being fought by two hosiery salesmen 
against the city, as a result of their arrest 
on charges of peddling without a license. 
Counsel for the pair declares that the ordi- 
nance interferes with the interstate commerce 
law, and as such was unconstitutional. The 
goods sold by the pair are manufactured by 
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an out of state concern and shipped into 
the state on the strength of orders taken by 
the sample displaying salesmen. The case is 
now in Municipal court, and if the Judge 
decides that the ordinance applies to the pair, 
it is probable that the constitutionality of 
such an ordinance will be contended in a 
higher court. 

John P. Hess, president of the Wisconsin 
Retail Jewelers’ Association, and a prom- 
inent jeweler at Fond du Lac, Wis.,’ has re- 
turned from the St. Louis national conven- 
tion with the other official Wisconsin dele- 
gates, and has immediately broken into print 
in his city, with a story on jewelry styles. 
Mr. ‘Hess is a firm believer in constructive 
publicity for the jewelry business, and is 
himself a fine example of what a little effort 
can do to create the interest of the news- 
papers in giving all possible publicity co- 
operation. There are two thriving news- 
papers in Fond du Lac, and Mr. Hess has 
succeeded in having both of them print 
lengthy articles on the coming styles in 
jewelry and silverware. Due _ individual 
publicity is given the jeweler himself in the 
stories, which fact serves to link the in- 
formation in the news columns with the mes- 
sages delivered through the Hess adver- 
tisements. 

Among the Wisconsin Retail jewelry firms 
that were represented among the visitors at 
the Milwaukee wholesale houses and manu- 
facturing shops during the past week, were 
Pitz & Treiber, Appleton, Wis.; Carl Ten- 
nie, Appleton, Wis.; B. B. Conrad, Janes- 
ville, Wis.; Ernest Haack, Juneau, 'Wis.; W. 
S. Sargent, New Lisbon, Wis.; Estberg & 
Sons, Waukesha, Wis.; George Armbruster, 
Cedarburg, Wis.; and Tom Bruhy, West 
Bend, Wis. Almost without exception they 
reported substantial gains in business during 
the past few weeks, and the total business for 
August and the first week of September 
compared very favorably with the average 
fair to good year in the past. Last year’s 
sales volume has not been maintained so far, 
but the more optimistic of the jewelers be- 
lieve that the Fall business is going to be so 
good that their annual report for 1924 will 
be just as encouraging as that for 1923. The 
optimistic sentiment is based partly on actual 
store figures which show the _ tendency 
toward improvement, and partly on the pre- 
dictions of leading local economists, who look 
for substantial improvement in business 
conditions within a short time. 








The annual meeting of the Kentucky Re- 
tail Jewelers’ Association, called for the Ty- 
ler Hotel, Louisville, on Aug. 25, developed 
no meeting, as the only ones in attendance 
were President William M. Irion, Louisville, 
and Secretary P. B. Stith, along with Au- 
gust Vial, of Central City, Ky. Fred J. 
Heintz, of Lexington, one of the former 
presidents and for years a willing worker, 
wrote that he was sorry but unable to come 
this year, account of being short handed. 
Vacations, along with a dull season of the 
year, had their effects. The membership is 
good, and the treasury is in excellent shape, 
as the members are keeping up their dues. 
No effort will be made to meet again this 
year, but there may be arrangements for an 
early meeting in 1925, selecting a season in 
the Spring, when the trade can get away 
easier. 
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A. R. Moon, Escondido, has been spend- 
ing several days in Los Angeles on business. 

Lonnie Feagans, of Feagans & Co., spent 
his Labor Day vacation at Catalina Island. 

William C. Guerth, of Redlands, has been 
spending several days here on business and 
pleasure. 

The Jewelry Crafts Association held 
its first meeting following the Summer va- 
cation on the second Tuesday of September. 

George Goldberg, of Untermeyer-Robbins 
& Co., New York, has left here, after spend- 
ing some time in the interests of his com- 
pany. 

C. E. Kendrick, Anaheim, has been con- 
fined to his home for several days by a se- 
vere cold. His store is in charge of Mrs. 
Kendrick. 

Gilbert B. Kinsey, of Kinsey & Elliott, 
303 Jewelers’ building, has just returned 
from a business and pleasure trip to San 
Francisco. 

Arhur Klingele, of the Los Angeles office 
of A. I. Hall & Son, San Francisco, has 
gone on a business trip around the Kite- 
shaped Track. 

Emile Shostrom, of the Donavan & Sea- 
mans Co., is taking his vacation by motoring 
through southern California with a new car 
he lately bought. 

Mr. Small, formerly with the Smiley & 
Phillips Co., Pasadena, has secured a lease 
on the Smiley & Phillips store and will open 
for business there on Oct. 1. 

F. C Reeve, of the jewelry department of 
the E. W. Reynolds Co., is back at his place 
in the store, after a delightful visit of a 
week in San Francisco and Oakland. 

George W. Miller, of Sunderland & Mil- 
ler, has gone on a business trip north, ex- 
pecting to be away until the latter part of 
September. Mr. Sunderland has been in the 
north several weeks. 

George Bower, Upland, accompanied by 
his wife, made a trip by automobile to San 
Diego in company with a number of mem- 
hers of the Elks lodge of Upland. The trip 
was an enjoyable one. 

O. R. Welker, of the clock department of 
the E. W. Reynolds Co., and Miss Eileen 
Powell, of the same department, were mar- 
ried on Sunday, Aug. 24. They are spend- 
ing their honeymoon at Catalina Island. 

Several of the employes of Feagans & Co. 
took occasion on the Labor Day week-end to 
go into the mountains hunting. Carl Schultz 
spcnt the week-end picking 118 boxes of 
peaches on his ranch near Yucaipa. Feagans 
& Co. report having done a very satisfactory 
business during August. 

Jesse Measer, of the Berson-Measer 
Jewelry Co., 403 Jewelers’ building, will 
start out immediately on an eastern trip, 
expecting to cover the entire south. Both he 
and Mr. Berson have recenly returned from 
selling trips, and both report business con- 
ditions to be improving. 


Munro Montgomery, of Montgomery 


Bros., has returned from a vacation in which 
he was accompanied by his wife and child. 
They camped for a week on the beach near 
Del Mar, and afterward motored to San 
Diego, and then down through Mexico to 
Ensenada, having a delightful trip. 
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Jack Roth and Harry Snow, of the Lewis 
Roth Jewelry Co., located in the Jewelers’ 
building, have both gone north on a business 
trip as far as San Francisco. Mr. Snow, 
however, will continue, making a trip through 
the northwest and as far east as Denver and 
Sait Lake City. 

Robert H. Gilmore, traveling salesman 
for C. F. Sischo & Sons, jewelers’ supplies, 
has returned from a fairly successful busi- 
ness trip through the San Joaquin Valley. 
Several other employes of the company have 
just returned from their annual vacations. 

The hold-up man who robbed Samuel 
Prager, Hollywood jeweler, and whom he 
shot, together with the one who assisted the 
wounded man to get away, has not yet been 
apprehended. The man whom Mr. Prager 
and his son captured in the store is still held 
in custody. 

H. E. Royston, associated with Ray Ver- 
cler in the Jewelers’ building, has just re- 
turned from a very interesting auto trip to 
British Columbia. He was gone a month. 
While in northern California he visited the 
first flouring mill ever established in this 
State and saw works established by miners 
2s long ago as 1852. 

The Universal Horological Association 
will hold its opening meeting for the Fall 
probably about the middle of September. 
3efore that, however, a campaign will be 
started to increase the membership and to 
collect dues preparatory to establishing club- 
rooms and equipping them with a library 
and facilities for laboratory work. 

J. M. Har, who has been assisant manager 
in the jewelry department on the main floor 
of the May Co., formerly Hamburger’s, has 
been promoted and given charge as manager 
and buyer of al! the jewelry, watches and 
clocks, leather goods and umbrellas, in a 
department in the basement. He expects to 
start east soon to buy new goods for the de- 
partment, will have new fixtures installed, 
and will build up an important department. 

FE. W. Shadden, traveling salesman for 
the T. J. Bruner Co., has just returned from 
a trip through the Imperial Valley, during 
which he reports having done a very good 
business. He finds the jewelers of that sec- 
tion much encouraged and looking for a 
good Fall business. Conditions generally 
are better there than they have been for 
some time past. He made the trip by auto- 
mobile, returning by the way of the Salton 
Sea. 

F. C. Plate, of the local office of the In- 
ternational Silver Co., has returned, after a 
vacation of two weeks, part of which was 
spent on a fishing trip near Bishop, and the 
remainder on a tour to San José, San Fran- 
cisco, and other central California points. J. 
D. Bridges, of the same office, has just come 
back froma vacation spent getting himself 
settled in a new home which he has just 
bought. EF. G. Jackson, also of the same 
company, is preparing to leave for one of 
his regular trips, looking for business 
through Arizona, New Mexico, and as far 
as El Paso, Tex. He is carrying the Inter- 
national hollow-ware lines. 

The following out-of-town jewelers have 
been in Los Angeles recently: George F. 
Tuttle, San Bernardino; Mr. Howe, of the 
Howe Jewelry Co., San Jacinto; F. M. 
Rhomberg, Banning; George Bower, Up- 
land; C. W. Middleton, Mrs. F. E. Stinson, 
Pomona; A. J. Dutton, Anaheim; Mrs. M. 
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A. Stalmer, Fullerton; C. E. Ralston, Bell- 
flower; Lewis Asher, of the Asher Jewelry 
Co.; Frank Hoffman, “Mel” Smith, and Mr. 
Smith, of Smith & Bishop, Santa Ana; 


Charles H. Keeley, Pasadena; E. Moser, 
Mrs. F. M. Bryan, H. E. Wellman, Alham- 
bra; T. S. Lailey, El Monte; J. Posner, J. 


H. Blanchard, Ocean Park; Frank Fraiberg, 
Santa Monica; Ethan Hale, Fillmore. 








Pacific Coast Notes 


J. A. Karterman, jeweler of Cle Elum, 
Wash., died recently. 

S. A. Miller, jeweler of Scotia, Cal., for 
over 20 years, has opened a store in Crescent 
City, Del Norte County, Cal. 

E. L. Bothwell, San José, is remodeling 
his jewelry store, putting in an entire new 
front and fixtures and making it one of the 
handsomest jewelry establishments in the 
Santa Clara Valley, which is noted for its 
iine stores. The fixtures, etc., will be fin- 
ished about Sept. 15. 

C. W. Nickerson, lapidary, and H. W. 
3urpee have formed a partnership and are 
opening the Agate Shop in Bandon, Ore. 
Mr. Nickerson had been engaged in a simi- 
lar business in Reedsport, Ore., but moved 
to Bandon on account of the larger amount 
of tourist trade there. 

According to announcements made by the 
press of Santa Rosa, the Thomas Jewelry 
Co. has opened at 429 4th St., C. C. Thomas 
proprietor. The company has been doing 
business for a considerable time in Petaluma, 
also in the Sonoma Valley. According to 
Mr. Thomas, the concern is the only retail 
jewelry establishment north of San Fran- 
cisco, in California, doing business on easy 
credit terms. 

Through the prompt action of W. H. Wil- 
kerson, proprietor of the Wilkerson jewelry 
store, Victoria, B. C., a diamond _ bracelet 
valued at $1,200 and supposed to have been 
stolen at the Colwood races from a wealthy 
Detroit woman, has been returned to its 
owner. Offered for sale to Mr. Wilkerson, 
the jeweler communicated with the authori- 
ties. The owner of the bracelet refused to 
prosecute the man who picked it up and 
tried to sell it, although a reward had been 
offered. 








At the by-election in St. Antoine division 
of Montreal for the House of Commons on 
Sept. 2, W. M. Birks, of Henry Birks & 
Sons, jewelers, the Conservative candidate, 
was defeated, his opponent, W. J. Hushion, 
heing elected by a majority of 881. More 
than ordinary interest was aroused by the 
contest, as it was regarded as a test of the 
popularity of the fiscal policy of the govern- 
ment. The constituency of St. Antoine is 
largely industrial and was represented in the 
Dominion House by Walter Mitchell, a Lib- 
eral, but a strong Protectionist. He re- 
signed his seat last session as a_ protest 
against the government policy of tariff re 
duction, and Mr. Birks was nominated by 
the Conservatives on a platform of increased 
protection. The contest was keenly fought 
out on the protection issue, and the result 
is regarded as showing that the people will 
support the government in carrying out its 
policy of a downward revision of the 
tariff. 
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Pierce, manager of Albert Han- 
sen’s went to Monte Christo, driving there 
by automobile. 

H. K. L. Johnson, salesman for the S, A. 
Perkins Co., is on a trip in the eastern 
part of the State this week. 


W. F. 


Alvin H. Hankins, wholesale jeweler, 
has been appointed chairman of the local 
Defense Day parade committee. 


S. A. Perkins and family spent the 
Labor Day holiday at Mt. Rainier with 
Myer Rothstein and Mrs. Rothstein, 

F. C. Grover, Morton, Wash., retail 


jeweler, visited Seattle this week buying 
new merchandise for Fall and Winter. 

Paul Baden has been added to the sales 
forces of the J, Lachman & Sons wholesale 
firm and will cover the territory of Cali- 
fornia and Oregon. 

Sidney Golub, formerly with Simon 
Golub, in the Holland building, has joined 
the office forces of the S. A. Perkins Co. 
in the same building. 

Ben Tipp is moving his American Jewelry 
Co, to a Third Ave. location in the new 
Hoffman building. The Second Ave. loca- 
tion is, being closed up. 

Max Marcus, northwest representative of 
Sproehnle & Co., Chicago, spent the Labor 
Day week end holiday at Lake Kachess in 
the Cascades with his family, 

M. H. Burrus, formerly in business in 
Freewater, Wash., and more recently in 
Canada, passed through Seattle last week en 
route for Texas, where he intends to locate. 

G. H. McLaughlin represented the A. 
Eisenberg Co., of San Francisco, in Seattle 
this week substituting for Jack Boch, who is 
taking a rest in California because of illness. 

Gus Cohn, Third Ave. jeweler, had an 
unfortunate accident recently while on a 
fishing trip at Granite Falls with his family. 
In a fall he suffered a broken ankle and is 
walking on crutches as a result. 

H. Rosenthal, formerly connected with 
the American Jewelry Co., is opening a re- 
tail shop of his own in a rented space on 
Third Ave. near University. The new shop 
will be ready about Sept. 15. 

Retail business throughout the city is 
showing considerable increase during the 
last two weeks. All lines have been picking 
up and shop owners are anticipating an 
extraordinarily good holiday season. 

Morris Liff, salesman for the eastern ter- 
ritory for the D. W. Thomas Co., is on a 
Fall trip through Texas and the southern 
trips to return through middle western ter- 


ritory. He will be away from the city for 
three months. 
Miss Mable Gilmore, manager of the 


jewelry repair department of the H. C. 
Hardy store, has just returned from an 
automobile tour of the Pacific Coast and 
Northwest including Lake Crescent, Mora, 
and Vancouver Island. 

D. W. Thomas, of the wholesale firm of 
that name, has just returned from a trip 
to Mount Rainier, going by way of the 
eastern entrance which has been but recently 
opened. Part of the time was spent in fish- 
ing at Twin Sisters lake. 

Jack Friedman, manufacturers’ agent of 
San Francisco, who is representing the 
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Western Clock Co, in Seattle, spent the 


Labor Day week-end in Seattle with 
friends. He reports business along the 
coast in better condition than for some 
months, 


William Bowley, Los Angeles, formerly 
a Seattle man, in the employ of Joseph 
Mayer, Inc., now the Joseph Mayer Co., 
has joined the forces of the Alvin H. Han- 
kins wholesale firm, as stone setter. Mr. 
Bowley has been in the jewelry business on 
the Coast for 15 years, 

William Hensel, of the Alvin H. Hankins 
wholesale house, is on a leave of absence 
from that firm and is on an extended auto- 
mobile trip to continue for two months and 
follow a course through the eastern and 
middle western States as far as Pennsyl- 
vania. He is accompanied by his wife. 

Otto Geisert, salesman for the wholesale 
firm of D. W. Thomas, Inc., left this week 
for an extended sales trip in the middle 
west going as far east as Chicago. He 
will be gone for two months. Edward Sul- 
tan, of the Thomas company, is on a selling 
trip in Alaska which will keep him from 
the city for six weeks. 

Simon Golub, wholesale diamond merchant 
in the Holland building, went to Miller 
River Inn with his family and friends for 
the week-end holiday. Sidney Golub, 
nephew of Mr. Golub, and formerly in his 
establishment, and L, E. Larson, watchmaker 
in his office, together with Mrs, Larson, 
were included in the outing. 








Omaha 


P. M. David, South Side, Omaha, has re- 
turned from his vacation trip in the Black 
Hills. 

Among the out-of-town jewelers who were 
in Omaha during the week were Mr. and 
Mrs. Lafferty, Genoa, Nebr.; F. Comte, 
Springfield, Nebr.; Harry Martin, Lyons, 
Nebr.; Fred Gearhardt, Neola, Ia. 

KE. B. Fanske, Pierce, Nebr., secretary of 
the Nebraska Retail Jewelers’ Association ; 
J. L. Graves, Madison, Nebr., and Charles 
Tucker, Lincoln, Nebr., were among the re- 
tail jewelers of Nebraska who attended the 
convention of the American National Retail 
Jewelers’ Association at St. Louis recently. 

Orders to the wholesalers in Omaha began 
to show some increased volume last week. 
“The cool weather seems to have had some 
effect on the buiness,” said Charles Duff, of 
the Byrne-Duff Jewelry Co., Omaha whole- 
salers. “Orders have been coming in nicely, 
and a lot of it is for silverware. It seems 
that two or three things combine to bring 
this about. In the first place, the vacation 
season is about over; the jewelers are get- 
ting back from their vacations and are look- 
ing over their stocks in earnest with regard 
to their needs. In the second place, in the 
extreme hot weather such as we had during 
a part of August, merchants do not as a 
rule buckle in vigorously and go over their 
stock to see what they need, and now that it 
has cooled off, they are apparently doing 
this more. In the third place, September 
has arrived, and the very thought of that 
month makes all merchants think more seri- 
ously of Fall and of their Fall needs. The 
result is an increased volume all down the 
line. Besides, it looks more and more like 
a bumper corn crop every day.” 
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Notes from Oregon 





Ralph Cohn, of Arnstein Bros. & Co.,'New 
York, has been in Portland, accompanied ‘by 
his wife, on a combined business and pleas- 
ure trip. 

A. H. Mealey, Milton, with his wife and 
sen, went through Portland on their way 
home from a delightful auto trip to Vic- 
totia, BoC. 

Business conditions seem to be reviving in 
this city, and in fact in all Oregon, and this 
month’s business has been exceptionally fine 
in the jewelry line. 

Sidney Weinshenk, of Mayer & Wein- 
shenk, San Francisco, has been spending a 
few days in Portland and vicinity; his wife 


made the trip with him. 


W. F. Boettcher, who has a large jewelry 
store at the thriving town of The Dalles, 
where this year’s State convention of retail 
jewelers was held, has been registered at a 
local hotel. 

Frank A. Heitkemper, with his wife and 
two sons, has had a most delightful auto 
trip to British Columbia, taking in the 
sights of Victoria and Vancouver, and on 
the way back spending several days in 
Seattle. 

“Sol” Meyer, representative of Zach A. 
Oppenheimer, of New York, with head- 
quarters in Los Angeles, has spent two 
weeks in and around Portland, enjoying the 
scenic beauties of Oregon. Mrs. Meyer was 
with him. 

A. W. Huggins, president of A. I. Hall & 
Sons, San Francisco, passed four or five 
days getting acquainted with the beauties of 
Oregon’s scenery under the competent guid- 
ance of Lance Smith, local manager for the 
Hall company. Mr. Huggins expressed 
himself as delighted with Oregon. 

Frederick L. Miller, who has been in busi- 
ness in Portland since 1910, and was the 
first one to open a jewelry store on Wash- 
ington St., above Broadway, in the district 
where there are many such stores now, on 
Aug. 25 opened a new store at 330 Alder 
St. The place is small. The space is but 
914 feet wide by 42 deep. Nevertheless, the 
new little store of Miller & Co. is a most 
charming place and carries a good stock. 
Mr. Miller feels that the location will make 
up for the lack in space, as it is right in the 
heart of the retail shopping district. The 
entrance to the store has jet black tiling, 
the tiles being separated by stripes of yellow. 
Set into the tiling are several pottery me- 
dallions in blue and yellow, reminding one 
of the Italian plaques. Above the tiling 
there is mottled plastering in soft neutral 
shades. Inside, the decorative scheme is pea- 
cock blue and gray, for the most part. The 
woodwork and cases are hard wood, in a 
silver-gray finish. The walls match the up- 
per wall in the vestibule, being mottled, and 
above are panels of tapestry wallpaper, in 
the two predominating shades. At the rear 
of the store, on the balcony, with a spacious 
office, and at the front of the balcony, direct- 
ly over the entrance window, is a diamond 
setting room, which also has a fine north 
light. The other store at 355 Washington 
St. will be managed by L. R. Robinson, who 
has been with Mr. Miller for 11 years. 








Charles P. Thompson, Jacksonville, IIl., 
is the successor to Russell & Thompson. 
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making a_ tour 
through Ohio for Joseph Noterman & Co. 

O. M. Jaccod, of the firm of Breen & 
Jaccod, is spending a few days in the country 
around Batavia, O., for a rest. 


George Detmering is 


W. A. Boetcher, Hillsboro, O., visited a 
number of jobbing houses in Cincinnati this 
week while here on a visit with relatives in 
Norwood. 

W. F. Roth, Gallatin, Tenn., and his fam- 
ily, were in the city for a few days, the 
jeweler incidentally making his Fall 
purchases. 

Delmar Boatman, 33, watchmaker of 17 
E. 9th St., and K-mma 
Delhi Pike, secured a marriage license in 
Cincinnati and were married during the 
week. 

Clarence Loeb, of L. Loeb & Sons, is on 
tour through Indiana this week, and when 
he returns next week Mayor Loeb will make 
a four weeks’ trip through the south. I¢d- 
ward Loflin of the same firm will go west 
for five weeks, and H. B. Hutchinson will be 
in the south, these three making the final 
tour of the year for the Loeb firm. 

Joseph P. Weissfeld, southern representa- 
tive of A. G. Schwab & Sons, will be unable 
to make his Fall trip because of illness. He 
was taken suddenly ill while at home in 
3uffalo several days ago. Mr. Weissfeld 
had already made two trips over the territory 
but will not make the third and last trip. 
His route will be looked after by other rep- 
resentatives of the firm. 

Herbert C. Schwab, of A. G. Schwab & 
Sons, found quite a little encouragement on 
his tour through Ohio, Indiana and Illinois 
in that business is a great deal better than 
some think. The jeweler found conditions 
which, he says, should warrant a good Fall 
season and this ordinarily precedes a brisk 
holiday season. His family is at Beach 
Haven, Atlantic City, at the present time. 

Alfred Schwab, 10, son of Julian G. 
Schwab, of A. G. Schwab & Sons, this city, 
is expected to leave the State hospital at 
Scranton, Pa., in a few days, fully recovered 
from wounds in the abdomen. Young 
Schwab was shot accidentally by a _ boy 
companion at the Jewish encampment at 
Lake Kewanee, Pa., recently, and for a time 
it was thought he was seriously wounded 
as the bullet penetrated the abdomen. 

A good Fall business should develop 
throughout the south during the Fall and 
the holidays, according to Roland M. Noter- 
man, of Joseph Noterman & Co., who re- 
cently returned from a tour below the Mason 
and Dixon line. Mr. Noterman says there 
is an air of prosperity throughout Alabama, 
Georgia, Tennessee, Mississippi and one or 
two other States which he visited because 
of an unusually large tobacco crop and a 
big cotton crop. 

Hubert L. Hornung, who is associated 
with his father, Frank Hornung, in the 
jewelry business at Brookville, Ind., is now 
a benedict as he and Miss Ruth Seneur were 
married at the bride’s home Tuesday eve- 
ning. Mr. Hornung has been engaged in the 
jewelry profession for some years, and he 
also is a musician, being a member’ of the 
Syrian Temple Shrine Band of Cincinnati. 
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The bride is a daughter of William H. 
Seneur, president of the Franklin County 
National Bank at Brookville. 

A. G. Schwab, founder of A. G. Schwab 
& Sons, in the Duttenhofer building, has 
returned from Atlantic City. Mr. Schwab 
usually spends a month or six weeks on the 
Atlantic seaboard. Recognizing the custom 
that has been observed by other firms a 
schedule of vacations was instituted for em- 
ployes of the concern this year. The prac- 
tice of giving vacations was started for the 
first time this year and proved highly bene- 
ficial, according to officials of the firm and 
probably will be observed every year from 
now on, 

The Cincinnati Horological Society will 
interchange ideas with the California 
Horological Society, according to an an- 
nouncement made by J. S. Breen, president. 
The California society, which is made up of 
branches at San Francisco and Los Angeles, 
submitted protests to the Secretary of 
Labor along with the local society about the 
importation of workers from Europe and 
correspondence developed between Cincin- 
nati and the West coast with the result that 
there will be a regular interchange of ideas 
between the organizations, 

The Whitehouse base ball team, represent- 
ing the Whitehouse diamond and jewelry 
house, Walsh building at 3rd and Vine Sts., 
won its first game in the elimination series 
that was started by the Saturday afternoon 
Community Industrial league, Saturday. 
The jewelry team defeated the Baldwin 
Piano players at Deer Creek Commons, 12 
to 7. The game was marked by heavy hit- 
ting on both sides with the winners making 
18 hits for a total of 28 bases. Walter Con- 
way, pitcher, led the attack, getting four 
hits out of five tries at the plate. 

Frank Stegeman, Harry Stegeman, Hugh 
Stewart and others of the Wadsworth 
Watch Case Co., took part in the highly 
successful Braemer that was held at the 
Hyde Park Country Club on Wednesday 
and Thursday of last week. Braemers as 
they are known in Scotland call for two 
days’ play on the golf course and this pro- 
gram was followed for the fifth annual time 
at the Hyde Park course. Stewart with 
313 and Frank Stegeman with 327 were in 
the A class while Harry Stegeman with 297 
was in the B class, these scores representing 
the net total for two days’ play. 

Edward F. Herschede, president and 
treasurer of the Frank Herschede Co., 124 
FE. 4th St., is on a honeymoon tour of Canada 
with Mrs, Herschede. She was Essie M. 
Conroy, 2806 Woodburn Ave., and the 
romance is due to the fact that Mrs. 
Herschede was in charge of one of the de- 
partments in the jewelry store on E. 4th 
St. The couple was quietly married dur- 
ing the week and slipped out of Cincinnati 
on a trip that will take in several weeks. 
Mr. Herschede lives at 545 W. Evanswood 
Pl., Clifton, and in addition to being at the 
head of the jewelry store is also treasurer 
of the Herschede Hall Clock Co., at Mc- 
Millan St., and Essex Place, opposite Time 
Hill, the home of the Gruen Watch Co. 

J. Harvey Phillips, of the firm of 
Richter & Phillips, presided at a meeting of 
the Chamber of Commerce, recently, when 
it was decided to attend the home coming 
and community celebration at Bethel, O., 
Saturday. Unanimous favor was given the 
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project of having an extended Good-Will 
trade trip in the Fall such as was indulged 
in during the Spring when a large group of 
manufacturers and jobbers, jewelers among 
them, visited cities along the Ohio river. 
The trip undoubtedly created a lot of 
friendly feeling toward ‘the Cincinnati 
market and when Phillips put the matter to 
a vote unanimous approval was given another 
trip for the Fall season. Four tentative 
trips were proposed at the session, one 
being down the Ohio River and the other 
three by train through Indiana, Illinois and 
Ohio. Mr, Phillips has always taken an 
active interest in the trade trips and repre- 
sents his firm on the jaunts. Arno Dorst, 
prominent manufacturer in this city, was 
one of the committeemen in charge of the 
trade trip in the Spring, and photographs 
he made of jewelers on the boat were 
printed in THE JEWELERS’ CIRCULAR, 

The second certificate of award to be given 
a Cincinnatian is that tendered J. S. Breen, 
senior member of the firm of Breen & Jaccod 
in the Union Central building and who also 
is president of the Greater Cincinnati 
Horological Association. Mr. Breen received 
notice Friday that he had passed the test 
of the Horological Institute of America 
and he is the second watch worker in this 
city to achieve that honor. Mr. Breen 
worked in a large watch establishment in 
this city from 1911 to 1917 when the war 
started and after serving with the 136th 
I’, A., in Europe he returned to his native 
city and started an establishment of his 
own. Later O. M. Jaccod became associated 
with him and the latter has the distinction 
of being the first person in the “Queen City” 
to receive a Certificate of Award from the 
Institute. The Greater Cincinnati Horo- 
logical Association at its June meeting 
adopted the plan of having all members take 
the Institute test and recently submitted a 
group of applications toward that end, 
Some time previously, however, Mr. Breen 
made application, went through his test and 
has since been awarded the _ coveted 
certificate, 

Registration has started for the first 
semester of the Ohio Mechanics Institute, 
which includes a co-operative course in 
watch and clock repairing along with other 
courses in technical training. While the time 
of Sept. 15 has been set as the official open- 
ing of the school students in watch repairing 
can enter training at any time within the 
year except during the period between Aug. 
15 and Sept. 15. At the present time there 
are 40 students in the watch and clock class 
and through the co-operation of stores and 
shops in and around Cincinnati the students 
spend part of their time in school and part 
in stores. Under present arrangements some 
of the students go to the Gruen Watch Co., 
some work in Newstedt’s, Oskamp’s and 
other stores, while there are some in stores 
at Middletown, Hamilton and Dayton. It is 
announced that “the purpose of the co-oper- 
ative course in watch and clock repairing is 
to train young men to become competent 
workmen through the technical and vocation- 
al classes in the O. M. IL. and practical work 
done in commercial stores and shops in Cin- 
cinnati and vicinity. The course is open to 
students, 1514 years of age or over, who have 
completed the eighth grade.” 

Mr. and Mrs. C. E. Richter have returned 
to Cincinnati after a sojourn at Virginia 
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Beach. Miss Mary Lee, secretary to Mr. 
Richter, has also returned from her annual 
trip to Atlantic City. Mr. Richter is one 
of the officials of the Richter & Phillips Co. 

The roadster of Kendall Stegeman, son 
of Harry Stegeman, of the Wadsworth 
Watch Case Co., was stolen from a point at 
4th and Race Sts., Thursday evening. Mr. 
Stegeman had driven over from his home in 
Fort Thomas, Ky., and left the machine 
parked near Pogue’s department store for a 
brief period. 

Frank Folger, watchmaker, who has his 
own bench in the Wallenstein-Mayer Co.’s 
establishment in the Harrison building, en- 
tertained miembers of the Great Cincinnati 
Horological Society at the monthly meeting 
held at the Sinton Hotel, Tuesday evening. 
He described a trip through Europe, which 
took him a matter of two years, and condi- 
tions as he found them in each country were 
set forth in detail. Watches, he said, were 
not regarded highly in Italy as persons in 
that country usually bought a cheap watch 
and when it wore out they bought another. 
He said he found an exceedingly large group 
of fine watchmakers in Germany where me- 
chanics of this profession are looked upon 
with some degree of dignity. 

The superlative value of good window dis- 
plays was strikingly emphasized by H. W. 
Schulze, assistant sales manager of the 
Hickok Mfg. Co., Rochester, N. Y., while 
addressing the Advertisers’ Club of Cincin- 
nati at the Chamber of Commerce, Wednes- 
day evening. Schultze’s address was made at 
the first meeting of the local club, which 
has since started a new section within the 
organization known as the window display 
department. Incidentally it is the first win- 
dow display advertising group to be formed 
by any advertising club in America. The 
purpose of the new group is to study the 
merchandising of products by means of win- 
dow display and to take up and discuss the 
most effective ways of combining window 
displays with the advertising and sales de- 
partments. Mr. Schulze asserted that no ad- 
vertising could be successful without the 
co-operation of dealers and jobbers who 
handle the products that are advertised. He 
declared that no matter how skillfully or 
artistically the advertising was effected, it 
could not be effective without the aid of 
those who follow in bringing the goods on 
the market. To achieve the best results in 
store publicity, he said, it is necessary to 
have the good will and co-operation of 
the window display men. Clyde P. Steen, 
executive secretary of the National, Associa- 
tion of Window Display Advertising Asso- 
ciation, headquarters of which are in Cin- 
cinnati, also told of the work that is being 
done by the organization. Plans are being 
made for Cincinnati to have a large repre- 
sentation at the first annual convention of 
the association which is to be held at Cleve- 
land during the latter part of September. 
A jewelers’ group has been organized within 
the national association and efforts are being 
made to secure many more members in this 
group. 








Russell Roll, Waynesburg, Pa., will open 
4 jewelry store in the room formerly oc- 
cupied by G. T. Giles and R. N. Allison in 
- Giles building on S. Broad St., Sharon, 
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Charles Draper, Plymouth, Mich., passed 
a few days in Detroit recently on a buying 
expedition. 

Harry Sisson has recently joined the sales 
organization of the H. W. Himelhoch Co., 
in the Liggett building. 

Charles Westen, of Charles Westen & Co., 
Chicago, passed a few days in Detroit re- 
cently, on a combined business and pleasure 
trip. 

The N. Davidson Co., has recently opened 
a branch store at 7758 Ferndale Ave. This 
is in one of the rapidly developing business 
sections in Detroit. 

George De La Rue, Mt. Clemens jeweler, 
passed his vacation motoring through the 
east. He was gone about two weeks and 
reports a most delightful trip. 

Joseph Ehrmann, who is well known lo- 
cally as a watchmaker, is now well estab- 
lished in his own place of business at 8707 
Mack Ave., a promising residential section. 

J. A. Jackson, Gaylord, Mich., was in 
Detroit recently on a buying expedition. He 
reports business in his section of Michigan 
much improved with promise of a good trade 
for the coming fall and winter. 

Noack & Gorenflo, wholesale jewelers at 
22-28 East Jefferson Ave., was awarded the 
contract for equipping the two new pas- 
senger steamers Greater Detroit and Greater 
Buffalo, with their silver services. 

C. H. Murphy has opened a new jewelry 
store at 3450 Gibson Ave., He has every- 
thing new, is equipped with plenty of am- 
bition and should make a success of his 
new venture, as the location is good. 

Adam J. Jakuszyk has recently opened a 
new jewelry store at 5064 Chene St. He 
has a choice selection of stock and the loca- 
tion is in a thickly settled residential sec- 
tion. 

It is announced that the American Op- 
tical Co., Southbridge, Mass., has registered 
with the Secretary of State at Lansing for 
the purpose of doing business in Michigan. 
The local representative is William B. Gor- 
don, 2033 Park Ave., Charlevoix building, 
Detroit. 

H. P. Busch, identified with the Salland 
jewelery store at Lansing, Mich., was in De- 
troit recently calling on the wholesale and 
manufacturing jewelers. He finds business 
improving in that part of the State the same 
as is reported by other jewelers who are 
coming in now to do their Fall buying. 

Herbert Segal, who has been in the sales 
department of Jacob Segal & Co., diamond 
importers, in the Liggett building, has de- 
cided to enter the University of Michigan 
at Ann Arbor, this Fall. He is a young 
man of much promise and is equipping him- 
self for increased service in this business. 

The National Plating & Enameling Co. 
has been incorporated at Jackson, Mich., 
with a capital stock of $25,000, for the 
purpose of doing silver and nickel plating, 
enameling and a general manufacturing busi- 
ness. The stockholders are Joseph A. Wat- 
son and Loretta A. Watson, Jackson; and 
James H. VanPelt, Oswasso. 

W. F. Jones, traveling representative of 
the Luths, Dorweld, Haller Co., has re- 
turned from his vacation on Long Island, his 
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old home, and is now on the road again 
covering his old territory in the middle west. 
This is the first time he has been out for a 
number of weeks as he passed a large part 
of the season at the company’s headquarters 
in Detroit. 

Reid Berkey, of the Charles F. Berkey 
Co., wholesale jewelers, who is now making 
a tour of the State, reports that in most 
every place he has visited local retailers an- 
nounce that business is improving. Crops, 
with very few exceptions, are good all over 
the State and the rural communities, as a 
result, much more prosperous than they have 
been for some time. The people are spend- 
ing money more freely and the jewelry trade 
shows an encouraging increase as a result. 

Detroit jewelers who have signed up for 
space in the new building on John R. St., 
near Woodward Ave., are determined that 
this structure shall be called the “Jewelers’ 
Building” in spite of efforts of some other 
persons in other lines who are attempting 
to give it the name of the “Metropolitan 
Building.’ The jewelers are taking most of 
the space and are insisting on having their 
way in the matter. So the “Jewelers’ Build- 
ing” it very likely will be called. The ex- 
cavation is about done and work on the steel 
will soon be well along. It looks now as if 


the structure will be completed on schedule 
time. 
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William Artes, of the Charles F. Artes 
Co., Inc., 321 Main St., is back from a trip 
to New Harmony, Ind. 

Hovey H. Tislow, leading retail jeweler 
at Petersburg, Ind., is being boosted by many 
of his friends for the position of postmaster 
of that town. 

Kk. A. Rhodes, retail jeweler at Chrisney, 
Ind., wil! take part in the patriotic services 
in his town in honor of Defense Day on 
Friday, Sept. 12. 

P. Hebner, of P. Hebner & Son, retail 
jewelers at Boonville, Ind., who was in 
Evansville recently, said indications pointed 
to a revival in trade in his town with the 
resumption of many of the coal mines in and 
around Boonville. 

The plant of the Rockport Pearl Button 
Co. is now being operated steadily and the 
management believe they will be able to run 
full time the balance of the year, as they 
are getting an abundance of mussel shells. 

3usiness conditions in Evansville and 
other towns in southern Indiana, southern 
Illinois and western and northern Kentucky 
continue to pick up, and it is believed that 
by the first of October there will be a 
marked change in the local trade situation. 
General business conditions continue to im- 
prove and collections are a whole lot better 
than they were three months ago. 

Many retail jewelers in southern Indiana 
towns were at Tennyson on Tuesday, Sept. 9, 
to attend the celebration in honor of the 
completion of the Hemenway Highway in 
Warrick county. There were speeches b 
United States Senator Samuel M.’ Ralsto 
of Indianapolis; former United’ States 
Senator Thomas Taggart, of French Lick, 
Ind., and members of the Indiana State High+ 
way Commission. 
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No. A193 Bowl 
Rockford Pattern 
12 in. with 3 feet 


C01113 Salad or Meat Tray 
Butler Hammered 12% in. 


‘% 
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No. D3078 Base Electrolier 

Old Brass, Egyptian Brass 

Flemish, Antique, and Bronze Finish 
No. 348—Lansdowne Shade 








No. A1062 Vase 
Hampton Pattern 
8% in.—10 in. 


No. C6152 Electric Candle 

Height to top of socket 9 in. 

Empire Parchment Shade 8 in. 
Blue Bird Decoration 








Showing a Few of Our New Creations 








The Pairpoint Corporation 


Factories: New Bedford, Mass. 


BRANCHES: 


MONTREAL 
Coristine Bldg., St. Nicholas St. 


NEW YORK 
4347 W. 23d St. 








SAN FRANCISCO 
Hammond Bldg., 278 
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A Suggestion for the Gift Department 





HE average woman who is socially. in- 
clined can never get enough “Hints to 
Hostesses.” The average socially inclined 
woman is always looking for new ideas for 
entertainments and is always trying out all 
the new ideas she runs across. 
It would, therefore, be a splendid bit of 


Then the table which first finished each 
game could blow out its candle, thus indi- 
cating that it was finished. And it could 
be suggested that the candle sticks and 
candles carried by the gift department be 
used exclusively for this sort of an event. 
Again it might be suggested that a party 
be given which was entirely of a rose 
character throughout and the attention of 




















Group No, 518—art METAL OFFERINGS FOR THE GIFT STOCK 
(See text on page 101) 


advertising for the gift department of the 
Jewelry store to every week run some ad- 
vertisements in the local papers in which 
interesting and unusually attractive sugges- 
tions for doing unique and pleasing things 
mM entertaining would be presented to the 
women of its territory. And, of course, 
in all of the suggestions made along this 
line there would be suggestions for the use 
ol some of the articles carried by the de- 
Partment in carrying out the hints. 

For instance, the department might make 
4 suggestion that a bizarre air be given to 
4 card game or a Mah Jongg game by 
having all of the tables play by candle light. 


hostesses might then be called to the rose 
playing cards, rose scoring pads, rose favors 
and rose articles of other sorts which were 
carried in stock by the gift department at 
all times. 

Quite a number of the city’s hostesses and 
social leaders would be sure to read these 
suggestions thoughtfully and would also be 
sure to act on the ideas contained in the 
suggestions. And all this would surely re- 


sult in the gift department getting more 
patronage and taking more of a lead as 
being the best place in the city to buy all 
the necessities which are needed for up-to- 
date entertaining. 


A Gift Department “Party” 





THE gift department of the jewelry store 

is constantly selling articles which will 
be used as presents for other people by the 
purchasers. So it would be appropriate for 
the gift department to stage a “party” of its 
own. 

In staging this party the store could point 
with pride to the very great number of 
people who have purchased articles at the 
gift department for use as presents and 
the ste could then state that it was having 
a party of its own. This party could be in 
celebration of the department’s birthday an- 
niversary, or it could be in celebration of a 
new sales record hung up by the department 
or it could be in observance of the receipt 
of some unusually attractive new goods. 

Then, as the big feature of the ob- 
servance of the event, the store could state 
that each of the employes of the establish- 
ment had gone over all of the articles offered 
for sale by the gift department and had 
picked out the one particular article of all 
goods in stock which they themselves would 
be much pleased to have someone give them. 
It could be stated that these selections were 
on display at the department and all of the 
folks in the city could be asked to come to 
the store and see what these selections were. 

Then, with each article so selected and 
displayed, the store could have a little 
placard giving the name of the employee 
picking out that particular article and giving 
the reasons why the employee felt that the 
article was so very attractive that he would 
like to receive the object as a present him- 
self. 

This sort of thing would be novel and dif- 
ferent and it would give a new different 
touch to the gift department which would 
be sure to attract considerable attention and 
create quite a considerable amount of com- 
ment. Also it would give a decidedly 
personal touch to the department. And all 
this would be effective in increasing atten- 
tion and patronage at the department. 








The Abbott Jewelry Co. have opened their 
new jewelry store. The new store occupies 
the room at 113 W. Mulberry St., Kokomo, 
Ind., formerly occupied by the Hurst’s 
Jewelry Store, and will be under the direct 
management of Edison Abbott who has had 
several local positions. 
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Individual salt and pepper shakers of Bakelite— 
dainty and transparent—add a note of beauty to 
any luncheon service. Made in ruby, amber, 
emerald and other colors, these shakers have a 
distinct appeal. 


All genuine Bakelite articles are marked with a 
tag bearing the trade mark BAKELITE. Because 
of their attractive appearance, dealers who carry 
them find that they are easily and quickly sold. 


Send for our Booklet W. 


BAKELITE CORPORATION 
247 Park Avenue, New York, N. Y. 
Chicago Office: 636 West 22nd Street 


Something New in Shakers 








OSX CKO LOSES LOS FOL OF OFS 
—— — ————————————————— 
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BAKELITE 


is the registered trade mark 
for a material made under 
U. S. and foreign patents 
owned by Bakelite Corpo- 
ration. 

All licensed manufacturers 
attach to their products @ 
tag bearing the trade mark 
“BAKELITE”. 

We will vigorously enforce 
our rights- against all in- 
fringers. 
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a* metal goods of new and interesting 
design are shown in Group No, 518. 
This sort of merchandise seems to be gain- 
ing in popularity every day and it is wise 
for the gift dealer to stock well with this 
class of goods for the coming season of 
holiday buying. The mail box in the center 


to the little ones. The metal lamp to the 
left is highly artistic in design and work- 
manship, deserving a place in the most dis- 
tinctive surroundings, Its subject is “Eternal 
Spring.” The figures are charmingly moulded 
and present a most graceful appearance. The 
stand is made of metal, finished in French, 

















Group No. 519—ATTRACTIVE LAMPS FOR THE GIFT DEPARTMENT 


of the group will instantly appeal to those 
living out of town and occupying houses, 
for every owner of a home wants a mail! 
box on the front of the house. The box 
shown comes in either steel armor or antique 
green finish. It is made of solid metal and 
will not rust in any kind of weather. The 
spring rack will hold several periodicals. 
The objects at either side at the top are 
highly artistic and useful ornaments. One 
is an ash tray and the other an ink well. 
They are entirely of metal, in French, 
antique and verde finishes. The incense 
burner, a bit “different” in its Oriental 
aspect, is a fair example of this charming 
new line, with the beautifully moulded figures 
of porcelain, ivory and old gold, they present 
a unique appearance. An object of art of 
beauty and distinction is also shown in this 
group. For the more elaborately furnished 
home such merchandise makes a_ strong 
appeal, 
xk *k * 

There are many innovations offered in 
lamp merchandise, as may be gleaned by the 
excellent assortment shown in Group No. 
19. Lamps of all kinds of materials and 
variously shaped are in vogue and the shades 
are in a very wide assortment to meet vari- 
ous demands and tastes. In the center of 
group is shown a graceful all metal lamp 
with shade the same as the base and trimmed 
with glass beads. The colors are blue, 
green, yellow and red. It is 15 inches in 
height and is a charming light for boudoir 
or hall. The lamps on either side make in- 
teresting gifts for the little tots. They, too, 
must have lamps in their bedrooms or play 
rooms and lamps of this nature, telling them 
stories, are most instructive and interesting 


verde, Japanese and Egyptian bronze. The 
shade is of silk fully in keeping with the 
beauty of the base. The boudoir lamp to 
the extreme right is Japanese. Its unusual 
base is of Noritake lustre with wrought iron 
mountings and it comes in three different 
colors. The shade is of silk, medalion 
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chant. The manufacturers and importers 

re showing a quantity of very interesting 
nerchandise for the coming season. Espe- 
cially are the dealers in Oriental goods 
active in their presentation of interesting 
and novel items. At the top of this group 
is a very convenient accessory in the shape 
of an Austrian hand-tooled desk case. It is 
made in mottled brown leather with petit 
point decorations and contains three books 
covered in leather, for cash, addresses and 
memoranda. A novel idea for a telephone 
screen is also shown, the view to the right 
showing the simple method of attachment. 
It swings out of the way when the telephone 
is in use. The framework is of light- 
weight metal covered with parchment attrac- 
tively decorated by hand with a border of 
brocade for a finish. The door knocker at 
the left is a reproduction of Spanish work 
and is finished in half polished steel. - The 
hand wrought hammered screws form an im- 
portant part of the decoration. It is 8% 
inches high by 4% inches wide and will not 
rust. The half moon book end is of unique 
design and is made of solid rolled brass, 
burnished, which gives it a charming iri- 
descent appearance. The highly decorative 
wall plaque gives three views of the same 
ship and is interesting in its coloring, 

* ok Ox 


Gifts of sterling silver will always find 
ready sales. There are many novelty items 
made in this precious metal to attract both 
men and women and. no gift shop is complete 
without a goodly showing of this class of 
merchandise. In Group No. 521 are illus- 


¢ 


trated a few novelties for the modern woman 


who is interested in these very charming 
accessories, The flask is small and the little 
cup which accompanies it folds, thus taking 
up a very small space in milady’s hand bag. 
The vanity to the left is shown both open 
and closed. It contains a mirror and com- 
partment for powder as well as a small comb 
and a space for a few cigarettes. To the 




















Group No. 520—UNIQUE GIFTS OF VARIOUS DESIGNS 


trimmed, with border of hanging beads. A 
lamp of this kind is sure to meet with instant 
success. 
*k * * 
The articles illustrated in Group No. 529 
suggest many new ideas for the gift mer- 





right at the top is a compact vanity and a 
flat cigarette case both of which are sure to 
please the modern fair lady. The lip stick 
holder, with chain and ring may be carried 
on the finger. Rather a novel cigarette 
holder is also shown. The cigarette clamps 








102 THE 


WKES CRY. 








HAWKES 


This Advertisement appearing in the 


November issue of 


Good Housekeeping Magazine 
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crystalware 
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HINK of the satisfaction of 

owning a complete service of 
fine crystalware! Hawkes, designers 
of crystalwareof outstanding merit, 
havea splendid plan which permits 
you to order in half dozens so that 
you can acquire a complete service 
without missing the money. 


Why not ask your jeweler to show 
you the new Alpine Patternat once? 


HAWKES 


CRYSTALWARE 


If there is no Hawkes dealer in your com- 
munity, write us and we will see that you 
are supplied. 

No. 4009 Alpine Pattern, engraved with 
matchless delicacy on clear, sparkling 


fo 


crystal. 

Salad Plate (814’") Finger Bowl 

Goblet Finger Bowl Plate 
Tall Sherbet Water Tumbler (100z.) 
Wines Tumbler (2% oz.) 


Ice Tea (14 oz.) 
Ice Tea Jug 


T. G. HAWKES & COMPANY 


Corning, New York 


eC) 


HAWKES eee, 
Pee. 


FREE — Booklet of Gifts showing other 
articles of Hawkes Crystal. Each is de- 
signed withrare ingenuity andconsummate 
good taste. 


Cocktail 
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will send cus- 
tomers to 
your store 
seeking 
Hawkes Crys- 
talware. Wire 
for one dozen 
Alpine Plates 
today. Dis- 
play them in 
your window 
while the na- 
tional advertis- 
ing is appear- 
ing so. that 
you may cash 
in its full ben- 
efits, 


Price List 
No. 4009 
Alpine Pattern 
Salad Plates, 8%” 
$20 per doz. net. 

Tall Sherbet 

$12 per doz. net. 
Cocktail 

$11 per doz. net. 
Finger Bowl 

$12 per doz. net. 
Finger Bowl Plate 
$18 per doz. net. 
Water Tumbler 


(10 oz.) 
$11 per doz. net. 


Ice Tea (14 oz.) 


$12 per doz. net. 


Ice Tea Jug 

$4 each, net. 
Whisky Tumbler 
$8 per doz. net. 
Wine 

$11 per doz. net. 


Goblet 
$12 per doz. net. 


T. G. Hawkes & Company 


Corning, New York 


Pacific Coast Office: 140 Geary Street, San Francisco, Calif. 
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T the new Hall House will be found 
an unusually interesting collection of 
Foreign Wares and Domestic Products 

especially chosen for their adaptability to the 
clientele of Jewelers. 


FoREIGN 
W ARES 


BorGHESE 
PRODUCTIONS 


HAEGER 
PotTrery 


HA. SHop 
Propucts 


HALL Brass 





CHARLES HALL, Inc. 


3 East 40' Street, NewYorkCity 
Works - Springfield. Mass 

















Good Gift Goods 

















Highest Grade Decorated China and Glassware 


Specially selected assortments, 
$25.00, $50.00, $75.00 or $100.00 
for Jewelers. Write for particulars. 


Largest line of fine Decorated Glass and China in the United States. 
Encrusted imported Dinner Sets or open stock. We stand pat @ 
“BONITA QUALITY” and reputation. So do our customers. 


Only 22 Kt. White and Yellow Gold and Ideal goods for Jewelers’ 
Gift Department. 


“Bonita” means beautiful—our line is in keeping 


Bonita Art Glass Co. 
Wheeling, W. Va. 


SAMPLE ROOMS: 


Cox & Company, 120 5th Ave., New York, N. Y. 
J. M. Irving, Equitable Bldg., St. Louis, Mo. 
E. B. Hill, Chicago and West. 
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into one end and the holder is slipped over 
the finger and in this way the cigarette does 
not come in contact with the fingers and 
there is no possibility of their becoming 
stained. 

* * * 

In Group No, 522 is illustrated a new 
safety bill fold recently put on the market 
of interest to the masculine buyer. It is 
made of fine leather and is of excellent 
workmanship. It will automatically classify 
pills of different denominations, securing 
each group by itself, thus preventing error 
and loss which so often occurs in the hasty 
removal of the wrong bill when they are all 
put together into one compartment. The 
folder is about the usual size of the ordinary 
one. The top of the middle panel inside the 
fold has overlapping tabs with figures which 
indicate the denomination of the bill en- 
closed in each compartment making it im- 
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Period Suits in Table Glass in 
Demand in England 


CCORDING to information just re- 

ceived through the Department of Over- 
seas Trade of Great Britain, “period” suites 
of table glass are in demand in that coun- 
try, the idea being to match the style of the 
tableware and the furniture in the dining 
room, 

Speaking of the general condition of the 
glass and glassware trade, the July Bulletin 
of the Department of Overseas Trade says: 

“General conditions remain more or less 
unchanged in this industry. 

“In the table and decorative glassware 
section there is a fairly steady demand for 
the better qualities of table glass, and it is 
understood that recently there has been 
some little improvement in shipping orders. 
Some fairly good orders have been received 

















Group No. 521—STERLING SILVER NOVELTIES SURE TO ATTRACT ATTENTION 
(See text on page 101) 


possible to withdraw the wrong bill. The 
feather boxes shown in this group are 
novelty importations that appeal to the 
feminine taste. They come in various shapes 
and sizes for different uses. They have 
brocaded sides and feather tops or are 
entirely made of feathers, and make accept- 
able stock for the gift department. 


* «x * 


A variety of interesting articles are illus- 
trated in Group No. 523. This kind of mer- 
chandise is an important factor to the suc- 
cess of the gift section inasmuch as it is 
inexpensive and up-to-the-minute. The lotus 
flowers and plates are quite different from 
the usual run of things of this kind but may 
be put to many practical uses. They are 
made in blended colors of white, orchid and 
maroon; the plates are also made in matt 
green to represent green leaves. The flower 
baskets in the center of the group come in 
two sizes. They are plain or attractively 
cut. The refreshment sets in this same 
8roup are called Mah-Jongg and Bridge sets 
and may be had in a variety of colors and 
shapes, with floral and border decorations. 
This charming lustreware is most con- 
venient for light refreshments. They con- 
sist only of service plates which have in- 
dentation to take the cups. The vases are 
majolica and Chinese and possess great 
uty, 


from Australia, which, for the moment, 
seems to be the best market for English 
glass. Inquiries from South America are 
more numerous than of late, and some 
moderately good consignments have recently 
been sent there. The demand for the home 
trade remains quiet, particularly so far as 
the firms making wares for the mounting 
trade are concerned. This is partly due, 
probably, to present fashion, which appears 
to be running on unmounted glass articles. 
For some time past there has been a de- 
mand for what may be called “period” suites 
of table glass, the most popular patterns be- 
ing those in the Georgian style, which are 
often bought as wedding presents or presen- 
tation gifts. It is a satisfactory sign that 
there is an increasing demand for richly-cut 
or engraved glass as presents, and manu fac- 
turers are certainly doing much to cultivate 
popular taste by the beautiful articles which 
they are placing on the markets at prices 
to mect'all kinds of pockets. 

“The present time is the off-season for 
the illuminating glassware section, and busi- 
ness is very quiet. The demand for opal 
bowls for indirect lighting appears to be 
steadily growing, but for the utility lines of 
globes, shades, etc., manufacturers would 
welcome more orders as the demand is far 
below the output of which the works are 
capable. 


“The advent of warmer weather has 
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brought a substantial volume of orders to 
the bottle and glass container section of the 
industry, particularly to those manufacturers 
producing beverage containers of various 
types. The excellent reports in regard to 
the present season’s fruit crops are causing 
an increase in the demand for fruit jars for 
home preserving and for jam jars.” 





“Fruits and Flowers Week” 





Tt would be an interesting stunt for the 

gift department of the jewelry store to 
put on a “Fruits and Flowers Week” dur- 
ing which all of the articles carried in stock 
by the department which were at all related 
to fruits and flowers would be given attrac- 
tive displays and would, perhaps, be sold 
at lower prices than usual. 

Included in the articles featured in such 
a week would be all articles which were in 
the shapes of fruits or flowers, all articles 
which carried paintings or carvings or other 
reproductions of fruits and flowers and all 
articles which were designed for the holding 
of fruits or flowers. This would mean that 
among the articles featured would be such 
things as these: Playing cards with fruits 
or flowers backs, vases, fruit baskets, place 
cards painted with fruits and flowers and 
so on and so forth. 

Then, in displaying all these articles, it 
would be a splendid idea to arrange some 
window displays in which all the articles 
on display were themselves grouped in the 
arrangement of fruits or flowers. 

For instance, the store might arrange 
strings of beads to represent the stems of 
flowers and might then arrange scoring 
pads or small articles of various sorts to 
represent bizarre flowers at the tops of the 
stems. And, of course, the beads used would 
be such as were carved in the semblance of 
flowers and the scoring pads or other articles 
used for the flowers would themselves carry 
painted reproductions of flowers or some- 
thing of that sort. 

The great majority of people always like 
fruits and flowers so that a special week of © 
this nature would be certain to attract a 
very considerable amount of interest and 
would be certain to be of very real value to 
the store in getting more patronage and in 
making more money. 








Old Lustre Pitcher and Bohemian 
Glassware 





HERE are some things in this world that 
are so old and good that they arg,really 
new and attractive at the present tini@® 

A lady residing in the middle west has a 
lustre pitcher and some fine old Bohemian 
glassware which have been handed down 
from generation to generation in her family. 

The lustre pitcher stands 61% inches high 
and has charming flower decorations on both 
sides. 

The set of glassware consists of a de- 
canter, two small wine glasses and three 
larger ones. The color scheme is red and 
white. 

A connoisseur told the owner that the 
pitcher was worth at least $25.00 and the 
glassware at least $40.00—Gift and Art 
Shop. 
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Glaenzer Trading Corporation 


NEW YORK 
33-39 W. 34th Street 

















Illustrating Some New Additions to Our Gift Shop Line 


French Bronze Gilt Boxes Bronze Gilt Elephant 
Wood Lining for Cigarettes Incense Burner, Marble Base 


Beveled Hand Mirrors 

















Marble and Bronze Ashtrays 








SOCIETE GLAENZER 


PARIS 
35 Boul’d de Strasbourg 
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Round Table with 
Painted Landscape 














Novelty Dresden INSPECTION 
Lamp, Beaded Glass INVITED 
Shade 























A Distinctive Gift of 
Refinement for Milady 


Gifts of distinction for the feminine buyer, that 
carry a good margin of profit for the jeweler are 
not easy to obtain. That is just one of the reasons 
why CARNEY GIFTS are so much sought for 
by jewelers. 


Rose Sachet (Me- 
dium Size) is made 
of Imported Rose 
Leaves and buds ina 
chiffon bag, decorat- 
ed with Rose Buds 
and ribbon. Colors, 
Old Rose, Lavender, 
Pink and Cham- 
pagne. Boxed in fan- 
cy stenciled box. 
The fragrance of this 
sachet will last from 
three to five years if 
not exposed to strong 
sunlight. This is a 
popular number and 
a general favorite. 
Price $12.00. 


Write for our handsomely illustrated catalog of 
other special jewelry store gift items. It will 
prove invaluable to you throughout the year. 


CARNEY ART COMPANY 


BUTTE, MONT. 








THE GIFT SHOPS 


of America represent the most responsive, 
most productive channels in which to direct 
your sales effort. A market of unlimited buy- 
ing power for all high grade merchandise 
including jewelry. 


Thousands of jewelers, realizing the profits 
earned by this class of merchandise, are en- 
larging their gift departments and stocking 
them with the products advertised in THE 
GIFT AND ART SHOP magazine. 


You can increase your business by investigat- 
ing the gift field, the profitable field. This 
magazine shows you 
how it is _ done. 








Write for sample 
copy. 





The Gift and 
Art Shop 


Andrew Geyer, Inc., 








Publishers 
, bApettethehy 
175 Fifth Avenue Geyer Publications 








New York City 175 PIPTH AVENUB, MEW YORE. * i 
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-Score Pads as Stock for the Gift 


Department 





OW many different kinds of score pads 
for bridge are offered at the gift de- 
partment of the jewelry store? 

How many different kinds of Mah Jongg 
counters are regularly carried in stock by 
the department ? 

How many other articles, appliances and 
scoring pads for keeping track of the 
progress of various games are to be regu- 
larly found in stock in the department? 

It would make an interesting and unusual 
window display if the department would 
gather together all its different scoring pads, 





















Group No. 522—NEW GIFT OFFERINGS 
' (See text on page 103) 


articles, appliances and so forth and if it 
would put all of them on display in the main 
show window of the store in as attractive 
a manner as possible. And, of course, with 
each of the articles on display there should 
be a typed description telling the way it is 
used in scoring and the games in which it is 
used and also telling its price. 

Then, at the rear of the window, could 
be a fairly large, dignified placard, calling 
the attention of all the game lovers of the 
city to the display and urging all people who 
enjoy the playing of games to get their 
scoring pads, and accessories, at the gift 
department. 

The gift department, too, could run some 
advertisements in the local newspapers tell- 
ing all about the window display and urging 
People to come to the store and look at the 
display and then make all their purchases 
of scoring articles at the store as well as all 
their purchases of the various games carried 
by the store. These games, of course, 
should then be enumerated in full. 

_ People are always interested in games and 
i anything which gives a new slant on 


THE 
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games so there would be no question about 
the effectiveness of this sort of a window 
display in arousing interest and in increasing 
the store’s sales and profits. 





An Advertising Suggestion for the 
Gift Department 


beter suppose—the gift department of the 
jewelry store kept track of the goods 
purchased from it by its heaviest patron. 
And suppose—the store put out a newspaper 
advertisement listing all the various articles 
purchased by this most consistent purchaser 
—the ad reading about like this: | 
“WHAT OUR BEST CUSTOMER HAS BOUGHT AT 
OUR GIFT DEPARTMENT 

“During the past three months the best 
customer our gift department has, purchased 
the following articles at this department: 

“2 Mah Jongg sets. 

“Complete brass smoking ‘set. 

“One dozen bridge score pads.” 

And so on and so forth. 

And then suppose the store concluded the 
advertisement with the suggestion that other 
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Get Your Customers Interested 





[* would help the gift department of the 

jewelry store in getting more business if 
the store would get its regular customers 
to help in buying new goods for the depart- 
ment. The gift department could put the 
proposition up to some of the regular cus- 
tomers in this way: 

“We are going to buy some more goods 
for this gift department and we want to 
get your advice and suggestions as to what 
we shouid purchase, You have been visiting 
in some other cities, recently and while away 
you undoubtedly sawisome interesting things 
which we should secure for this departmert. 
What were some of the most interesting 
things you saw on your trips and what 
things would you advise us to purchase for 
the new season for this gift department?” 


This would undoubtedly aroyse the interest 
of the people to whom the question was 
put and these people would gladly respond 
by giving the department some information 
about the things seen on trips and these 
folks would also give the department some 














Group No, 523—DAINTY LUSTERWARE AND 
(See text 


people who are heavy purchasers of the 
articles listed would find it to their advan- 
tage to patronize the store. 

Wouldn’t all this make a most interesting 
and unusual advertisement for the store? 

Wouldn’t such an advertisement make 
folks sit up and take notice and pay more 
attention to the store? 

Wouldn’t such an advertisement by cen- 
tering attention on certain specific articles 
handled by the department increase the de- 
sire of people to buy such articles at the 
store? 

And wouldn’t ali this be a splendid thing 
for the store in increasing its business and 
profits ? 

Try this sort of advertising and notice 
what splendid results YOU get from it.— 
F. W. 








A line of jewelry antiques, that rival any- 
thing ever shown in historic Nashville, is 
being displayed by N. B. Shyer, jeweler on 
Fourth Ave, N., Nashville, Tenn., and ac- 
cording to Harold Shyer there is a good 
demand for such articles at the present 
time. It requires at least an hour to sce 
this display. Some date back to before the 
Civil War, others are slightly more modern, 
some are still more ancient, but the ex- 
hibit as a whole may be ranked from 1860 


to 1870. 





OTHER OBJECTS FOR THE DISCRIMINATING BUYER 
on page 103) 


splendid ideas as to things that should be 
purchased for the new season. And, with- 
out any doubt, all this would be of real value 
to the gift department because it would be 
of real value to the department in determin- 
ing just what should be purchased. 

But the biggest value to the department 
would come in tying up the regular cus- 
tomers whose advice was sought to the de- 
partment more strongly than ever. Every 
time that anyone gives advice about anything 
that person feels a deeper interest than ever 
in the proposition for which the advice has 
been given. And this would result in these 
regular customers giving more attention to 
the department than ever and buying more 
goods at the department and sending more 
people to the department. 

All of which would, undoubtedly, be a 
splendid thing for the department from 
every angle and all of which would be a big 
help to the department in getting more busi- 
ness and in making more money. 








Wood & Stone, Meadville, Pa., reported to 
the Jewelers’ Security Alliance that an at- 
tempt had been made to break into their 
store recently, but the thieves, having been 
unsuccessful in making an entry by means 
of the doors, had broken the window. For 
some reason the thieves did not gain an en- 
trance and there was no loss. 
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ANSONIA 
BETTER ALARM CLOCKS 


HE outstanding feature of Ansonia Clocks is 
QUALITY. They do cost more, but the differ- 
ence is QUALITY. We have had 50 years’ experi- 
ence both in learning how to make QUALITY 
clocks and how to cooperate with our dealers. 
The new Ansonia Squareclox have so many good 
points that they cannot be adequately described 
within limited space. 
We are telling readers of the Saturday Evening Post 
in the September 2oth issue to go to the store and 
examine them, and they will be repaid for their 
efforts. 
All of them have an attractive seamless metal case, 
with dull finish resembling platinum, which does 
not tarnish nor show finger marks. They are not 
easily tipped over and have no projecting feet to 
mar furniture. 


—" SQUARE SIMPLEX: SQUARE RACKET: 
se -tsisaesensiieaesleeninaadimuaia The 10-day alarm clock, 54" high | Time, Alarm and Gong Strike, 









































SQUARE SERVICE: x 414” wide. ae and alarm run 5%" high 4" wide. Runs 30 
3 aie 10 days with one winding. 24- hours. The only alarm clock 

a ae eas 08 lng hour alarm dial. Rings 7 to 49 made striking the hour and half- 
rink Page <n rnsetlne i Tine eal seconds as desired, stops and au- hour. Strike silenced when de- 
ands 3 = : y tomatically resets to  § at the sired, and will strike correct hour 


alarm clock made with a $3.50 same time the next day. 6.00 when again in operation. Con- 


silver dial. Retail .... Retail innene alatie. $5 00 
Mack cation Gal 51.99 extra. Black radium dial $1.25 extra. Retail . 


SQUARE PIRATE: Black radium dial $1.25 extra. 
Continuous alarm, 414” high x SQUARE RALLY: 
314” wide. Runs 30 hours with 
one winding. 

Retail 
Black radium dial $1.00 extra. 


Intermittent alarm 414” high x 
3%” wide. Runs 30 hours with 
one winding. 








Black radium dial $1.00 extra. 
SQUARE SPARK: SQUARE RASCAL: 


Similar to Rascal. 30-hour time- Continuous or intermittent alarm, 
piece. No alarm. 2%" high x 234” wide. $3 25 


Retail Runs 30 hours. Retail. 
Black radium dial $1.00 extra. Black radium dial $1.00 extra. 


Get your order in at once, and display Ansonia 
Squareclox in your window. They sell on sight. 


—— C, owes 
Height 7 inches—width 11 inches. cr Ley hee, 


Send for this handsome display card. It is 
Vice-President. 


ANSONIA CLOCK COMPANY 


Makers of Fine clocks for half a century 


Chi London 
5 North Wabash Avenue 99 John Street, New York 23 Fore Street, E. C. 


Pacific Coast Representative, S. J. Hammond & Co., 150 Post Street, San Francisco. 


ANSONIA means CLOCKS 





























That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JeweLers’ CircuLar regarding any advantageous 
device or plan which they are utilizing in con- 
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nection with their busizess. 











Practices and Principles That Point the Way 
to Success in the Retail Jewelry Business 





Written Expressly for The Jewelers’ Circular 

















UCCESS in any field of merchandising 
endeavor is dependent for the most part 
upon the calibre of the individual or group 
of individuals charged with the conduct of 
the business. History records any number 


of instances in support of this argument, just 
as present day commercial activity owes its 
impetus to the vision, originality, grit and 
determination of those occupying positions 
of trust and responsibility in the business 


world. 

If I am not mistaken, Orison Swett Mar- 
den is quoted as saying on one occasion that 
“there is no open door to the temple of 
success.” Every man who enters forges his 
own key. He cannot effect an entrance for 
anyone else. Not even his own children can 
pass where he passes. ‘The key that will 
unlock your great opportunity must be forged 
by yourself. In writing this article, it is my 
purpose to bring to the attention of retail 
jewelers certain outstanding facts gleaned 
from personal experience and observation, 
and through contact with jewelers who are 
counted successful, which I trust will prove 
both entertaining and profitable. 

The query “What must I do to succeed 
in the jewelry business?” can best be an- 
swered, J think, by asking one’s self the 
question “What am I doing to succeed in 
the jewelry business?” No business enter- 
prise nowadays, much less the business of 
retailing jewelry, can expect to grow or 
thrive on the “Let George do it” plan. Sell- 
ing jewelry, or any other commodity, for 
that matter, requires persistent and concen- 
trated effort on the part of the individual 
who expects to reap the reward. Timidity 
or half-heartedness dare not constitute a part 
of the make-up of any man who hopes to 
succeed in business. In the language of the 
Street, it is the man with “guts” that gets 
ahead nowadays, rather than the fellow who 
stands idly by waiting for things to turn up. 

Up to this point in my narrative, I have 
simply attempted to demonstrate the fact that 
it is the man who is alert and aggressive 
that succeeds in business today. I shall now 
endeavor to be more specific in my utterances 


by going into detail with regard to certain 
fixed policies which other jewelers, now 
counted successful, have found it worth their 
while to adhere to. 

Before proceeding, however, perhaps it 
might be well for me to list in the order of 
their importance these rules of business con- 
duct, that the reader may see at a glance 
just what is expected of him if it is his 
ambition to make a success of himself in the 
jewelry business. 

(a) He must have a personality that at- 
tracts customers and makes friends. 

(b) He must be upright in all his dealings 
with those from whom he buys, as well as 
to those whom he sells. 

(c) He must learn not to overbuy. 

(d) He must have the respect and good- 
will of those in his employ. 

(e) He must plan his work from day to 
day, making every effort to have his plans 
materialize. 

(f{) He must not be too liberal in extend- 
ing credit. 

(gz) He must not forget to advertise. 

(h) He must appreciate the importance of 
effective window displays. 

(i) His store and the approach thereto 
must present a neat and inviting appearance 
at all times. 

(j) His accounting methods must be such 
as to insure accuracy with the least ex- 
penditure of time and money. 

(k) He must visualize the need for fre- 
quent turnover. 

(1) He must not be too fearful of com- 
petition. 

(m) He must believe in the advantages of 
system. 

(n) He must know how to price merchan- 
dise that he may earn a fair profit on his 
investment. 

(o) He ought to subscribe for and read 
the jewelers’ trade journals regularly. 

I am not so settled in my convictions as 
to insist that the rules listed above are the 
only ones to be observed in connection with 
the successful conduct of a retail jewelry 


business, nor de I affirm that the order in 
which they appear will meet with the ap- 
proval of all my readers. They are sub- 
mitted for the sole purpose of enlightening 
ambitious jewelers as to the best methods 
of operating their stores. 

I shall now attempt to elaborate briefly 
on the several rules tabulated above, in order 
that the reader may have a more definite 
understanding of just what is required of 
him insofar as present-day standards of 
storekeeping are concerned. Let us consider, 
first of all, the jeweler’s personality, in its 
relation to selling. 


Cultivate a Pleasing Personality 


Every human being is endowed with a 
personality, be it pleasing or otherwise. The - 
only kind, however, that produces worth- 
while results, insofar as it relates to the 
growth of one’s business, is that type which 
impels people to want to trade with you. 
A sunny disposition acts as a magnet to 
draw trade, and seldom fails to cement 
friendships between the store and its cus- 
tomers. No one admires a surly, ill-tem- 
pered fellow, nor will a customer “warm up” 
to a jeweler who wears a scowl on his face 
continually, or acts the part of a chronic 
dyspeptic. If any of my readers have rea- 
son to believe they have degenerated into an 
individual of this type, the sooner they mend 
their ways the more profitable it will be for 
them in the long run. It costs nothing to 
be pleasant to every individual wh6 crosses 
the threshold of your store, to say nothing 
of the advertising value connected with this 
attitude of friendliness. Do not hesitate to 
go out of your way to accommodate cus- 
tomers, regardless of the pecuniary profit 
resulting therefrom. I like to feel that the 
customer is my boss for the time being, and 
is, therefore, entitled to all the courtesy and 
respect I have to offer. I do not mean to 
say that a jeweler must be overly effusive 
or given to flattery in the presence of a 
customer, but rather that he should be gen- 
tlemanly, attentive and obliging under all 
conditions. So much, then, for Personality. 
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Just an Assembly Department in the 
' Remington, Cash Register Factory 
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N this busy assembly department 4 

highly skilled Remington cash reg- 
ister experts build Remington Cash MPM 
Registers of hundreds of accurately 
manufactured parts. 

Merchants in every type of business 
all over the country can testify to the 
quality of the work they do. 


REMINGTON CASH REGISTER CO., Inc. 


Factory and General Sales Office, Ilion, N. Y. 
Subsidiary of REMINGTON ARMS COMPANY, Inc. 


Makers of Remington Firearms, Ammunition and Cutlery 
In Canada: Remington Cash Register Company of Canada, Ltd. 
557 Yonge Street, Toronto, Ont., Canada 


Philadelphia, Pa. 
Pittsburgh, Pa. 
Portland, Me. 
Portland, Ore. 
Providence, R. I. 
Reading, Pa. 
Rochester, N. Y. 
Sacramento, Calif. 
Salt Lake City, Utah 


San Antonio, Tex. 


Akron, Ohio 
Albany, N. Y. 
Atlanta, Ga. 
Baltimore, Md. 
Binghamton, N. Y. 
Birmingham, Ala. 
Boston, Mass. 
Bridgeport, Conn. 
Brooklyn, N. Y. 
Buffalo, N. Y. 
Charlotte, N. C. 
Chicago, III. 
Cincinnati, Ohio 
Cleveland, Ohio 
Columbus, Ohio 
Dallas, Tex. 
Davenport, Ia. 
Denver, Colo. 

Des Moines, Ia. 
Detroit, Mich. 

E. St. Louis, III. 





Fargo, N. D. Louisville, Ky. 

Fort Worth, Tex. Madison, Wis. 
Fresno, Calif. Memphis, Tenn. 
Grand Rapids, Mich. Miami, Fla. 
Harrisburg, Pa. Milwaukee, Wis. 
Hartford, Conn. Minneapolis, Minn. 
Houston, Tex. Nashville, Tenn. 
Indianapolis, Ind. Newark, N. J. 
Jacksonville, Fla. New Haven, Conn. 
Jersey City, N. J. New Orleans, La. 
Kansas City, Mo. New York City San Diego, Calif. 
Lansing, Mich. Oakland Calif. San Francisco, Calif. 
Little Rock, Ark. Oklahoma City, Okla. Scranton, Pa. 

Los Angeles, Calif. Omaha, Nebr. Seattle, Wash. 


There is a Remington Cash Register built to fit your business. Get in touch with the Office nearest to 
you, and you will find our representative there willing and glad to make a complete demonstration. 
























The Remington is the new and bet- 
ter Cash Register. You ought to see it. 


Sioux City, Ia. 
Spokane, Wash. 
Springfield, Mass. 
Springfield, Ohio 
St. Louis, Mo. 
St. Paul, Minn. 
Syracuse, N. Y. 
Tacoma, Wash. 
Tampa, Fla. 
Toledo, Ohio 
Toronto, Ont. 
Trenton, N. J. 
Utica, N. Y. 
Vancouver, B. C. 
Washington, D. C. 
Wheeling, W. Va. 
Wichita, Kan. 
Wilkes-Barre, Pa. 
Wilmington, Del. 
Yonkers, N. Y. 
Youngstown, Ohio 
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Storekeeping Department. 


We now 
Dealing. 
Observe the Teachings of the Golden Rule 

The square deal in business implies recti- 
tude of conduct in your relations with those 
from whom you buy, as well as with those 
who buy from you. Shady practices, such as 
the taking of discounts not earned, the with- 
holding of remittances on bills payable be- 
cause of fancied grievances, a studied at- 
tempt to compel manufacturers and jobbers 
to wait for their money long past the time 
payment of. bills are properly due, all these 
are bound to’affect a jeweler’s credit stand- 
ing, if persisted in. Credit is a business asset 
every jeweler owes it to himself to guard 
with jealous care, for once he forfeits his 
right to credit, he is going to have an up- 
hill road to travel. If you are to expect 
favors from ‘those who sell you, it behooves 
you to manifest a willingness, at least, to 
reciprocate.’ Then, too, those who patronize 
you like to feel that they can impose im- 
plicit confidence in you, taking it for granted 
that what you say about your merchandise is 
the gospel truth. You have nothing to lose 
and everything to gain by taking the public 
into your confidence, giving them in every 
instance value for value received. Try to 
do business on any other basis, and you will 
eventually find it a losing game. There is 
absolutely .nothing that will earn for you 
that priceless asset we call “good-will” save 
putting into practice the teachings of the 
Golden Rule. If-you think I am a bit too 
sentimental on this score, and you believe as 
3arnum used to, that “the people like to be 
made fools of,” I wouldn't give much for 
your future chances of success in the jewelry 
business. 

Guard Against Overbuying 

I overheard a prominent jeweler say not 
so many days ago that one of the things that 
has contributed to his success was the fact 
that he was taught early in the game never 
to overbuy. It is the easiest thing in the 
world to buy- big bills of merchandise, but 
it is quite another thing to pay the bills 
when they come due. “Order little and or- 
der often” is a pretty good rule for the aver- 
age jeweler to follow. Do not be afraid to 
say, “No” with all the emphasis at your 
command to the traveling salesman who 
would importune you to buy more than you 
ought to, simply because he wants to make 
a good showing for himself. If you are buy- 
ing clocks, for example, anticipate your re- 
quirements for a stated period, and buy ac- 
cordingly. Confine your line to one or two 
standard makes, rather than stock clocks 
from a dozen different manufacturers. Buy 
advertised lines whenever possible, to insure 
rapid turnover. Wise buying requires care- 
ful discrimination. If you were to buy from 
every salesman who enters your store, you 
would soon find yourself swamped with mer- 
chandise. Such a situation is not conducive 
to your peace of mind, since it finds you at 
the end of the month with many more bills 
payable than you had.bargained for. When 
jobbers and manufacturers take a notion to 
call on you for money, and you lack the 
necessary funds, then is the time you begin 
to see. the fallacy of overbuying, if you 
didn’t before. It is better to lose a sale oc- 
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casionally than load your shelves down with 
merchandise that will eventually become 
shopworn, and thus depreciate in value. 


Right Treatment of Employes 

Endeavor to win the. confidence. and 
esteem of your employes to the same degree 
that you wish to have the general public 
think well of you. Your employes are your 
personal representatives behind the counter, 
and what they say or do reflects in a meas- 
ure the policy of the store. Pay them sala- 
ries commensurate with the character of the 
work -they are called upon to perform. Take 
occasion to compliment them when they are 
deserving. If you must reprimand an em- 
ploye, do so in private, never letting your 
temper get the better of you. Accept criti- 
cisms’ or suggestions from your help in the 
spirit in which it is given, not forgetting to 
reward them for particularly meritorious 
service. Encourage them to take the initia- 
tive in matters pertaining to store manage- 
ment, buying and selling, once they have 
demonstrated their ability to shoulder re- 
sponsibility. In so doing you will relieve 
yourself of the many petty details that sap 
your vitality and intrude on your leisure. 
In short, treat them as intelligent human be- 
ings, according them the same measure of 
courtesy and consideration you would your 
most valued customer. In the estimation of 
some of my readers this admonition may be 
considered in the light of a jest, but long 
experience in contact with workers in vari- 
ous lines of employment has taught me that 
kindness will accomplish more in connection 
with getting out the day’s work than rough 
talk, intimidation or coercion. Wear a smile 
vourself, and the effect on your employes 
with be contagious. Customers like to do’ 
business with smiling salespeople. 


Plan Your Work 

Come to the store in the morning with 
some definite plan of sales promotion in mind 
for the day’s work. It may be the carrying 
out of an idea evolved the night before, 
tending to intensify sales of flatware, for 
example, through the medium of a more suit- 
able window trim. Or, you may have con- 
ceived the notion that a circular letter mailed 
to a list of prospects will further the sale 
of emblem jewelry. “Plan your work and. 
work your plan” is a very timely axiom for 
jewelers to commit to memory. Business 
growth nowadays depends more upon indi- 


vidual effort and initiative than it does upon * 


chance. The jeweler who is constantly on 
the alert, who is forever devising ways and 
means of increasing sales and building good- 
will, is the one who eventually succeeds, and, 
what is’ more, he deserves to. Some phi- 
losopher once said that “Success doesn’t 
come to those who wait, and it doesn’t wait 
for any one to come to it.” This line of 
reasoning further serves to emphasize the 
fact that the successful jeweler today is the 
one who puts his whole heart and soul in his 
work; who is unremitting in his efforts to 
build for the future; and who, by virtue of 
his creative genius and untiring energy, fore- 
stalls any possibility of failure. 

Among those of my acquaintance who are 
counted successful as jewelers in their re- 
spective communities, are several young men 
who are plodders in every sense of the word. 
They are up early in the morning, and keen 
close to their places of business’ most of the 
day, directing the movements of their em- 
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ployes in person, and cultivating the good- 
will of all who come in to trade with them. 
If there is any truth in the old proverb, 
“Always at it wins the day,” these men have 
every right to succeed. . 


Exercise Care in Extending Credit 

Much as we jewelers might like to have 
ourselves believe that most people nowadays 
are honest, we are compelled to admit oc¢- 
casionally that our confidence in some have 
been misplaced. Our own losses due to bad 
accounts are relatively small compared with 
the volume of business done, howbeit there 
are others who are not quite so fortunate in 
this respect. We do not make a practice of 
selling jewelry on the instalment plan, but 
we do permit friends and acquaintances of 
curs to open charge accounts with us, if 
they so desire. Careful as we are in ex- 
tending credit, we do meet up with people 
now and then who seek to evade responsi- 
bility in the payment of their bills. Some 
move out of the community and leave no 
forwarding address, while others simply al- 
low bills to hang fire until they are ready to 
pay them, or we grow weary of “dunning” 
them. My advice to a jeweler is not to be 
too hasty in extending credit, even to his best 
friends, unless he knows them to be abso- 
lutely reliable. Department stores are 
known to be very strict in this respect, and 
refuse to open charge accounts with cus- 
tomers until they have been vouched for, or 
can furnish very substantial references. It 
is far safer and more satisfactory to use a 
little discretion in extending credit to those 
with whom you have had no previous busi- 
ness dealings, than to be compelled at the end 
of the year to charge off to profit and loss 
accounts that have proven to be worthless. I 
do not say that you are to’ refuse to extend 
credit to any and all who apply, for such a 
policy is not conducive to business growth. 
But, I do reiterate that the indiscriminate 
extension of credit is to be frowned upon, 
since an accumulation of questionable ac- 
counts in your ledger is a constant menace 
to your financial standing and an enemy to 
your peace of mind. 


A Word or Two About Advertising 

Any jeweler who is short-sighted enough 
to believe that he can get along without ad- 
vertising in these days of merciless competi- 
tion, ought to do a little reading up on the 
subject for his own good.’ Let it be under- 
stood that advertising.is not a cure-all for a 
business that is lacking in vitality, but it is 
a wonderful fonic if taken regularly» With- 
out the use of advertising, iff any shape or 
form, a jeweler may manage to keep going, 
but the pace is painfully slow in comparison 
with the progress he might otherwise make 
were he to become converted to the use of 
printers’ ink, ; 

There was a ‘time when jewelers had the 
field pretty much to themselves, and could 
count on the support and patronage of 
friends and neighbors to help along volume 
of sales. Competition and advertising, how- 
ever, has changed all that. Today, the 
jeweler who succeeds in business must out 
of pure necessity resort to the use of the 
printed word in one form or another. News- 
papers, circular letters, envelope stuffers, car 
cards, programs and outdoor signs all serve 
their purpose in keeping his name before the 
public. Contrary to the views held by some 
jewelers, advertising is neither a useless ex- 
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No. 1386 
No. 1386—High Grade Japanese Carved Bone Beads 
24 inches, $10.00 per Dz. or the same 30 inches, $15.00 
Dz. Earrings to match $8.00 per Dz. 


No. 1345 Jap. 3 in. Collapsible 

Paper Lamp Shade, assorted 
colors, hand painted, $1.75 per 
Dz. A never failing, sure trade 
getter. The same shade, No. 
3000, in Silk can be supplied 
Sept. 15th at $5.75 per Dz. Let 
us have your advance order. 


No. 1100/3 Jap. Carved Cherry 
Wood Salad Sets, $3.75 per Dz., 
or No. 3000/4, the same in plainer 
handle, at $3.25 per Dz. 
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No job too big—No job too small. We have 
the necessary skill, experience and equipment to 
do the work just right—in quick time—at a fair 
price. Try us. 


LEATHER GOODS 


‘till Saturday we’re just making things 
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travagance nor a necessary evil, if it is prop- 
erly employed. Advertising is in reality a 
silent salesman that brings in business you 
would hardly be able to secure for the same 
amount of money in any other way. Were 
you permitted to leaf through the ledgers of 
some of the department stores with whom, 
perhaps, you are in competition, the amount 
expended for advertising might startle you. 
Instead of spending several hundred dollars 
a week or a month for advertising, as you 
might suppose, their daily advertising bill 
often runs into the hundreds of dollars. 
Impressive as these figures may seem to you, 
they represent but a very small percentage 
of the total day’s receipts. These stores would 
as soon think of boarding up their windows 
as they would the discontinuing of their ad- 
vertising, since one plan would prove as 
prejudicial to business as the other. 

It is plain to be seen, then, that advertis- 
ing is a sales stimulator, and that it ought 
to be as necessary a part of everyday busi- 
ness routine as opening and closing the store. 
Volumes could be written on the subject of 
advertising, insofar as it relates to the re- 
tailing of merchandise, without exhausting 
an expert’s storehouse of facts. Suffice it to 
say, however, that the jeweler who desires 
to become well and favorably known in his 
community, must indulge in the use of the 
printed word in one or more of the forms 
above mentioned. 


Making Windows Earn Their Rental 


Judging from the condition in which we 
find the show windows of some jewelry 
stores, one would suppose their only function 
was to let in light, however imperfectly they 
might even serve that purpose. Your win- 
dow, occupying as it does the most valuable 
space in your store, should at least be made 
to pay its share of the rental of your store, 
if it does nothing else. And yet how few, 
comparatively speaking, do really measure 
up to the full stature of their usefulness, 
simply because the necessity for dressing 
show windows at periodical intervals is sel- 
dom given serious consideration. I happen 
to know of the location of some jewelers’ 
windows the contents of which are not 
changed in their entirety from one year’s 
end to the other. Others, again, are 
changed once or twice every week. Which 
of the two types of windows do you suppose 
are responsible for the greatest number of 
sales, all things else considered ? 

I am not going into detail as to how you 
ought to dress your windows to make them 
attractive. To do so would require more 
space than is here allotted me. Any jeweler 
who is the least bit observing can frequently 
get ideas from well-dressed shop windows 
of stores in other lines, to say nothing of the 
helps that frequently appear in jewelers’ 
trade journals. To the jeweler who wills to 
have a distinctive, well-balanced window dis- 
play, there is always a way to arrive at the 
desired result. Ofttimes a little originality, 
coupled with a determination to produce 
something different, is all that is needed to 
bring order out of chaos, insofar as window 
dressing is concerned. The one-important 
thing to remember in dressing a window is 
to avoid overcrowding. It is far better to 
be guilty of putting too few things in your 
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window, than too many, providing they are 
tastefully arranged. One jeweler of my 
acquaintance manages to have an entirely 
different window trim each month, the com- 
plete outfit being furnished by a studio spe- 
cializing in unique window display material. 
His window is usually the talk of the town, 
and brings him a lot of favorable publicity. 

Not infrequently a store is judged by the 
appearance of its windows, the better class 
of trade preferring to patronize the jeweler 
whose window bespeaks an atmosphere of 
elegance and refinement within. 

The proper lighting of your window must 
not be lost sight of, since your window may 
attract quite as much attention by night as 
it does during the day. Effective illumina- 
tion of your window by night acts as a mag- 
net causing many to linger for a few mo- 
ments who would otherwise manifest no in- 
terest whatever in your store or your mer- 
chandise. Make it impossible for your win- 
dows to loaf on the job, and they will surely 
get you more business, 


Cleanliness a Factor in Successful 
Storekeeping 


The jewelry store that presents a clean 
and inviting appearance has a better chance 
of winning the good graces of the public 
than one that is dirty and disorderly, and 
always has that “run-down-at-the-heels” 
look. The stock and fixtures, the floor, win- 
dows and entrance to the store need careful 
cleaning from day to day, in order that dust 
and litter may not be permitted to accumu- 
late. Since women constitute a majority of 
the shoppers who frequent jewelry stores, 
this fact alone should prompt jewelers to 
give heed to this admonition. Dirt in any 
shape or form is repulsive to the average 
housewife, and while it is not always possi- 
ble to prevent dust from accumulating on 
counters and merchandise, the less they see 
of it in your establishment, the better will 
be their opinion of you. 

Soap and water is about as plentiful as it 
is efficacious in maintaining an atmosphere 
of cleanliness in any store, and there is no 
disputing the fact that people like to trade 
where the surroundings are in harmony with 
the character of the merchandise offered for 
sale. 

Price tags and jewelry mounts need to be 
renewed occasionally, since they are bound 
to become soiled in time through constant 
handling. Counter pads, too, should be dis- 
carded when once they begin to look the 
worse for wear, and replaced with pads that 
present a more inviting appearance. In 
short, keep every nook and corner in your 
store looking as spick and span as possible, 
even if it does require some extra effort and 
expense. It is worth something to a jeweler 
in sales and reputation to have it noised 
around that his store always looks so clean 
and inviting. 


Your System of Accounting Must Reflect 
Accuracy 


Every jeweler nowadays must at least 
make a pretense of keeping books, whether 
he likes to or not. The Government re- 
quires certain facts regarding his sales and 
inventory for the purpose of taxation, and 
if he is not prepared to supply the necessary 
information, he is going to have some ex- 
plaining to do. Furthermore, in his dealings 
with customers, accuracy must constitute a 
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part of every transaction, insofar as charg- 
ing merchandise and receiving money on ac- 
count is concerned. An accounting system, 
to be accurate in all its details, need not be 
so bound up with “red tape” as to make the 
keeping of records tedious and expensive. 
The simpler the system, ofttimes, the more 
readily the information desired may be had 
when wanted. I need hardly go into detail 
on this score, since to do so would draw 
this article out to greater length than neces- 
sary. I shall deal only with such facts as 
are needed to insure accuracy, without bur- 
dening the reader’s mind with too many 
rules. When a charge is made, see to it 
that the customer’s name and address is cor- 
rect before it is entered in the ledger, and 
that the description of the merchandise and 
the sale price checks accordingly. Likewise, 
when accounts are paid, do ‘not fail to credit 
the account of the customer from whom pay- 
ment is received. Laxity im this respect is 
apt to cause no end of frouble and annoy- 
ance. If you have ever charged a customer 
with merchandise he has never received, or 
failed to credit him with money paid you on 
account, you will very readily understand 
why I place so much emphasis on the need 
for accuracy in keeping books. Every trans- 
action having to do with accounts receivable 
or payable, should be carefully recorded, so 
as to be available for future reference, if for 
no other reason. An up-to-date cash register 
ought to be a necessary part of the equip- 
ment of every jewelry store, insuring as it 
does a check on all money taken in, or paid 
out, besides preventing “leaks” that might 
otherwise occur. 

It is a good plan to pay all bills by check, 
insisting upon all bills being receipted when- 
ever possible. 
putes, and serves as a double check on all 
money paid out. Any jeweler who desires 
to know how he stands financially, can 
readily ascertain the facts on short notice, 
if he will exercise a little care when working 
on his books. If he is too busy to devote any 
time at all to the keeping of books, he will 
do well to employ a bookkeeper several 


nights a week to keep his accounts in order. °’ 


Many young people nowadays are glad to 
earn a little extra money working on books 
at night for business men. 

In sending out statements to your cus- 
tomers, it is important that they go out on 
the first of the month, not the fourth or fifth. 
If you are careful to observe punctuality in 
this respect, your customers will be inclined 
to be equally as prompt in remitting, and 
you will in the end have less bad accounts 
to charge off to profit and loss. 

(To be continued) 








Feagans & Co., Los Angeles, Cal. are 
distributing some very attractive post cards, 
printed in gold, showing the different Sec- 
tions of the jewelry establishment. 
views include a general view of the estab- 
lishment, which is said to be the handsomest 
jewelry store in the world; the silverware 
division, which features exclusive merchan- 
dise, and many other attractive sections. 
Feagans & Co. are among the most active 
advertisers in the retail jewelry trade, using 
space regularly throughout the year. The 
style of advertising is distinctive and dig- 
nified. The post cards are another of their 
attractive advertising innovations. 
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non-tarnishing, double-faced flannel, gray or maroon (in stock), edges silk 
sewn; fitted pockets of correct size; small silk labe] for your name and address. 
They will please your customers and become lasting and worthy reminders of 
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90% of the Business Men that fail come from the 
ranks of the Non-Advertiser. Play safe and Advertise. 
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(Also Black Onyx, genuine Ameth., Topaz, Blood- 
stone, Sardonyx, Garnet and Hope Sapphire.) 


To Retail $25.00 Without Diamonds $14.75 


Platinum . m 
: SOLID GOLD on Hand at All Times in 
anaete 14K WHITE GOLD Every Size. DG FMADW anv, 
ee a GEN Displ Embl Cards for Your Window 
Fle dil Pos bho — HOPE RUBY IN ORIGINAL COLORS FREE UPON REQUEST 


Cuts in all Emblems and Initials 
Rings. 


FREE with One or More 
WRITE for WHOLESALE PRICE 















2910 7360 
Shanks Suitable for Stone Rings 





Dry Dock 9342 


SIMSON BROS. 
FINDINGS 


For 
Manufacturers 
Exclusively 


125 Canal St., New York 








The C.G. BRAXMAR CO. 


10 Maiden Lane, New York City 


Fraternal Emblems 


Medals and Class Pins 
Fire and Police Badges 




















Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increas- 
ing number of customers. 

Our facilities for manufacturing and designing are 
at your service. 


Write for Emblematic or Badge Catalog 





Mother-of-Pearl Strings 


New Shipment Just Received 


in 
ALL COLORS 


Jade, Rose, Lapis, Yellow and White 


GRADUATED 


OVAL ROUND 


LONG LENGTHS 


BORRELLI & VITELLI 


366 Fifth Avenue New York 





























September 10, 1924 


THE JEWELERS’ 











The Progress of Common Honesty 





Held at St. 





Address Prepared by Harry W. Riehl for the Recent Convention of the A. N. R. J. A. 


Louis, Mo, 

















Slowly but irresistibly there is going on in this 
country a tremendous movement among business 
men of the higher type to achieve an ideal which 
heretofore seemed impossible. To the business man 
of 20 years ago the matter of ideals was one 
of futuristic fantasy, a subject to be dealt with in 
only subdued terms and without serious intent. 
Theories and ideals seemed to be classed in the 
same category. There was no place in that seem- 
ingly practical world for one who was then known 
as an “‘idealist’’ but today is recognized as 
thoroughly practical. 

Today, associations of varicus trades are debat- 
ing with considerable seriousness whether the lack 
of appreciation of the element of COMMON HON- 
ESTY in business has not been a serious set-back 
to the progress cf their particular trade. 

Public confidence, or good will, is a _ rather 
ethereal factor in business. That it has a value, 
however, is recognized primarily by those stock 
promoters with whom the Better Business Bureau 
of St. Louis comes in contact. Figures with five, 
six and even seven ciphers after them frequently 
estimate the value of that particular oil company 
or mining company’s conception of their good 
will. But to come into a more substantial field. 
Take the name ‘‘Kcdak” or “B. V. D.,”’ or any of 
the other well known established trade names and 
we get a rather practical conception of just what 
public confidence can do for any one business. 

Now the establishment of codes cf ethics’ or 
standards of practices is not a new idea. Some 
15 years ago at a meeting of the Associated Ad- 
vertising Clubs cf the World the thought was 
generally expressed that the public was Icsing con- 
fidence in advertising and business due to certain 
malpractices of a minority of the advertising and 
business men of the country. The old theory that 
a bad apple is liable to affect the whole barrel 
was applicable in this case and that organization 
set about through the establishment of a so-called 
National Vigilance Committee to remedy the situ- 
ation so far as it was humanly possible. It was 
the action of this crganization that caused the 
creation of vigilance committees in 250 Advertis- 
ing Clubs through this country and in the further 
growth of the Better Business Bureau movement 
which today is firmly entrenched in over 40 cities 
of this country. 


The Better Business Bureaus have for these 15 
years been recommending the establishmeent of 
codes of ethics and standards of practice in the 
various trade groups and because of the very na- 
ture of our work we are able to secure the best 
thought upon technical matters from those who are 
most vitally interested—the trade themselves. Af- 
ter these standards have been adopted it is much 
more simple to appreach those who have not 
adopted them, or, who will not, either through 
moral suasion, education, or coercion, to bring 
them into the fold. 

Between 50 and 100 national and international 
organizations have formally adopted codes of ethics 
or standards of practice. By so doing they have 
laid down for themselves certain rules and regu- 
lations, measured by these codes of ethics, which 
constitute within themselves a cleansing element 
eliminating in a simple and plausible manner the 
petty trade disputes, the little items of unfair com- 
petition and the frictions which characterized trade 
associations of years past. 


This is not some sort of religious revival or an 
admission upon the part of the business world 
that they have been in the past performers or 
doers of evils, but rather, a direct cognizance upon 
their part that there is scmething practical, some- 
thing valuable, in this hitherto intangible item 
known as public confidence or the result thereof, 
known as good-will. It is in words more under- 
Standable to the retailer—‘Money in the Cash 
Drawer.” 

There crossed my desk, some months ago a very 
valuable report issued by the United States De- 
Partment of Commerce. This important document 
was entitled, “Trade Association Activities.” It 
Comprised some 300 pages and appeared to be a 
very exhaustive study of the activities, functions, 


and results achieved by some 1,200 associations— 
district, national and international—with —head- 
quarters in this country. 

Among the cther valuable things quoted there 
was one outstanding statement which clung to my 
mind because cf its particular application to the 
following thought which I propose to express to 
you. The statement followed a discussion of the 
advisability of trade associations adopting certain 
codes of ethics or standards of practice such as 
I mentioned before. This was followed by a very 
frank statement based evidently upon a practical 
analysis of the results accruing from such action, 
and read as follows: 


“So far it has happened that the 
most vulnerable point in associational 
code of ethics has been the inherent 
lack of means of enforcement.” 


This short, terse sentence embodies the funda- 
mental reason for the existence of the Better Busi- 
ness Bureau movement or, as it is commonly 
known, the TRUTH-in-ADVERTISING movement. 
The Better Business Bureaus of these various 
cities are specialized in the handling of specific 
trade evils; in the analysis of illegitimate trade 
practices; in the fighting of misleading and de- 
ceptive advertising and unfair competition; and, in 
the enforcing of existing laws against those who 
are inclined to be fraudulent. Trained in fraud 
work, specialized in the tactics of the unscrupulous, 
these organizations have prevented the activities of 
all these groups to a point where they are able 
to combat successfully the machinations of the 
illegitimate. 

As explained before this movement is sponsored 
by the Associated Advertising Clubs of the World. 
This international organization, which has affiliated 
clubs in some 12 foreign countries as well as in 
the United States and Canada, comprise over 300 
clubs. A part of its work—and I might say an 
important part of its work—is that such as I 
described a few minutes ago. These Better Busi- 
ness Bureaus, which are sponsored by the legitimate 
merchants in all lines of commercial endeavor, 
stand as a sentinel protecting legitimate business 
and fighting illegitimate business. The theory is 
simply that which is expressed in the code of 
ethics—the conservation of public-confidence and 
the re-establishment of gcod-will in the minds of 
the general public. 

I want to take a few moments to give a few 
high spots or tell about the work of the Bureau 
in the handling of hundreds of cases that come 
before us during the course of a year’s work. 

But first I must address myself to that class 
of cases which deal more specifically with the 
jewelry industry Take for instance, the fake 
auction sales. Auction sales are problems that 
have confronted the legitimate jewelry trade for 
years. The problem has been handled more or less 
successfully in a number of cities by various 
jewelry organizations but at the best this was 
more or less a sporadic action without the neces- 
sary check-up to see that the good accomplished 
was maintained nor without regard to the chasing 
of these crooks from one city on to the un- 
suspecting jewelers of another. 

The Better Business Bureaus have made an in- 
tense study of this situation and today practically 
all of the information concerning jewelry auctions 
are in the hands of these organizations. The inter- 
change of confidential information between these 
various Better Business Bureaus concerning the 


operators of auction sales keeps the various 
Bureaus posted on individuals and  organiza- 
ticns. Thus, when the efforts of the Bureau have 


caused such operators to remove their seat of 
activities, they are followed from city to city, these 
cities being forewarned of their coming, until 
finally they land in some city which is not fortunate 
enough to be possessed of a protecting organization 
of this character. 

If you will come to my cffice I will show you 
a miscellanecus assortment of plain junk dignified 
by the name of “jewelry” containing such things 
as pewter sugar bowls, sold ‘as ‘silver’; glass 
rings sold as .“‘diamond’’; 21 jewel watches which 
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by. the way have 21 jewels with only seven -or 


eight of them functioning; opera glasses made of | 


plain window glass, and a hodge-podge of such trash 
which is foisted upcn the unsuspecting public 
under the general classification of jewelry. 

Or take the silverware club which is a branch 
of the old suit club idea. Now suit clubs have been 
operated in this country for some 15 or 20 years. 
And now the scheme has gene on to other trades 
such as furniture and silverware. Some organiza- 
tion with very little capital and less ~..reputation 
goes into a community and solicits the general 
public, especially women, something along the fol- 
lowing lines: that they are organizing silverware 
“clubs” in that particular community comprising 50 
women. These women are told that: if they will 
pay $1 per week to the particular club which they 
happen to belong that in this manner each week 
there will be created a fund of $50 and that in 
some manner a number will be selected from these 
50 women and to such fortunate persons will be 
given an article of silverware which has a value of 
$50. Solicitation cn such a plea immediately ap- 
peals to the gambling instinct which seems to be 
an inherent quality of the human race and inas- 
much as the agents stress the fact that they are 
sure that the particular person solicited will win 
after she has paid $1 or $2, hundreds and hundreds 
of women are inveigled into just such a scheme. 

Activities of this character have just recently 
been uncovered in St. Louis. Other cities have 
likewise handled them. Immediately upcn securing 
several thousand of these persons, the idea de- 
generates into the planting of socially prominent 
women in certain communities and the scheme 
changes from that above to scmething like the 
following: Representatives of these so-called silver- 
ware clubs go into a community, select a woman 
who might be president of the local bridge club, 
or of a lady’s Aid Society or some civic organiza- 
tion and tells her that if she will join their silver- 
ware club they will see that she gets a very fine 
set of silverware, well worth $50, affer she has 
paid cne or two dollars. The only thing, they 
say, that will be asked of her is the privilege 
of referring other people in the community to her, 
the showing of the merchandise, and in such a 
manner advertising, as they call it, their wares. 
Then, they proceed to canvass the neighborhood 
on the same flea as outlined above and in each 
instance referring to Mrs. So-and-So as having 
won a very fine piece of merchandise after having 
paid in only a few dollars. 

What woman can resist this kind of a plea? 
They do not know that this woman was “planted” 
nor that they will, after having paid the $50 called 
for in their contract, receive a much cheaper 
article sometimes worth as low as about $15. 
Thousands of dollars are taken from American 
cities each year by this scheme—a scheme which 
the Better Business Bureaus of the country are 
fully aware of; which they immediately recognize 
upon hearing the first complaint and, have the 
means, in the majority of instances, of effectually 
stopping it wherever it appears in their community. 

But there is another part of our work which, 
although just a little less romantic, plays an im- 
portant part in this steady movement for the adop- 
tion of COMMON HONESTY in Business. The 
Better Business Bureau watches carefully the adver- 
tising which appears in our respective communities. 
“Sheffield Silver,” “Perfect Cut’? diamonds, ‘‘Blue 
white” diamcnds, “solid gold,” ‘Nickel Silver,” 
etc., etc., are carefully scrutinized, shopped, and in 
some instances bought for the purpose of analysis 
by the Bureau. In this way the Bureau keeps a 
careful watch upon the activities of the entire 
jewelry trade in its particular community, keeping 
the legitimate merchants advised of the inaccuracies 
in his own advertising and sales crganizaticns; 
keeping those who are inclined to be less scrupulous 
on the proper side of the honesty fence and applying 
the laws of false pretense, using the mails to de- 
fraud, and the other existing statutes to fight 
those who take advantage of the public’s credulity. 

Now let me return to the yery beginning of my 
talk—that part which dealt with the adoption by 
various trade organizations of certain ‘Codes of 
Ethics” or “Standards of Practice.’”” I want to 
refer to it again because at some early date the 
Better Business Bureau of St. Louis is going to 
ask you to adopt some such standards. 
going to ask you to abandon the usage of such 
terms as “Nickel Silver’ bacause you and I- know 
that there is no silver in nickel silyer; to give up 
the time-worn adjective “Perfect Cut” or .“Per- 
fectly Cut” as applied to diamonds. Why? Be- 
cause when you apply the acid test of common 
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How We Increased Our Sale of Watches 
ONE of the most steady and liberal adver- 

tisers in the jewelry business of San 
Francisco is James A. Sorensen, president 
and treasurer of the Sorensen Co., 715 Mar- 
ket St. Programs of leading theaters, week- 
ly and monthly magazines, and daily papers 
carry Sorensen “ads.” The cut of a watch 
has come to be almost a trade-mark of the 
Sorensen Co. Among a dozen watch “ads,” 


at Christmas time. We change our ‘ads’ 
every month in the programs, etc., but we 
continue to use the same space.” 


Confidence 


It takes time to win the confidence of the 
public, but Sorensen believes, to win the con- 
fidence of the public so that they will know 
they will get the value of their money, is a 
big factor in selling watches. “Many of my 
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WELL ADVERTISED WEEKLY SPECIAL SALES BY THE SORENSEN CO., SAN FRANCISCO, CAL., HAVE 
BROUGHT EXCELLENT RESULTS 


a child, unable to read, could pick out the 
Sorensen cut, because the watch carries on 
its dial the pictured countenance of the genial 
“Jimmy” Sorensen himself. This watch, 
with “Jimmy” in it, is so familiar to San 
Francisco frequenters of shows and readers 
of papers that the pages would seem to lack 
something without the Sorensen watch. 
Advertising is J. A. Sorensen’s great for- 
mula for selling watches. To THE JEweEL- 
ERS’ CIRCULAR correspondent, he said: “If 
you are in business, you must let the people 
know it. That means, you must keep before 
the public. I know by experience. I started 
in business in San Francisco 28 years ago. 
and immediately began to advertise, and I 
have kept on advertising ever since. I have 
‘ads’ that run in the theater programs con- 
tinuously. I have ‘ads’ running in the week- 
ly papers, and I also use the daily papers 
more or less during the year, but especially 





customers are of 25 years’ standing, and they 
often come from a distance, because they 
have confidence. When I am on the floor, 
especially at Christmas time, it is very grati- 
fying to be reminded by customers: ‘We 
traded with you when you had a small place 
on 6th St.’” 

In advertising wrist watches, the Sorensen 
Co. does not always use the picture on the 
dial. Specials “ads” of wrist watches pa- 
pear often. Graduation time brought a sug- 
gestion that a wrist watch makes an appro- 
priate gift for graduation, for Sorensen is 
very strong for making the most of such 
seasons as graduation. 


How We Increased Our Sale of 
Silverware 


A short time ago Sorensen’ used 
weekly “ads” of “specials” in silverware, 
and the public has learned to look for them. 
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The “ads” carry cuts of the articles used as 
headliners, week by week. One week it is 
bonbon dishes, another jam jars, or other 
silverware specials, such as vases, salt and 
pepper shakers or baby cups. These silver- 
ware specials get people into the habit of 
coming in to buy considerable silverware, of 
which the firm carries a large assortment. 


Diamonds and Jewelry 


The Sorensen Co. makes a specialty of 
advertising that jewelry and diamonds, as 
well as watches and silverware, all make 
lasting Christmas gifts. Before Christmas, 
the store is kept open at night. Window 
displays and very prompt attention help to 
bring in the holiday trade. To Mr. Soren- 
sen’s mind, this is good so far as it goes, but 
it does not go far enough. At one time, he 
made a drive to feature Easter as a jewelry- 
giving season. The other jewelers fell in 
line and an Easter demand was created, but 
next year the idea lapsed again. Mr. Soren- 
sen is going to take it up with the State 
association shortly. He wants Easter jewel- 
ry giving to be featured annually. 

“It does not do to be alive at Christmas 
and asleep for the rest of the year,” he de- 
clared. “I believe that there would be more 
jewelry sold throughout the country if jewel- 
ers would combine, in every city, to feature 
jewelry for such occasions as Easter and 
Mothers’ Day. One cannot do it alone. To 
drive the idea in, the stores must all feature 
the occasion.” 

Another plan on which Sorensen is work- 
ing is to hold jewelry fashion shows, not by 
himself alone, but by jewelers throughout the 
city. “Dry goods, shoes and slippers, hosiery 
and millinery are all featured at fashion 
shows,” he declared. ‘Women, and men, 
too, see the novelties in things to wear and 
they go home and talk of the new styles, 
If we had a jewelry fashion show it would 
make them talk and think jewelry. The 
jewelers of the city could arouse a lot of 
interest in jewelry styles if all had window 
shows and the leading firms clubbed together 
for joint advertising of Jewelry Fashion 
Week. The jewelry stores could be open all 
week, in the evening, and the public should 
be told that the keeping open is not so much 
to induce people to come in and buy, as to 
give people an opportunity of coming in and 
seeing late styles in jewelry and_ watches. 
At present, people do not talk or think 
jewelry as they do hats and gowns, because 
they seldom have occasion to think of jewel- 
ry in connection with a fashion Show.” 

As an example of hammering the idea of 
jewelry in, Mr. Sorensen drew from a vest 
pocket a neat little leather-covered folder. 
It was a calendar, one of the pocket kind, 
given away annually by his firm. They also 
distribute attractive wall calendars. This is, 
to him, just one of his ways of increasing 
sales, but he reiterated that if all the jewel- 
ers would co-operate, throughout the country, 
in making drives for special days and for 
occasional jewelry fashion shows, jewelers 
would have increased sales throughout the 
entire year. 








Lee J. Behl, Pontiac, Ill., was recently 
robbed according to a report received by the 
Jewelers Security Alliance. Entrance to the 
store was gained through a rear door and 
about $800 worth of miscellaneous jewelry 
taken. 






























This is how Gilbert protects clocks in 
transit. Cork plugs are paraffined so as 
not to mar the cabinet finish. Scientific 
packing is only one example of Gilbert 
care and co-operation. 


Unpack a Gilbert Clock Yourself 
Then you'll know why these clocks 











An Appropriate Gift 


GILBERT 











A smart little display card, 
one of the stylish Gilbert 
sales-starters, 





are seldom marred in transit 


LL Gilbert Clocks are scientifically 

packed for shipment. That is only 
one of the many reasons why jewelers 
every where are swinging over to this unique 
line of clocks. 


A Gilbert Clock is thoroughly up to the 
times in design and movement. Its makers 
are an important and vigorous factor in 
the clock industry. They have adapted 
their line, prices and policies to best serve 
the jeweler and his jobber. They are co- 


operating to the limit in moving clocks 
rapidly over retail counters and making 
satisfied customers for sellers of Gilbert 
Clocks. 


Gilbert makes a complete line of mod- 
ern clocks at uniform medium prices. It 
will pay you to inspect the 1924 Gilbert 
designs. It is very easy for you to do 
this. Send for booklet showing these 
stylish new clocks. Use the handy coupon 
on the following page. 


GILBERT 


CLOCKS 


















4245 “Alsace” 





4246 “Lorraine” 





4247 “Moselle” 


Clocks for the careful shopper 
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| WILLIAM L. GILBERT CLOCK CO. 

l WINSTED, CONN. 

l Gentlemen: 

Send me full particulars regarding the Gilbert Baby 
Tambours. Send me your 1924 Catalog Supplement 

| showing your new designs. 
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Feature these Baby Tambours 
from Gilbert’s popular line 


Thirteen inches on the top of a showcase—that’s all the 
space required by a Gilbert Baby Tambour. These clocks 
are small, but they’re built for a big-clock job. 

Their cabinets are seasoned mahogany of delicate grain- 
ing, hand-rubbed to a velvet richness. Baby Tambours 
are designed in five long, low, slender patterns. “Alsace” 
and “Lorraine” have pure white opaque dials, daintily 
numbered, framed by rich gold-finished sashes with bev- 
eled glass. 

“Moselle,” “Seine” and “Vendee” have richly silvered 
dials and gunmetal finished sashes. All are fitted with 
Gilbert’s modern 8-day lever movement, each wheel and 
gear die-cut. 

In every town there’s a ready market for Gilbert Baby 
Tambours. They are closely priced, for the shopper who 
studies values. Because of their low price they can be 
had only in full assortments of five. 

Why not use Gilbert Baby Tambours as a lively Fall 
leader. It is easy to get full details and prices. Use this 
handy coupon today. 


WILLIAM L. GILBERT CLOCK CO. 
WINSTED, CONN. 
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jromberg & Co. are conducting a suc- 
cessful “removal sale” of watches, diamonds 
and all articles of jewelry which they have 
in stock in their store. They will move their 
store from the corner of 20th St. and Third 
Ave., where they have been located for many 
years, a few doors farther south on 20th St. 
Their new location will be one of the finest 
retail jewelry stores in Birmingham, it is 
announced. 

One of the features of the weekly meeting 
of the Ensley Association of Merchants at 
Ensley was an address by P. H. Tyler, 
president of the Tyler Jewelry Co. and 
president of the Alabama Retail Jewelers’ 
Association. Mr. Tyler returned from St. 
Louis a few days ago, where he represented 
the Alabama retail jewelers at the A. N. R. 
J. A. meeting. He spoke to the Ensley mer- 
chants concerning the St. Louis meeting of 
jewelers from all sections of the United 
States. 

A man and woman were arrested in Chat- 
tanooga, Tenn., a few days ago on the charge 
of cashing worthless checks on Birmingham 
jewelers and others, and brought back to 
Birmingham to face the charges. The arrest 
was the direct result of the woman giving a 
check for $250 to a Birmingham concern on 
the First National Bank at Bessemer and 
it was alleged she had “insufficient funds.” 
The check was given as part payment on 
an automobile and notes for the balance 
signed by her and the man. The Chat- 
tanooga police arrested the couple on the 
charge of driving an automobile without a 
license tag. The automobile was recovered. 

The other day a stranger walked into the 
retail jewelry store of Reid Lawson, Inc., on 
N. 20th St., and wanted to look at a watch. 
He was waited upon by John G. Apsey, 
member of the firm and one of the ex-presi- 
dents of the Alabama Retail Jewelers’ Asso- 
ciation. Mr. Apsey showed the prospective 
purchaser a $40 watch and an $80 watch. 
He decided he would take the $40 watch and 
offered Mr. Apsey a check for $250. The 
check bore the signature of a well-known 
Birmingham man. Mr. Apsey was suspicious 
of the check and stepped to the rear office 
in the store and called this man up, only to 
be told the check was a forgery. The 
Stranger was detained in the store until an 
officer could be called and place the man 
under arrest, and he was locked up in the 
city jail. 

The Tyler Jewelry Co., of Ensley, will 
award this year a handsome silver loving 
cup to that citizen of Ensley who is ad- 
Judged the most useful citizen in that com- 
munity during the current year, according 
to announcement of P. H. Tyler, president 
of the Tyler Jewelry Co. The cup was re- 
cently selected personally by Mr. Tyler and 
is said to be one of the most beautiful ever 
seen in this community. The Tyler Jewelry 
Co. is now mailing out letters to the Ensley 
Merchants’ and Business Men’s Association, 
the Ensley Realty Board, the Kiwanis Club 
and other organizations, asking them to se- 
lect the judges to decide who shall be en- 
titled to the cup. Last year a similar cup 
was offered by this well-known jewelry com- 
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pany and was won by Miss Cecilia Wilson, 
for 23 years a teacher in the Ensley public 
schools. 

Birmingham has been experiencing her 
first real touch of Fall weather, and as a 
result the retail jewelry stores and other 
retail stores of the city have been visited by 
more shoppers during the past week than for 
several months. Several of the retail jewel- 
ers report that business is better than it was 
a few weeks ago. With the various schools 
and colleges opening, some of the jewelers 
have been doing a good business in the sale 
of class pins and other school and college 
jewelry. Cotton is commencing to move, 
and during the next few weeks out-of-town 
shoppers will commence coming to Birming- 
ham from the rural sections to do their Fall 
shopping. This will stimulate local business 
to a considerable degree. The prospect for 
a good Fall and holiday trade is most prom- 
ising, according to several leading jewelers. 

P. H. Tyler, president of the Tyler Jewel- 
ry Co. at Ensley and president of the Ala- 
bama Retail Jewelers’ Association, presided 
over a banquet given by the Ensley Asso- 
ciated Merchants on Sept. 4. This was the 
first banquet of the Fall season given by this 
association, and about 150 members and their 
wives and all presidents of the women’s 
clubs of the district were present. At this 
banquet the Ensley jewelers and other retail 
merchants launched their regular Fall co- 
operative advertising plan which will be con- 
ducted until Jan. 1. Funds with which to 
carry on this co-operative advertising were 
subscribed under the direction of S. C. King, 
of the Bank of Ensley. This association of 
Ensley merchants conducted an advertising 
campaign last season with marked success 
to all. Music for the banquet was furnished 
by Mrs. Nunnally’s orchestra. 











jewelry trade, is enjoying a vacation in Cali- 
fornia, 

Frank Grey, of the Freeman, Daugherty 
Co., was in New York last week in the 
interest of his firm, 

Augustus Grom, at one time president of 
the local Jewelry Workers’ Union, was a 
local visitor last week. He is now living 
in Orange, N. J. 

Nels T. Nelson, of Attleboro, has been 
granted a patent on a bracelet lock witch he 
has assigned to the J, F. Sturdy’s Sons Co., 
of Attleboro Falls. 

Samuel Einstein, who is a member of the 
park commission, took a very active interest 
the past Summer in the playgrounds and 
through his efforts the children enjoyed a 
wonderful Summer. 

The R. F. Simmons Co.’s Relief Associa- 
tion held its annual outing last Saturday at 
Duby’s Grove. Ezra Smith, Eva Webb and 
Joseph Leary was the committee in charge 
of the arrangements. 

William H. Saart, president of the Attle- 
boro Poultry Association has announced that 
the annual show will be held this year as 
usual. The local manufacturer, who is a 
poultry fancier, has a number of prize win- 
ners in his pens, 

The manufacturing jewelers of the Attle- 
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boros were united this week on _ the 
candidacy of Joseph W. Martin, Jr., for 
the Republican nomination for Congress. 
They urged the benefit of a man in Congress 
who understands the needs of the industry. 

An offer has been made for the assets of 
McRae & Keeler Co, and a decision will be 
reached at a meeting of the creditors to be 
held Sept. 17. The chances are believed to 
be excellent, that the offer will be accepted 
and that the concern will be saved as an 
Attleboro industry. The appraisers have 
filed with the referee an inventory showing 


assets of $45,728. 











Linn Culbertson, of the Hess & Culbertson 
Jewelry Co., left last week on a pleasure 
trip. 

W. G. Drosten, president of Drosten’s, is 
spending a two weeks’ rest at Michilanda, 
Mich. 

Samuel Kober, diamond merchant, left 
this week on a trip through Missouri, Okla- 
homa and Texas, 

H. W. Kellersman, salesman for the Hoyt, 
Jewelry Co., left Monday for a month’s trip 
through Missouri and Kansas, 

James J. Burke, president of the Brooks 
Jewelry & Optical Co., returned last week 
from Chicago, where he visited his mother. 

S. J. Arnold, of the Gutfreund-Arnold 
Jewelry Mfg. Co., returned Monday from 
Chicago where he spent over a week on 
business, 

Among the retailers in the St. Louis. 
market during the week were Arthur Weiss, 
of Warren, Ark., and J. A. Finger, of 
Arkadelphia, Ark. 

J. F. Bolland, president of the J. Bolland 
Jewelry Co., has returned from the east 
where he has spent the last five weeks with 
his family. His family will return later. 
Harry Kaye, salesman for the firm, returned 
last week after a six weeks’ trip to Honolulu 
and western American cities. . 

S. H. Bauman, president of the Bauman- 
Massa Jewelry Co., and Mrs. Bauman will 
return Sept. 14 from a three months’ trip in 
Europe. The sales force of the Bauman- 
Massa Jewelry Co, left last week to finish 
their first trip, after having been in the city 
during the recent A. N. R. J. A. convention. 

Louis E. Gutfreund, of the Eisenstadt 
Mfg. Co., who has been confined to his home 
by an extended illness, is now able to get 
downtown several days a week. The turn- 
ing point in his recovery was his attendance 
at the production of the grand opera 
“Carmen” on the evening of Aug. 28, when 
the St. Louis manufacturers and jobbers 
were hosts to retailers who attended the con- 
vention here of the American National Re- 
tail Jewelers’ Association. Since that time, 
Mr. Gutfreund’s condition has improved 
rapidly, it is reported. 








A concern in Amritsar, India, is in the 
market for the purchase and also the agency 
for pearls, imitation and culture, and beads. 
For further information, write to the 
Bureau of Foreign & Domestic Commerce 
at Washington, D. C., or any of its branches. 
and refer to File No. 11307. 
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Refiners 
Sweep Smelters 


Gold— Silver — Platinum 














Purchase Ores, Residue, Cyanides and 
Chlorides 


Jewelers’ and Dental Sweep. 







We manufacture White, Green and Yellow 
Gold and Wire, All Karats. 


Pure Silver and Anodes 
Solders, Alloys and Dental Golds. 


Pure Nickel, Zinc and Copper for 
Manufacturing Purposes. 


L. LELONG & BRO., Inc. 


New York Office Works 
17 W. 42nd St. NEWARK, N. J. 











PLATINUM 


© 


You Cannot Burn Hoover’s 


which flow easily and smoothly. 


The 1000, 1100, 1200, 1300 and 1400 
all stick like part of the metal 
itself yet come away cleanly when 
heated and have a 


Uniform Color Throughout 


That’s why leading platinum-smiths 
say to all who care to inquire, “I 
have tried all and Hoover’s is the 
best.” 


Let us tell you more. 





Platinum Solders 


HOOVER & STRONG. Inc. 
—Netallurgists 


Orrice AND Works, |19 West TUPPER STREET 
BUFFALO, N.Y. U.S.A. 
























American Platinum Works 
All That the Name Denotes 


Refiners and Manufacturers of Platinum and Platinum 
Metals. 


PURE PLATINUM 


and 


IRIDIUM-PLATINUM 


with 5-10-15-20-25 and 30 percent Iridium 
in PLATE and WIRE 


PALLADIUM-PLATINUM 


also supplied when specified 


20% Palladium Platinum in stock charged at prevailing 
market prices of contents. 


SEAMLESS TUBING 
PLATINUM and IRIDIUM-PLATINUM 


Round—square—oblong 


Palladium—Iridium—Rhodium—Ruthenium 
Platinum Chloride 





Refining of Sweeps, Scraps and Filings 


American Platinum Works 
N. J. R. R. Ave. at Oliver St., Newark, N. J. 
New York Office, Charles Engelhard, 30 Church St. 




















HANDY @ HARMAN 


31 Gold St., New York City Brid geport, Conn. 





Refiners 


Gold 
Silver 
Platinum 








SHIP TO EITHER PLANT 
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Whence the Repair Man of the 
Future ? 





An Address by John T. Faig, President, Ohio Mechanics Institute, Cincinnati, O., Before the 
Recent Convention of the Ohio Retail Jewelers Association, Held at Cedar Point, O. 




















I HAVE seen a statement that from 400 to 
500 boys and young men are graduated by 
the schools of horology each year. If this 
figure is taken as the basis for calculation, 
it appears that only about 25 per cent. of 
‘the men. who retire from watch repairing 
are replaced from the schools. Even if 
the figures on which this calculation is 
based are not strictly accurate, it is apparent 
that the present schools of horology make 
up only a small part of the loss of craftsmen 
each year. 

Three other facts are of interest in this 
connection. The first of these is that few 
‘apprentices are taken on by jewelers and 
watch repairers generally. A survey of New 
England a short time ago showed very few 
apprentices. A survey conducted last year 
in Philadelphia by an educational foundation 


showed that only nine apprentices were em- 


ployed by 45 establishments, and that of these 
45 establishments, only two willingly ac- 
cepted apprentices. Most of the 45 establish- 
ments were entirely unwilling to take on ap- 
prentices. In Cincinnati there are very few 
of the regular type of apprentices though 
there are a number of a new kind that I 
am going to tell you more about later. 


The second disconcerting fact in connec- 
tion with the supply of repairmen is the re- 
duction in the supply from Europe. For- 
merly a partial supply came from this 
source. But with the reduction of the 
number of persons from abroad that are per- 
thitted each year comes a corresponding re- 
duction in the number of watch repairers, 
and this condition is not likely to change for 
some years, possibly many years. The third 
disconcerting fact is the fact that ‘more 
watches and other timekeeping mechanisms 
are used each day than were used the day 
hefore. The task of keeping these in proper 
repair is a job that is growing larger each 
day. It seems inevitable that the total num- 
her of watch repairers shall grow smaller 
each day for some time to come and prob- 
ably for many years to come.. Now, watch 
repairing cannot be done in factories. Pro- 


duction methods will not be of much help 





here. The lack of competent watch repair- 
men is going to be more and more acute, 
and the situation is going to be much worse 
before it gets better. 

Before telling you how the co-operative 
plan for the training of watch repairers at 
the Ohio Mechanics’ Institute, of which I 
have the honor to be president, will help this 
situation, I want to tell you a few facts about 
the institute itself, so that you will know 
what kind of a background it offers for a 
school of watch repairing. 


The Ohio Mechanics’ Institute was or- 
ganized in 1828. It is therefore nearly 100 
years old. It offers day and evening classes 
in many lines, including architectural drawing 
and designing, mechanical drawing and de- 
signing, free hand drawing and art, litho- 
graphic designing and art work, including 
press work. It has courses in printing, 
linotype operation, machine work, wood- 
work and pattern making, with competent 
practical men in charge of these depart- 
ments. The shops are modern, the build- 
ing having been erected in 1911. The build- 
ing and its equipment are valued at some- 
thing over a million dollars. There is a 
day faculty of 30 teachers and an evening 
faculty of 50 teachers. Last year there were 
in attendance 450 day students and 700 eve- 
ning students, in round numbers. 

Our watch repairing department is a little 
over two years old. It was established in 
order to help the government train ex-serv- 
ice men. There was-no school of watch re- 
pairing in Qhio, Indiana, or Fentucky be- 
fore the ~waf, so far as I know. We re- 
sisted the pressure to establish this depart- 
ment of Watch repairing for more than a 
year, but finally agreed to do it. A super- 
visory committee consisting of Mr. Frank 
Herschede (lately deceased), of the Hersch- 
ede Jewelry Co. and of the Herschede Hall 
Clock Co., Fred Gruen, of the Gruen VW’atch 
Co., and George Newstedt agreed to help, 
and no important step jvas taken without 
their unanimous approval. They helped in 
selecting the equipment and the instructors, 
the latter being, of course, most important. 


~~ 





Later Mr. Solar, of Cincinnati, was added 
to the committee. 

So far the school has turned out about 20 
watch repairers, who are now at work, and 
it has at present 40 students, with two full 
time instructors. 

The whole scheme of training was care- 
fully worked out, the head instructor giving 
his full time to the equipment, to devising 
proper exercises, and to other successful 
schools, for some months before a single 
student was accepted. 

Following are some items about our school. 


Students may enter at any time of the year, 
except between Aug. 15 and Sept. 15. Stu- 
dents who have had no previous training 
study full time under instructors for from 
six months to nine months, After that time, 
if they show ability, are apt and industrious, 
they may pursue the course on the co-op- 
erative plan. According to this plan, a stu- 
dent works four weeks at the school, then 
four weeks in a commercial shop for wages, 
then four weeks at the school, and again 
four weeks in the same commercial shop, al- 
ternating thus for the remainder of his 
course, between the school and the commer- 
cial shop. Two students form a pair. While 
one is in the school, the ather is in the shop. 
Every four weeks the students change places. 
There is one student on the job in the com- 
mercial shop all the time. As far as the 
shop in concerned, two boys hold down one 
bench all the time. 


This may seem like a complicated plan to 
those of you who are not familiar with it, 
but we have no trouble with it in practice. 
Thirty of our forty students are now co- 
operative students. They are at work with 
the Gruen Watch Co., the Herschede 
Jewelry Co. and the George H. Newstedt 
Co., and in commercial watch repairing 
shops in Dayton, Ohio; Middletown, Ohio, 
and Hamilton, Ohio. A boy may work in 
his home town a hundred or two hundred 
miles away from Cincinnati, making the rail- 
road trip once a month. When he is skilled 
enough to enter the co-operative course, 
which will be from six months to nine 
months after he enters the school, he will 
earn considerably more than the cost of tui- 
tion, though he cannot earn all of his ex- 
penses, unless he lives in Cincinnati, or’ 
nearby, and does not have.to pay board. '' 

This is not the first time the co-operative 
plan was used. It was started in 1906 in an- 
other line of work, at another Cincinnati in- 
stitution. So far as I know, the Ohio Me- 
chanics Institute is the first school to try the 
co-operative ‘plan in watch repairing. 

The Ohio Mechanics’ Institute offers a 
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THE NEW G-S FANCY SHAPED FINISHED CRYSTALS 
and the G-S METHOD 


of fitting them is the most practical and profitable system introduced to the jewelry trade for fitting fancy shape 
crystals. It enables any jeweler to fit a fancy case in less than five minutes, giving customers prompt service 
and perfect workmanship. G-S Fancy Shaped Crystals are perfectly domed and sizes are finished ready to be CE, 
snapped into case, without any extra work. 
No Grinding, Cutting or Tools Required 

The fitting of G-S Fancy Shaped Crystals is very simple—all that is necessary is to obtain brass gauge from 
the set furnished which fits case and then the crystal bearing same number as on gauge can be snapped in, 
without any extra work. A Small Stock of only 21 sizes is a complete assortment. 

Non-breakable G-S Crystals are made of a special fibre material having a hard, glassy surface, highly pol- Chay nas 
ished and can not be told from glass when inserted in watch. They do not chip, break or crack. Each and Dentetned 


every crystal is used profitably. 
G-S Crystals Fit Tight—No Dust or Tarnish on Dial 











GERMANOW-SIMON MACHINE CO. Manufacturers of G-S Flexo Crystal Inserting Machine 
547 West Avenue Rochester, N. Y., U. S. A. and the G-S Flexo Crystals—Round and Fancy Shaped. 





THOMAS J. 


DEE & CO 
REFINERS 


e s supp ‘e) ritk “41: : 

i oe « supply y oe Sweeps, Polishings, Gold, Silver, -green gold—plates, wires, 
5O p n pilates, Pl ti P| | t d S and solders in 10Kt., 14Kt., 
solders and wires, also atinum an ate craps. 18Kt., also white golds and 
golds |} 2 Sue @1 0) Oy De) 


a MANUFACTURERS have Setectlent workin 
Platinum and White Gold Wedding pee 
Ring Blanks. Fancy White Gold 


: oe Mountings. Selections Sent on Request. ; 
Purchasing and Sales Dept.: Refining and Manufacturing Plant: 


5 So. Wabash Ave. . CHICAGO 317-319 E. Ontario St. 











Just Out 


Midget Rotary 
Blower 


and 
for individual blowpipe use. 
Quantities of air up to 3.7 cu. 


s 
Platinum 
e ft. per minute at 5 Ib. pres- 
Refiners aud Assayers ike ewe sure with variable control. 


Write for circular for full information. 
Built for hard use and long service. Catalog “B-19” lists 


a. B. HAGSTOZ a SON our full line free for the asking. Address please? 


| 709 Sansom St., Philadelphia Buffalo Dental Mfg. Co. 
BUFFALO, N. Y., U. S. A. 


Gold, Silver 
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splendid background for a school of horology. 
We have excellent courses in mathematics 
and in machine design, a well equipped de- 
partment of physics, and a well equipped de- 
partment of chemistry. The ambitious stu- 
dent who wants to take other courses in the 
evenings has the opportunity to do so, while 
he is a regular full time student. 

The co-operative plan offers an excellent 
combination of careful teaching and prac- 
tical experience under commercial conditions. 
The co-operative student on the job is like 
any other workman. He has to hold his job. 
He has to take orders and execute them 
properly. He has to do the job right, so it 
won't come back. The advantage of this 
will be clear to all of you. When he gets 
through his two year course he knows what 
he will be up against and he won’t be scared 
to death the first time he goes to work. His 
boss will know that he has made good on 
a co-operative job, and will have more con- 
fidence in him. The school itself does no 
commercial work. 

The Ohio Mechanics’ Institute has also an 
Industrial Museum in which interesting ma- 
chines and articles that illustrate progress, 
or historical development in industry, are 
stored for free exhibition. If some of you 
should have, or should acquire, watches that 
are of peculiar interest or historical value, 
and that have no particular commercial 
value, send them to the Industrial Museum 
of the institute as gifts, or as loans, and they 
will be cared for properly. We should pre- 
fer them as gifts, as that will simplify the 
keeping of our records. It will be possible, 
with the co-operation of the watch indus- 
try, to accumulate a collection that in time 
to come will be most interesting and instruc- 
tive. 





A Comprehensive Work on Electric- 
ity as Applied to Chronometry 


L’Electricite et ses applications a la chron- 
ometrie (Electricity and its applications to chron- 
ometry), third editicn, revised and enlarged, 540 
octavo, with 344 illustrations in the text 
and 8 separate plates, by A. Favarger, Engineer. 
Published (in French) by the Journal Suisse 
d’Horlogerie ct de Bijouterie, at Neuchatel, Swit- 
zerland, 

HE author has divided his work broadly 

into two parts, the theoretical and the 
practical, the last named of which its greater 
portion is devoted. 

In the first section the origin, generation, 
control and transmission of the electric cur- 
rent, electrochemistry, magnetic and electro 
magnetic phenomena, the Hertzian waves, 
the scientific principles of wireless telegraphy 
and telephony and the apparatus and ap- 
pliances employed in both methods of inter- 
communication, are considered, lucidly and 
as far as possible in plain, comprehensible 
language. Detailed descriptions of broad- 
casting and receiving stations, their equip- 
ment, construction and installation, consti- 
tute a separate section in this chapter. 

The practical part of the work, in which 
a majority of the illustrations are to be 
found has divisions dealing with independent 
electric clocks, direct and indirect acting, 
describing; in detail, with illustrations, the 
various types and those most used for public 
and private time-recording systems, their 
arrangement in series, etc.; the unification 


of time by electricity and the apparatus used 


pages, 
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for this purpose. There are special sections 
devoted to the consideration of electric 
master clocks of various types; the trans- 
mission of exact time for great distances 
employing different signalling appliances; 
practical information in regard to public 


12i 


tical utilization of the Hertzian waves, a 
branch Of the subject which, in both the 
theoretical and practical sections of the 
work, is treated at great length, with par- 
ticular explicitness and with careful regard 
to detail in the description of the different 




















SECTION OF U. S. BUREAU OF STANDARDS. WHERE WATCHES ARE TESTED BY THE GOVERN MENT 


systems of electric timekeepers ; the scientific 


application of electric chronometry.; electrical 
recording chronographs of various types, the 
horary service of a modern astronomical 
observatory, describing the various instru- 
ments used in such an institution in detail 
and a special section devoted to the con- 
sideration of electro-chronometry in its re- 
lation to wireless telegraphy. 

Printed in clear, legible type on paper 
of excellent quality, profusely illustrated 
either with direct reproductions from photo- 
graphs or artistic engravings and with 
numerous diagrams of plans of electro- 
chronometric installations of various descrip- 
tions, the work is a complete and valuable 
addition to the literature of a subject that 
is of steadily increasing importance, from 
the commercial as well as the horological 
standpoints and which has gained immensely 
in interest since the demonstration and prac- 


apparatus. The application of electricity to 
horology is most comprehensively treated. 





One Thousand Watchmakers Already 
Certified by the H. I. A. 


LLUSTRATED above is a scene at the 
Horological Institute of America at 
Washington, D. C. This section is located 
in the Department of the United States 
3ureau of Standards where all watches are 
tested by the United States Government. 
The number of certified watchmakers now 
totals about 1,000, and here watches are dis- 
mantled and put out of order, then returned 
to applicants for certificates to be properly 
repaired. The watch must be put in good 
running order before an applicant can qualify 
for a certificate. A theoretical examina- 
tion is also given, ss 
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methods; 


BAUCTIONE 


T OF BUSINES 
ENTIRE CK MUST BE SOLD 


j JEWEL HY WATCHES DIAMONDS 
LOCKS bx AT AUCTION" 





Crowds Waiting for Harris to Start Sale! 


“Your clean, 


be injured in any way, as you did not misrepresent any article 
offered for sale, and am well satisfied the merchandise sold 
brought a better price than could have been expected, as’ there 
was another sale going on in town at the same time. We surely 
had a successful sale. 

“T would be very glad to recommend you to any jeweler as a 
first-class auctioneer. 


“DAVID EDWARDS, SHARON, Pa.” 


My policy of clean, forceful Auction procedure 
without misrepresentation and at justifiable 
prices has brought not only immediate profit 
but important publicity, 
and added reputation to my clients. 


READ What This Jeweler Writes 


“Mr. M. Harris, New York, Dear Sir: 
you on the success of the sale you just concluded for me. 
gentlemanly methods in conducting a sale have 


proven to me that there is no reason why my reputation should 


I wish to congratulate 


“Very truly yours, 





raluable new trade 


PAMPHLET ON HARRIS AUCTIONS will be sent FREE to any Jeweler on request; it gives 
references of jewelers and shows the right way to run auctions. 


20 Years of Successful Auction Selling 


the largest. sales proposition 
States and Canddaz 





Write or wire 


All correspondence 
strictly confidential 


M. H ARRI S The Jewelers’ Auctioneer 


1518 Washington Avenue, New York 


I conduct all sales personally, assisted by 
an efficient auctioneer trained in Harris 
am in a position to undertake 
in United’ 


Telephone Bingham 3362 


I Guarantee Profits and Guard Your 
Reputation 
' No stock is too high grade for me to sell 
, at a profit; same consideration given to 
small sales as to large sales. 
















SAVE GOLD! 
SAVE TIME! 
SAVE MONEY! 
























THEY SAY: 


‘Best investment I ever 
made.”’ “‘We always 
recommend | it to our 
friends.’’ ‘‘Doubled our 
returns from the refin- 
er.” ‘‘Makes a dustless 
shop possible.’”’ ‘‘Get 
one if you can possibly 
do so.” ‘You'll 4 
sorry you didn’t get it 
years ago—I am.” 

“‘10c saved from each 
watch case polished.’’ 








Get 
One 
Today 


and begin 
saving money 
from the gold 
dust that is 
now entering 
your lungs. 








SAVE. HEALTH! 





lee) 


Protect your health from pol- 


ishing dust, 


fortable at 


you will do more., 


i 


Be more com- 
work and 





USE THE’ WORLD'S MOST EFFICIENT 


LEIMAN POLISHING: 


DUST COLLECTOR 


A_ powerful, 
with ball be 


—PATENTED— 


noiseless’ , machine, 
aring support, for the suction fan— 


easy running, 


powerful suction of ‘air at each dust hood draws 
away the dust from’ the work. Small floor space. 


Little power. 


Electric 


lighted dust hoods. 


Self-contained—complete, set up and ready to run. 

















ee | 
Compact, Strong and Reliable—only 2x4 feet 
floor space—some models larger, some smaller. 


You doubtless already know that the world’s worst scourge 
with lung affection. You help it along when you Sreathe sae 
will breathe in all this dust and save your health—aAct Today. 


LEIMAN BROS., 


Cost 
averages 
only 
a 
few 
cents 
a 
day 


You can 
easily afford 
one. 


civilized people has to do 
aden dust. 


This machine 


60-62 LISPENARD ST. NEW YORK 
Makers of Good Machinery for 35 Years 


Better Jewelry — Less Time 
Patented July 19, 1921 


with the Hokey 


Soldering Outfit. A depend- 
able flame for speedy work. 
Gentle or intensely hot — 
changed in a jiffy. 


LT, 











No noise, no dirt, no blower 
—and it uses ordinary gas 
and oxygen. 


Be efficient with one—be 50 
times as efficient with 50. 


Ask for Catalog C.-S. 
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JEWELERS TECHNICAL ADVICE C? 
22 ALBANY St NEWYORK CITY’ 
— 


| SAM. W. HOKE, Mcr. 




















C. W. BUTTS, Inc. Crowes, Poudants and Bows 
Announce Their Removal to 


No. 42 Hedden Place, East Orange, N. J. 


Larger quarters and increased facilities will enable us to 
better serve our many customers. 











wes PITKIN inc. 


ANALYSES OF 
PLATINUM METALS, WHITE COLD 


GREEN COLD, SOLDERS, WASTES 
47 Fulton St. New York 
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[Patents Granted by the United States 
and the Registered Trade-Marks.] 











UNITED STATES PATENTS 





Issue of September 3, 1924 


COLLAR BUTTON. Crarence B. 
Filed Feb. 13, 1924. 


1,506,902. 
Hanp, Maplewood, Mo. 
Serial No. 692,537. 

A collar button comprising a hollow head and a 
stem detachable therefrom, and a revoluble disc 
within said head, the bottom wall of said head be- 
ing provided with a slot and the disc being pro- 


9, 
silg2r 
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WZ 
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vided with a recess adapted to register therewith, 
said stem having a crosshead adapted to enter said 
slot and recess, means for securing the stem into 
the head on rotating said disc so that its recess 
is out of register with the slot in the head, and 
means for holding the slot and recess in  non- 
registering relation. 





1,507,062. VANITY CASE. SomMerrierp E. 
Miter, Chicago, Ill. Filed Feb. 21, 1922. 
Serial No. 538,229. 


The combination with a case having a lining on 
the interior walls thereof, of an insulating plate 
intermediate one of the walls and the lining, a 


















































lamp, circuit wires and a concealed switch sup- 

ported by the plate, a battery within the case, 

contacts between the battery and the circuit wires, 

a cover hingedly related to the case, and a mirror 

supported by the cover. 

1,507,249 SEPARABLE CUFF BUTTON. W11- 
LARD A. OrmSPEE, Taunton, Mass.; assignor to 
Taunton Pearl Works, Incorporated, Taunton, 
Mass., a corporation of Maine. Filed Aug. 
4, 1923. Serial No. 655,599. 

_ A separable cuff button comprising co-operating 

independent buttcn members, cach having an outer 





head and a flanged inner head, one of said mem- 
bers having a stud and the other a socket to receive 
said stud, a pair of transversely arranged resilient 
fingers extending inwardly to grip the stud, and 
means to lift said fingers out ef their normal 


Plane to spread positively their gripping ends and 
release the stud. 


Designs 
CLOCK CASE 


65,531. Max Katz, Providence, 
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R. I. Filed March 18, 1924. Serial No. 
8,988. Term of patent 14 years. 
65,534. BADGE OR’ SIMILAR’ ARTICLE. 


JosernH A. Mariner, Los Angeles, Calif. Filed 





Sept. 19, 1923. Serial No. 7,261. Term of 


patent 14 years. 
65,543. RING. Frenertck A. Suimp, Philadel- 
phia, Pa., assignor to Skillkrafters Incorpo- 





rated, Philadelphia, FPa., a corporation of Dela- 
ware. Filed Aug. 3, 1923. Serial No. 6,938. 
Term of patent 3% years. 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Published Sept. 3, 1924 


No. 152,247. (CLASS 21. ELECTRICAL 
APPARATUS, MACHINES, AND _ SUP- 
PLIES.) GoruHaAM MANUFACTURING Co., 
Providence, R. I. Filed Aug. 27, 1921. Un- 
der 10-year proviso. 

Trade-mark comprises the word ‘‘Gorham.”’ 


GORHAM 


Particular descripticn of goods.—Electric Lamps 
and Electroliers. 

Claims use since 1904, 

No. 175,678. (CLASS 37. PAPER AND 
STATIONERY.) Pen-O-Penci, Company, 
New York, N. Y. Filed Feb. 7, 1923. 
No claim is made to the use of the representa- 


Ser. 


: ie. 
, lense 


tion of a combination fountain pen and pencil apart 
from the mark shown on the drawing. 
Particular description of goods.—¥ountain Pens 


CIRCULAR 
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‘ and Pencils and Combination Fountain Pens and 


Pencils. 
Claims use since about Jan. 23, 1923. 
Ser. No. 177,799. (CLASS 28. JEWELRY AND 
PRECIOUS - METAL WARE.) PATRICK 


County, Va., Farry Stone, Co., Inc., Rich- 
Filed March 21, 1923. 


mond, Va. 





Particular description of goods.—Jewelry con- 
sisting of Pendants, Watch Fobs, Stick Pins, 
Brooches and Charms Having a _  Cross-Shaped 
Stone Therein. 

Claims use since 1915. 


Ser. No. 184,215. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Morris S. 
RosenBerG, New York, N. Y. Filed Aug. 8, 
1923. 














Particular description of goods.—Bracelets, 
Finger Rings, Watch Chains, Neck Chains, Key 
Chains, Scarf Pins, Earrings, Lockets, Charms, 
Brooches, Lavalliéres, Pendants, Sautoirs, Cuff 
Links, Cuff Buttons, Tie Clasps, Emblem Buttons, 
Collar Pins, Collar Buttons, etc. 

Claims .use since March 20, 1923. 


Ser. No. 195,696. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) _ S. B. Lavicx 
Co., Chicago, Ill. Filed April 17, 1924. 


FULL-BACK 





Particular description of gcods.—Gold-Plated 
Collar Buttons. 

Claims use since June, 1923. 
Ser. No. 198,418 (CLASS 27. HOROLOGICAL 


INSTRUMENTS.) Mimo Watcu Co., doing 





business as Manufacture Internationale Montres 
Or, Graef et Cie., and Fabrique Mimo, La 


124 


Chaux-de-Fonds, Switzerland. Filed June 11, 
1924. 
Particular description of goods.—Watches, Watch- 
cases, Watch Movements, and Parts Thereof. 
Claims use since about March 25, 1913. 


Trade-Mark Registrations Not Subject to 
Protest 

(CLASS 27. HOROLOGICAL INSTRU- 

Tue New Haven Crock Co., New 

Filed Aug. 20, 1923. Serial 


188,876. 
MENTS.) 
Hiaven, Conn. 
No. 184,753. 


“True ‘Time Tellers 


Particular description of goods.—Clocks. 
Claims use since July 23, 1923. 

188,922. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS.) Tue Gruen Watcu Co., Cincin- 
nati, Ohio. Filed Nov. 17, 1923. Serial No. 
188,476. 


REINFORCED 


Particular description of goods.—Watches. 
Claims use since Nov. 1, 1922. 

188,888. (CLASS 28. JEWELRY AND PREC- 
IOUS-METAL WARE.) Maratuon Co., At- 
tleboro, Mass. Filed March 23, 1923. Serial 
No. 177,917. 


SLIP-OVER 


Particular description of goods.—Bracelets. 
Claims use since Dec. 1, 1922. 


Trade-Marks Registered August 26, 1924 
(CLASS 28. JEWELRY AND PRE- 


WARE.) Kart GuGGEN- 
Filed Feb. 12, 1924. 


Ser. 192,177. 
CIOUS-METAL 
neim, Inc., New York. 


Particular description of goods.—Brooches, Scarf- 
pins, and Cuff Buttons. 
Claims use since October, 1923. 
Ser. 196,58. (CLASS 28. JEWELRY AND 
Precious - Metal Ware.) Gorham Mfg. Co., 
Providence, R. I. Filed May 5, 1924. 


MAINTENON 


Particular description of goods.—Sterling-Silver 

Dinner Service. 

Claims use since January, 1917. 

Ser. 196,811. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) InrernationaL T1ME_ ReE- 
corDING Co. or New York, New York. Filed 
May 9, 1924. 


International 


Particular description of goods.—Clocks and Time 
Recorders. 
Claims use since April, 1900. 
Ser. 197,018. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Emerson Watcu Case Co., 
Inc., New York. Filed May 14, 1924. 


THE JEWELERS’ CIRCULAR 


The word “Quality” is disclaimed apart from 
the mark shown in the drawing. 


6mers 


W.C.C 0. 
Liga 


Particular description of goods.—Watchcases. 
Claims use since March, 1923. 
Ser. 197,037. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) The New Haven Clock Co., 
New Haven, Conn. Filed May 14, 1924. 


Ls ae eal Bl 


Particular description of goods.—Watches. 
Claims use since April 26, 1924. 





Trade-Marks Published August 26, 1924 
Ser. 188,335. PLATINUM, GOLD, AND SILVER 
AND COMBINATIONS OF THESE 
METALS AND OTHER PRECIOUS 
METALS. Katz & Ocusu, INnc., New York. 
Filed April 17, 1924. Serial 195,691. PUB- 
LISHED JUNE 17, 1924. 


188,348. PRECIOUS METALS IN THE 
FORM OF TUBES, PLATES, AND WIRE. 
SicGmunp Conn, New York. 
Filed March 18, 1924. Serial 
LISHED JUNE 17, 1924. 


Ser. 


193,991. PUB- 


Trade-Mark Registration Granted Sept. 2, 
1924 

188,575. EARRINGS, HATPINS, BROOCHES, 
RINGS, NECKLACES, AND BRACELETS. 
MILLER Brotuers, New York, N. Y. 

Filed March 1, 1923. Serial No. 176,800. 

LISHED MAY 8, 1923. 

188,581. WATCHCASES. American Watcu 
rort CcomMPany, Detrcit, Mich. 
Filed December 23, 1922. Serial 

PUBLISHED APRIL 24, 1923. 

188,589. SILVER-PLATED TABLE AND HOL- 
LOW WARE AND ARTICLES PLATED 
WITH PRECIOUS METALS. T. N. Bene- 
pict Mrc. Co., East Syracuse, N. Y. 

Filed Aug. 1, 1922. Serial No. 167,671. 

LISHED SEPT. 4, 1923. 

188,603. COILAR BUTTONS WHICH ARE 
MADE OF OR PLATED WITH PRECIOUS 
METALS. B. A. Batrou & Co., Inc., Provi- 
dence, R. I. 

Filed April 5, 1924. Serial No. 195,044. 

LISHED JUNE 17, 1924. 

188,604. SILVER HOLLOW WARE.  BeErRnarp 
Rice’s Sons, Inc., New York, N. Y. 

Filed April 4, 1924. Serial No. 195,019. 

LISHED JUNE 17, 1924. 

188,608. WATCHES, WATCHCASES, WATCH 
MOVEMENTS, AND PARTS THEREOF. 
Savoy Watcu Co., Inc., New York, N. Y. 

Filed April 3, 1924. Serial No. 194,951. PUB- 

LISHED JUNE 17, 1924. 


188,609. WATCHES, WATCHCASES, WATCH 
MOVEMENTS, AND PARTS THEREOF. 
Savoy Watcu Co., Inc., New York, N. Y. 

Filed April 3, 1924. Serial No. 194,950. PUB- 

LISHED JUNE 17, 1924. 

188,650. TABLE KNIVES AND CARVING 
KNIVES MADE OF NON-PRECIOUS 
METAL. Onerpa Community, Ltp., Oneida, 
i 

Filed Feb. 27, 1924. Serial No. 

LISHED JUNE 24, 1924. 

188,722. COLLAR PINS, LINGERIE CLASPS, 
BELT CHAINS, ORNAMENTAL DRESS 
PINS, SWEATER PINS, CUFF BUTTONS, 


PUB- 


Im- 


No. 


173,736. 


PUB- 


PUB- 


PUB- 


192,924. PUB- 


September 10, 1924 


SHIRT STUDS, TIE CLASPS, AND SCARF 
PINS. Doran & Buttock, Providence, R. I. 
Filed March 1, 1924. Serial No. 193,096. PUB- 

LISHED JUNE 17, 1924. 

188,754. WATCHES AND WATCH 
MENTS. Korones Brotuers, New 
on & 

Filed April 25, 1924. Serial No. 196,124. PUB- 

LISHED JUNE 17, 1924. 


188,766. WATCHES AND WATCH PARTS. §S, 
H. De Roy & Co., Pittsburgh, Pa. 
Filed April 19, 1924. Serial No. 195,805. 

LISHED JUNE 17, 1924. 


188,761 WATCHES, WATCH MOVEMENTS, 
AND WATCHCASES. Katz & Ocusu, Inc., 
New York, N. Y. 

Filed April 17, 1924. Serial No. 195,692. 

LISHED JUNE 17, 1924. 

188,767. FINGER RINGS. Aaron E. Jounson, 
dcing business as Aaron E. Johnson Jewelry 
Mfg. Co., Minneapclis, Minn. 

Filed April 12, 1924. Serial No. 195,450. PUB- 

LISHED JUNE 17, 1924. 

188,776. CUFF LINKS. McRae & Keeter, Inc., 
Attleboro, Mass. 

Filed March 5, 1924. Serial No. 193,302. 

LISHED JUNE 17, 1924. 

188,784. PEARLS. Francis WINTER ET Clie., Paris, 
France. 

Filed March 13, 1924. Serial 

PUBLISHED JUNE 17, 1924. 


MOVE. 
York, 


PUB- 


PUB- 


PUB- 


No. 193,743, 








The Progress of Common Honesty 
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honesty to this term we must come to the conclu- 
sion that it is used for a purpose—a purpose 
which causes the hurried reader of an advertise- 
ment to think that what you have in mind is a 
perfect diamond. It’s tricky, men, and I believe 
that you will agree with me on this point. 

Is it any more dishonest for the fake auctioneer 
to tell you that a certain watch is a “21-jeweled” 
watch when some of the jewels do not function 
than it is for you to say something is made of 
nicke) silver, liberty silver, or what-not when you 
know that there is no silver in it? Both of these 
cases, gentlemen, are merely technical evasions 
which concern a practice which has grown up in 
the trade with the basic premise of deception un- 
derlying the entire practice. 

The reason for such code of ethics is apparent. 
It represents the accumulation, if you please, of a 
number cf expert minds upon the particular 
phraseclogy of your own trade. It sets down in 
black and white what the majority of jewelers 
in your particular organization feel to be the proper 
method of describing their merchandise. It con- 
stitutes also an opportunity for the Better Business 
Sureau to use it as a basis for the checking of 
advertising, for the analysis of sales arguments as 
given te our investigators over the counter, and 
for the handling of particularly knotty problems 
which are exceedingly difficult to handle because 
of what the law terms a “divergence of expert 
opinion.” 

Such methods as I mentioned above are not 
confined to the jewelry trade by any means. As 
a matter of act, I am of the opinion that the 
jewelry trade least of all is afflicted with such an 
evil. 

* * * 

When the public come to the conclusion that the 
jewelry trade are endeavoring to clean their own 
house, and when they see by the representations 
made in their advertising copy and through their 
sales force over the ceunter that jewelers are 
playing square with the public, then a considerable 
pertion of that consumer confidence . which is lost 
at this time to the retailer will have been regained 
with the accompanying profit to the jewelry i 
dustry. 

In over 40 cities throughout the country prom: 
inent retail and wholesale jewelers have aligned 
themselves with the local Better Business Bureat 
for the purpose of protecting public confidence i 
that particular trade and have established a unit 
basis of operation for the combating of the evils 
which exist in their own particular field. 
wonder if such an effort is to be disparaged because 
through it the public is receiving a more practica 
conception of what was heretofore thought of 4$ 
too technical for the public mind? 














